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Musicians: Keep The 
Politics In Your Songs 



BY JAMES McMURTRY 

Once at a show of mine in Piano, Texas, a woman took it upon 
herself to dance around in front of the stage with a handwrit- 
ten sign that read, "Keep Politics Out of Music." She had not 
liked the anti-Bush rant that 1 had inserted into the song " Level- 
land." I wonder what she thought of the works of Woody Guthrie, 
John Lennon or Bob Dylan? And would she have been equally 
as offended by the sentiments expressed in the songs of Merle 
Haggard. Toby Keith or Clint Black? Was it politics in music 
that she objected to, or more specifically, my politics in my 
music? I probably lost a fan that day, not the first or the last. 

I used to try to keep politics out of my music not for fear of 
losing fans — 1 had no fans — but rather for fear that my songs 
would become sermons. 1 did not want to be seen as another 
mediocre folkie up there preaching with righteous conviction 
to mask the fact that his songs sucked. 

It was a while before I realized that it is possible to write a 
good politically motivated song. Steve Earle's "The Ballad of 
Billy Austin," written from the point of view of a death-row in- 
mate, showed me that it could be done. It is a great song first, 
a biting social commentary second. Kris Kristofferson's work 
has the same quality — it gets his point across without sacri- 
ficing his art. Oddly, when I first heard Kristofferson's songs, 
I did not notice the political statements in them. I was a child 
then, and the Vietnam War so thoroughly colored the world I 
came into that I could not even see it. The war was like your 
grandmother's kitchen wallpaper you had seen since you were 
3 and no longer noticed. The sight of those glum-faced, young 
soldiers in the airport was perfectly normal to me. 

The soldiers are back in the airports, but they are older now. 
I did not want my son's generation to grow numb to the sight 
of them, to become "blase about war," as Lennon once said. So 
I took a chance and put out a song called "We Can't Make It 
Here" — put it out first as a free download. I received a lot of 
nasty e-mails right off the bat, but the download got more at- 
tention than anything I have put on a CD in the last 10 years. 

Now, a year and a half later, WXRT Chicago, a station that 
has not added a James McMurtry song since the early '90s, is 
playing its own edit of "We Can't Make It Here" and doingquite 
well with it. (Yes, I am indeed blowing my own horn here. Some- 
body has to since my last manager threw up his hands and ran 
screaming back to Connecticut.) 

WK1T. Stephen King's classic rock station in Bangor, Maine, 
was on the song as soon as it hit the Internet. Maine has lost 
30.000 jobs to outsourcing, one of the facets of modern Amer- 
ican life that the protagonist in my song complains about. 

You could say that my little song became a hit in Bangor. 
That is good for me, but not so good for Bangor. "We Can't Make 
It Here" is not popular in Bangor or anywhere else by virtue of 
it being a great song. Its popularity, like that of most popular 
songs, lies in the fact that people are hearing their own lives in 
it. The lives they are hearing in this song cannot be much fun 
right now. 

In a recent article in The Austin Chronicle, interviewer Andy 
Langer said to Kris Kristofferson, "Some people say the smart 
thing for folks like you and the Dixie Chicks is just to shut up 
and sing." 

Kristofferson's response was, "I would say back, 'Shut up 
and listen.* " 



Kristofferson is not the darling of country radio that he once 
was, but he has not gone away. He has continued to use his 
voice, and his power as a performer has only increased. Last 
year at South by Southwest, the Continental Club was dead 
silent when he sang. Even the people on the sidewalk watch- 
ing through the open door were silent. 
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"Most of us so-called artists 
are afraid to use our voices, 
afraid to take a stand for fear 
of committing career suicide. 
We have to gel over that fear. ' 
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But, sadly, most of us so-called artists are afraid to use our 
voices, afraid to take a stand for fear of committing career sui- 
cide. We have to get over that fear because in succumbing to 
it we become invisible, and invisibility, for an artist, is true 
career death. 

We cannot please everybody and we should not bother 
trying. It is not our job to be loved. It is our job to be 
remembered. 

James McMurtry is an Austin-based singer /songwriter whose 
current album. "Childish Thing?," is out on Compadre Records. He 
will perform March 16 at South by Southwest at Antone's as part 
of the Americana Music Assn. showcase and will tour the United 
States throughout spring and summer. 
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^IKE FINE, OLD BRAJVoy 

IIS NEW CRYSTAL, THIS 

WILL BE A LIFE 

WORTH SAVORIIVG. 



MORE THAN BRICKS AND MORTAR, there is 
magic here. The rebirth of a San Francisco icon 
as The Ritz-Carlton Club* and Residences showcases the combined 
genius of men who built their legends separately: the architects Burnham 
& Root, whose skyscrapers shaped a landscape of optimism at the dawn of 
the 20th Century; and Cesar Ritz, whose hotels were the embodiment of 
Golden Age opulence. Hidden for decades behind a steel facade, the 1890 
Romanesque tower once again commands the corner of Market and Kearney 
Streets, following a S90 million renovation. The 21st Century is evident in 




the full array of building amenities, with one welcome 
exception: the timeless grace of Ritz-Carlton* service. 
Amenities include valet-attended garage parking, business and conference 
facilities, Residents' lounge, a private spa and fitness center, in-residence dining, 
a private chef and a 24-hour, full-service Concierge. Fifty-two Residences, 
some with protected views of San Francisco Bay, are offered for Private 
Ownership from approximately $1.1 million to over $4.5 million'. To add your 
name to our VIP list of interested parties, please telephone 4 1 5.247. 1 140 
or toll free 888.425.5585. 



Now Accepting 
Reservations 




The Ritz-Carlton Club® and Residences 

San Francesco 



Private Ownership 
Deeded Fractional 
Ownership 



690 Market Street, San Francisco, California 



'Prices subject to change. A fact sheet on facilities, including association assessments is available upon request. The Rirz-Cartton Club and Residences, San Francisco is not owned or developed by 
The Ritz-Carlton Hotel Company, L.L.C. R.C. Chronicle Building. LP., in which an affiliate of The Ritz-Carlton Hotel Company, L.L.C. owns an interest, uses the Ritz-Carlton trademarks under 
a license from The Ritz-Carlton Hotel Company. L.L.C. which may be terminated or revoked according lo its terms. R-SF-06-022* pyiightl 



The Natural Resources Defense Council 
and Warner Music Group 

Invite you to celebrate the 8th Annual 

Forces for Nature 

HONORING 
John Esposito, President & CEO, WEA Corporation 
Stop Global Warming Virtual March founded by Laurie David 



Thursday, April 6, 2006 
Cipriani 42nd Street, New York City 

For ticket information call: 212.727.2700 or email: jmeyer@nrdc.org 
For more information please visit: www.nrdc.org 
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>>> BILLBOARD 
PARENT AGREES 
TO $8.9B BID 

Billboard parent VNU, 
a global information 
and media company 
based in the 
Netherlands, has 
agreed to be acquired 
by a consortium of six 
private equity 
investors. The offer 
values VNU's equity at 
7.5 billion euros ($8.9 
billion) or 28.75 euros 
per common share. 
The deal, which is 
targeted for 
completion in May, is 
subject to shareholder 
approval. The buyers 
say they will keep 
the company 
"substantially 
together" after 
completion of the 
deal. In addition to 
Billboard, VNU owns 
AC Nielsen, Nielsen 
Media Research and 
numerous trade 
magazines including 
Ad week and The 
Hollywood Reporter. 
The consortium 
includes Thomas H. 
Lee Partners, a key 
investor in Warner 
Music Group. 

>>>TRIBUNE 
ADDS THE TUBE 

Tribune Broadcasting 
and the Tube unveiled 
a distribution deal 
March 9 that greatly 
expands the music 
network from roughly 
2.9 million to 17 million 
households and 
includes such markets 
as New York, Los 
Angeles and Chicago. 
Tribune owns and 
operates 26 TV 
stations in 22 markets 
and will begin 
broadcasting the 
Tube— which focuses 
its programming on 
music videos— in 
markets in May and 
continues the rollout 
throughout the 
summer. 

»>INTERNET 
POSTERS 
INDICTED 

A grand jury in 
Nashville indicted two 
men for posting 
prerelease music by 
Ryan Adams & the 
Cardinals on the 
Internet. Robert 
Thomas, 24, of 
Milwaukee, and Jared 
Bowser, 21. of 
continued on >>p10 
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Coachella Connection 

Acts like Matisyahu 
are big on blogs 



It's All Ludacris 

Rapper gets creative 
with Po ' 



i Pontiac, Puma 



A Digital Bell 

Bell Canada's Burke 
supports Puretracks 




Mr. Big Shot 

Billy Joel— box-office hit 
with no recent releases 



Farewell Toure 

Ali Farka Toure dies 
at home in Mali 
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BY SUSAN BUTLER 



Spitzer Sues Entercom 

New York AG Targets Radio Group, Extending Payola Probe 



In a two-pronged attack, New 
York Attorney General and gu- 
bernatorial hopeful Eliot Spitzer 
has hit a major radio group with 
a lawsuit and chided federal reg- 
ulators to take action, based on 
mountains of payola evidence. 

Describing the music-radio in- 
dustry as "a black market for the 
illegal sale of 'spins,' " Spitzer 
ratcheted up his push into the 
world of payola when his office 
filed a March 8 lawsuit against 
Entercom Communications, the 
nation's fifth-largest radio con- 
glomerate. It is the first suit filed 
in the investigation, which began 
in 2004. 

But Spitzer's probe has a 
much broader focus than just 
direct pay-to-play activities 



prohibited by federal law, the 
suit reveals. His office wants 
to clamp down on some radio 
stations' promotional pro- 
grams, which the suit called 
"window-dressing" for chart- 
position manipulation and 
another means for labels to 
pay for airplay. 

"What makes this case espe- 
cially egregious is the extent to 
which senior management 
viewed control of the airways as 
an opportunity to garner illegal 
payments from record labels," 
Spitzer says. 

Entercom created three pro- 
motional programs, according to 
the suit: The CD Preview pro- 
gram let labels purchase spins to 
increase the airplay detected 



by Nielsen BDS and Clear 
Channel-owned Mediabase, i 
the charting data services used 
by the industry; CD Challenge 
involved selling "detections" un 
der the guise of a song compe- 
tition to manipulate the charts; 
and Total Access, shelved after 
Spitzer's investigation began, 
for Entercom to sell labels the 
opportunity to hold a conference 
call with PDs to pitch a song. It 
was merely another method for 
labels to buy adds to the 
playlists, the suit contends. 

On the local level, three 4 
Entercom stations within 
Spitzer's New York ju- 
risdiction were identi- 
fied in the suit. Buffalo 
continued on >>p10 
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2005 Sales Data: 
Long Tail Is Wagging 



NEW YORK— The "Long Tail" is getting longer— 
exponentially so, Billboard has discovered. But 
the attached body appears to be on quite a diet. 

So emerges the picture of the music industry 
when viewed through the crunched numbers 
of 2005. 

According to Nielsen SoundScan, last year saw 
the record-breaking total of 60,331 albums re- 
leased. That marks a 35.6% increase over the 
44,476 titles issued in 2004, and that year was 
up 16.2% from 2003's total of 38,269 albums. 

The Long Tail theory goes that, in a market- 
place featuring low-cost virtual shelf space, such 
slower-moving albums as deep catalog, niche 
genres and independent releases can collectively 
equal or outsell the best-selling titles. Imagine 
all sales plotted on a graph, with huge spikes for 
platinum sellers and tiny markers for records that 
sell in fits. But those tiny markers keep extend- 
ing, seemingly forever— hence, the Long Tail. 

Last year's increase in releases is driven by 



an influx of digital-only, indie-released 
product. Nielsen SoundScan defines 
digital-only album releases as titles j 
where 99% or more of their sales only J 
occur through digital services. Last 
year, SoundScan counted 16,580 
such titles, of which 2,935 were from 
major labels and 13,645 releases were 
from independents. 

All told, digital-only releases sold a 
combined 865,424 units, an average that 
slightly exceeds 52 sales per release. The 
majors' 2,935 releases averaged almost 155 
copies per album, while the independents' 13,645 
releases produced total sales of 410,863, about 
30 sales per title. Last year's best-selling digital- 
only album was Sarah McLachlan's "iTunes Orig- 
inal," a 25-track compilation of her work that 
scanned 12,000 units. Other digital-only top sell- 
ers came from Jason Mraz, Jack Johnson and 
Ben Folds. continued on »p10 
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Jacksonville, Fla., were 
charged under the federal 
Family Entertainment and 
Copyright Act signed into 
law last year. If convicted 
on all counts, they each 
face up to 11 years in 
prison. 

»>OZZY GOING 
SOLO TO OZZFEST 

The main-stage lineup for 
Ozzfest 2006 will boast 
founder and namesake 
Ozzy Osbourne for 10 
shows, along with System 
of a Down, Disturbed, 
Hatebreed, Lacuna Coil 
and another major act to 
be announced May 23. 
The tour, produced by 
Live Nation and booked 
by M VO, begins July 1 in 
San Francisco and will 
play 20 cities. The Ozzfest 
dates will be Osbourne's 
first solo performances in 
three years, as the artist 
has performed with Black 
Sabbath in 2004 and 
2005 on Ozzfest. 

>>>UNIVISION'S 
STRONG RESULTS 

Univision 
Communications on 
March 2 reported a 9% 
increase in its 2005 net 
revenue, which totalled 
$1.95 billion, up from 
$1.79 billion for 2004. 
Total income for 2005 
was reported as $669.3 
million. Univision's music 
operation, Univision 
Music Group, reported 
net revenue of $206.4 
million, up from $178.6 
million for 2004. The 
company, which 
comprises Fonovisa 
Records, Univision 
Records and Disa, posted 
a profit of $31.5 million, 
up from $23.3 million for 
2004. The combined unit 
sales of the three labels 
make Univision Music 
Group the top Latin music 
company in the United 
States, according to 
Nielsen SoundScan. 
Univision's financial 
report comes in the wake 
of the company's 
announcement that it is 
for sale. No suitors have 
been confirmed. 

»>WMG LINKS 
WITH CINGULAR, 
MUSIC CHOICE 

Music network provider 
Music Choice said March 7 
it reached a deal with 
Warner Music Group to 
provide Cingular Wireless 
customers music videos 
and other content. The 
Music Choice offering will 
feature a streaming music 

continued on >>p12 
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top 40 station WKSE-FM al- 
legedly solicited benefits from la- 
bels in return for playing songs. 
Buffalo adult contemporary sta- 
tion WTSS-FM and Rochester 
country station WBEE-FM al- 
legedly received funds or incen- 
tives from either independent 
promoters funded by labels or di- 
rectly from labels. 

The complaint highlights e- 
mails from former WKSE-FM 
PD David Universal, sent from 
December 1 999 to January 2005 . 
"Do you need help on jessica 
[Simpson] this week? 1250?" he 
wrote to a Columbia Records 



representative, the complaint re- 
veals. "If you don't need help. 1 
certainly don't need to play it." 

New York state wants Enter- 
com to turn over all direct and 
indirect profits made from the 
unlawful practices to the state. 

In December 2004, Entercom 
ended its relationships with 
most indie promoters because 
of Spitzer's investigation. "We 
are confident that the issues will 
be fully and fairly resolved by the 
court," Entercom said in a state- 
ment. "Entercom . . . believes in 
playing by the rules and does so. 
We have firm policies prohibit- 



SALES (cont.) 
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Most of the major-label dig- 
ital-only releases appeared to 
be from labels repackaging 
songs from different albums 
or picking tracks to form dig- 
ital bundles. But the majority 
of the digital-only releases in 
the independent sector are 
from artists who market their 
own music and cannot afford 
to compete in the physical- 
goods world. 

"Any little band can digitally 
put product out there with 
very little effort," Nielsen En- 
tertainment director of retail 
relations and research serv- 
ices Chris Muratore says. 

Reissued albums are in- 
cluded in new-release totals, 
which can also include albums 
from labels that switch distrib- 
utors, if the change results in 
new bar codes being applied 
to each title. 

From the time SoundScan 
began tabulating new-release 
data in 1995 through 2003, the 
major labels consistently re- 
leased a combined 6,500- 
7,500 titles per year, except 
for a dip in 2000 when they 
collectively issued about 
6,200 titles. But in the last two 
years the majors' new-release 
total has jumped up to 9,404 
in 2004 and 11,070 in 2005. 

Independent labels and art- 
ists have always accounted for 
a majority of new releases. But 
the annual, aggregated indie 
total grew from 22,000 al- 
bums in 1995 to 49,261 issued 
last year. In 1995, indies were 
responsible for 75% of total re- 
leases. Last year, that number 
jumped to 81%. 

In 2005, 32 new titles gen- 
erated sales of more than 1 
million units, and collectively, 



ing payola and requiring com- 
pliance with the federal sponsor 
identification rules, and we en- 
force them . We have cooperated 
fully with the Attorney General's 
office in this investigation." 

Entercom is one of nine 
major broadcasters subpoenaed 
by Spitzer's office. 

Last August, the FCC 
launched a broader investiga- 
tion of payola practices. FCC 
commissioner Jonathan Adel- 
stein has said that Spitzer pro- 
vided the commission with 
"voluminous documents 
pointing to . . . violations of 
FCC rules." 

But Spitzer is not satisfied with 
the federal agency's response, 
which can reach far beyond 



Spitzer's New York state borders. 
He called on the FCC to consider 
revoking Entercom's licenses. 

"Almost a year after payola was 
exposed in significant de- 
tail, the FCC has yet to 
respond in any mean 
ingful way," Spitzer 
said March 8. 

Sony BMG agreed 
to pay the state $10 
million in July, 
andWMG $5 mil- 
lion in November 
to settle Spitzer's 
investigations. Uni- 
versal Music Group 
and EMI MusicGroup, 
which also received 
subpoenas last year, have 
not settled. ••■ 




What Is Fair Market Share? 

Indies Say It Is Based On Ownership, Not Distribution 



those sold about 57.2 million 
copies. Those totals are 
down from 2004 when 42 
new releases sold more than 
1 million units, collectively 
selling 83.9 million copies. 
Not only did 10 fewer titles 
achieve the million-unit goal 
last year, collectively sales of 
top-selling new releases 
dropped 31.8%. 

Another 62 titles achieved 
sales of 500,000 units or 
greater, which was pretty 
close to the previous-year 
total of 58 albums achieving 
that distinction. Also, 103 ti- 
tles each sold in the 250,000- 
499,999 range, while another 
213 achieved scans between 
100,000 and 249,999 units. 

Added together, that is 410 
albums that achieved sales of 
more than 100,000, tor a com- 
bined total of 169.2 million 
units. In other words, last year, 
less than 1% of all releases— 
0.7%-generated 70% of all 
sales of new releases. 

In total, the new releases is- 
sued by the majors accounted 
for 204.3 million units, or 
nearly one-third of the 618 
million albums sold in the 
United States last year. The 
majors issued 11,070 albums 
last year, yielding an average 
of 18,454 sales per release. In- 
dependent labels and artists 
last year issued 49,261 al- 
bums, which collectively sold 
38.8 million, or an average of 
787 copies per album. But If 
releases that sold less than 
100 are excluded— largely 
comprising albums distrib- 
uted by the artists that made 
them— than independent la- 
bels averaged almost 2,880 
units per release. 



Don Rose speaks for more than 
100 indie labels, and lately, his 
favorite topic of conversation is 
collective indie market share. 

Rose, president of the 
American Assn. of Indepen- 
dent Music, and many indie 
executives feel strongly that 
their share of the market 
should be based on label own- 
ership, regardless of who dis- 
tributes the music. 

A quick look at the 2005 num- 
bers explain Rose's position: Ac- 
cording to AAIM figures 
provided to Billboard this week, 
indie market share is a resound- 
ing 28.21%, 10 percentage 
points higher than Nielsen 
SoundScan's 18.14%. 

So what is indie? Depends on 
who you ask. 

According to Billboard and 
SoundScan, indie market share 
comprises all releases with indie 
distribution. This includes the 
indie distribution arms of the 
major labels — Warner Music 



Group's Alternative Distribu- 
tion Alliance, Sony BMG's RED, 
EMl's Caroline and Universal 
Music Group's Fontana. Rose, 
in a commentary published in 
Billboard last year, called this 
"an old, obsolete paradigm." 

AAIM arrives at its 2005 fig- 
ure by starting with the Sound- 
Scan number and adding 10% 
from the sales of labels like 
Curb, Razor & Tie, Sanctuary 
and Hollywood Records, which 
are distributed by the major la- 
bels' indie distribution com pa - 
nies. In AAIM's world, the 
majors only have a 71.79% 
market share. 

The majors count market 
share in a different way from 
AAIM, or SoundScan and Bill- 
board. The majors include any 
sale from any distribution com- 
pany they own, including their 
indie distribution arms. From 
this perspective, independents 
have only 1 3.18% market share, 
while the majors are credited 



INDIE MARKET SHARE, 2000-2005 

Blue represents Billboard's model, and green tne AAIM's. 
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with 86.82%. 

It is not a black and white 
issue, because each new deal be- 
tween a major and an indie 
seems to introduce a new shade 
of grey. For instance, in 1992, 
WMG formed ADA. which dis- 
tributes independent labels, in- 
cluding Sub Pop. which is now 
49% owned by WMG. 

Billboard long ago decided 
to track labels by distributor, 
and when SoundScan was 
founded in 1991, it carried on 
the tradition. But today, the line 
between indie and major dis- 
tribution is a bit blurred. The 
four major-owned independ- 
ent distributors have grown to 
reside among the six largest 
U.S. indie distributors — the 
other two being Koch Enter- 
tainment Distribution and the 
self-distributed Madacy. And 
so the argument continues. 

Billboard agrees that there 
is more than one way to define 
"independent." But a fact of 
retail life is that albums in- 
cluded in a major distributor's 
catalog have a distinct advan- 
tage over indie-distributed ti- 
tles in terms of gaining shelf 
space and ad programs from 
large chains. 

Rose, however, seems res- 
olute in fighting for what he 
believes to be the indies' due. 
"In an ideal world, there would 
be no need to distinguish be- \ 
tween majors and indies," he | 
argues. "But indies are prag- i 
matic as well as idealistic. So, j 
since the marketplace tends to \ 
segregate on the basis of size, j 
let's allow the market share re- 
port to reflect truthfully the j 
considerable size and impact j 
of the indie sector." c 
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video-on-demand 
service. Customers can 
continuously watch a 
variety of preselected 
music videos from WMG 
artists. 

>>>ADS FORCED 
ONXM 

An arbitration panel has 
ruled that XM Satellite 
Radio will have to 
introduce advertising on 
some of its commercial- 
free music channels. The 
ruling resolves a legal 
dispute with Clear 
Channel, which made a 
1998 Investment in the 
satcaster, gaining control 
over four of XM's 160 
music channels. 

>>>UNIVERSAL 
MUSIC FRANCE, 
MUSI WAVE PARTNER 

Universal Music France 
has agreed to license its 
catalog for a wireless 
music subscription 
service run by mobile 
entertainment technology 
firm Musiwave. The 
service allows users to 
select the songs to store 
and play on their mobile 
phones for a flat monthly 
fee, as opposed to paying 
per download. Universal is 
the only major so far to 
license its content to 
Musiwave. 

>»TOWER 
EMBRACES 
PODCASTING 

Tower Records is getting 
into the podcasting game. 
The struggling retailer will 
introduce its TowerPod 
service— a series of free 
downloadable podcasts— 
at the South by Southwest 
Music Music and Media 
Conference in Austin. The 
first phase of the service 
being unveiled will consist 
of 10-15 podcasts 
produced by Tower from a 
library of 6,000 pre- 
cleared tracks, mostly 
provided by the 
Independent Online 
Distribution Alliance. 
Later this summer, the 
company hopes to 
expand the service to let 
customers create their 
own podcasts from a 
library of songs 
aggregated by Tower. 
TowerPod features an 
advertising revenue 
model that all involved 
will share. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Susan 
Buffer, Leila Cobo, Sven 
Philipp, Ray Waddell. 
Chris M. Walsh and 
Reuters. 
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Studio's Last Dance 

Reverberations From Musicland Filing Force Distributor's End 



The Feb. 21 shuttering of Stu- 
dio Distribution's New York op- 
eration creates a big void in the 
global dance community. 
Nearly 100 labels are left in the 
lurch, at least for now. 

Sources close to Studio 
blame the closing on a chain 
of events that began with Mu- 
sicland's recent Chapter 11 
filing and ended with distribu- 
tion partner Navarre unable to 
purchase Studio. 

Navarre was essentially the 
distributor behind Studio's dis- 
tribution business, handling 
fulfillment. According to Stu- 
dio president Dave Watkins, in 
early January, Studio was in the 
1 1th hour of being acquired by 
Navarre when the Musicland 
news hit. 

Navarre already was carry- 
ing SI 17.5 million in notes and 
bank debt as of Dec. 3 1 , 2005 , 
and it had just written off an- 
other $4.1 million balance 



from an unnamed independ- 
ent label, according to its 10-Q 
SEC filing. 

Musicland's bankruptcy 
meant another hit of $12.7 mil- 
lion in unsecured credit that 
Navarre is unlikely to recover. 
This made it tough for Navarre 
to justify the acquisition of Stu- 
dio to creditors. 

The 9-year-old Studio part- 
nered with Navarre in 2002. Ac- 
cording to one source close to 
the situation, Studio had a line 
of credit with Navarre. 

"We were finding a solution 
to our business model." Watkins 
says. "There was a total commit- 
ment at all times from Navarre 
to come to a resolution." 

Late last year, two highly 
prized labels — K7! Records and 
Global Underground — defected 
from Studio. K7! is owned by 
Berlin-based Horst Weiden- 
mueller, who co-owned Studio 
with longtime friend and CEO 




Erich Moenius and Watkins. 

A source close to Weiden- 
mueller blames K7!'s split 
from Studio on a fractured 
friendship between Weiden- 
mueller and Moenius. K7! is 
now distributed by Caroline. 

Studio represented nearly 
100 domestic and interna- 
tional labels — including Black 
Hole, Fabric, King Street 
Sounds, BBE, Bedrock and 
Output. Electronic artists like 
Tiesto, John Digweed and Jaz- 
zanova traveled through Stu- 
dio's system. 

Though there is much in- 
terest from distributors for the 
labels left in Studio's dust, the 
labels are unlikely to be able 
to sign with another distribu- 
tor until Studio takes some 
type of legal action (filing for 
Chapter 7, for example). 

Watkins would not comment 
on Studio's future legal dealings. 

Two displaced Studio staffers 



— head of sales Jon Gray and 
head of export and manufactur- 
ing Charles Tremblay — are in 
the process of forming, along 
with Kevin Shand, the HBD 
Label Group. Like Studio, HBD 
will offer independent labels 
worldwide distribution. 

In the meantime, labels af- 
fected by Studio's closing hope 
to protect their shipped prod- 
uct. King Street Sounds pro- 
motions and A&R director Joe 
Berinato says his company has 



sent a cease-and-desist to 
Navarre, to stop them from 
selling such recordings; 
Navarre will then be asked to 
return catalog or, if Studio's 
legal picture resolves, labels 
can ask Navarre to send cata- 
log to new distribution part- 
ners. Berinato says, "We're 
looking into ways to resolve 
this situation." 

Additional reporting by Ed 
Christman in New York. 
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BY BRIAN GARRITY 



Top Execs Cry For 
New Biz Models 



CD-SWAPPING SITES: 
THE NEW NETFLIX? 



To give customers what they 
want, the music industry must 
change its very foundations. 

That was the loud and clear 
message sent to the industry by 
attendees of Billboard's Music 

a Money Symposium March 2 

at New York's St Regis hotel. 

"The myth of major distribu- 
tor muscle is going to end," said 
CKX Inc. president/chairman 
Robert Silferman during his 
keynote speech. "The people 
who are the true muscle in mu- 
sic—the creators of it— will as- 
sume their logical position in 
the economic food chain. They 
create it They deserve the lion's 
share of the wealth from it." 

As for consumers, at various 
panels discussing digital plat- 
forms, mobile music and even 
venture capital investments into 
music properties, the idea was 
put forth that customers do not 
want digital rights management 
The lack of DRM Interoperabil- 
E ity between competing services. 
| devices and platforms continues 
™ to be responsible for prohibiting 
$ this "anywhere, anyhow" vision. 
| As such, calls rose throughout 
£ the day to do away with DRM 
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and release unprotected MP3s, 
playable on all devices. 

"Ninety-five percent of what" s 
on iPods are MP3 files ripped 
from CDs or taken from [peer- 
to-peer] sites," said Jim Griffin, 
managing director of Cherry 
Lane Digital, speaking at a panel 
earlier in the day. "Haven't cus- 
tomers chosen their format?" 

But major labels see DRM as 
a necessity for protecting their 
content from piracy, and still 
view a music download as a 
product that can be priced, mar- 
keted and sold Critics say that in 
the digital age, music is a service 
to promote the artist. The prod- 
uct of the future is not recorded 
music, but rather live events and 
merchandise. Artists will release 
digital music to drive concert at- 
tendance. Bands like Clap Your 
Hands Say Yeah and Arctic Mon- 
keys have launched their careers 
via free digital distribution. 

"Recognize that the creators 
and the consumers can now 
connect directry," Sillerman said. 
"What's happening today is the 
final death rattle of the struggle 
of those who create it, with 
those who distribute it" 



Myspace.com proved that large 
Web communities could be 
built around people sharing a 
common interest in music and 
other forms of entertainment. 
Now a new generation of sites 
is taking the concept a step fur- 
ther with networks that allow 
users to trade the CDs, DVDs 
and games they enthuse about. 



1.49 



The cost to receive a CD from 
Lala.com, a new CD swapping 
community 

Hyping the trend most re- 
cently is Palo Alto, Calif.- 
based lala.com, a used CD 
and e-commerce business 
that launched March 7, apply- 
ing a Netflix-meets-MySpace 
concept to swapping second- 
hand albums. 

Users of the site, currently 
in beta, can create profiles, post 
pictures, list CDs they own and 
create a wish list of music ti- 
tles they want. They then ex- 



change CDs through the mail 
in prepaid envelopes that the 
company supplies to all regis- 
tered users. 

Members pay a shipping 
charge of $1 .49 for every disc 
they receive. There is no charge 
to users shipping discs. 

A handful of other compa- 
nies, including barterbee.com, 
TitleTrader and Peerflix, are pur- 
suing similar models. Barter- 
Bee and TitleTrader are geared 
toward a broad array of enter- 
tainment products, while oth- 
ers like Lala and Peerflix focus 
on specific categories like music 
and movies. 

"The idea of used merchan- 
dise is heating up," says Robert 
Alvin, president of Los Gatos, 
Calif -based BarterBee. "We're 
doing what brick-and-mortar 
stores have been doing for a 
long time." 

The prospect of social net- 
working sites and other online 
services allowing music fans to 
swap their CDs at below retail 
cost is receiving a cool reception 
in music industry circles — even 
if the practice is sanctioned 
under copyright law. 



But analysts like Rich Green- 
field from Pali Capital are high 
on the concept's potential to 
help drive increased music 
purchasing. 

"If people are expanding their 
musical tastes and buying more, 
not just swapping CDs, then this 
is good," he says. 

Investors like it too. Lala has 
received $9 million in venture 
funding from Warner Music 
Group financial backer Bain 
Capital and Ignition Partners. 

To avoid the wrath of the la- 
bels, these sites ban users who 
traffic in bumed or pirated ma- 
terial. And in the case of Lala, 
the company is not only pledg- 
ing to give 20% of its revenue to 
artists but also planning to sell 
new CDs and downloads. Li- 
censing deals with the majors 
still need to be negotiated. 

"Trading CDs is an affordable 
way to experiment and try new 
music," Lala co-founder Bill 
Nguyen satys, "but when you 
find that album you can't wait to 
enjoy, we offer it as a new CD or 
as a download and, often with 
additional bonus material, at 
retail price." •••• 
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LEGISLATION 



BY SUSAN BUTLER 



Broadcast Flag Bill 
Flies Into Controversy 



The question of how to make 
music devices that protect 
copyright has been an oft- 
ignited powder keg. Rep. Mike 
Ferguson, D-N.J., simply pro- 
vided the latest spark, with the 
March 2 introduction of the 
RIAA-supported Audio Broad- 
cast Flag Licensing Act of 2006. 

The bill is the latest attempt 
to mandate that devices must 
build in copy-protection tech- 
nology. But those opposed, 
largely voicing concerns about 
protecting fair use rights and 
government-regulated tech- 
nology, may want to save their 
energy: Even more strongly 
worded legislation could be on 
the way. 



vocates, the audio broadcast 
flag is a hot-button issue. Some 
decry government-mandated 
technology or restrictions that 
could interfere with a possible 
fair use of copyrighted works. 

The Home Recording Rights 
Coalition, chaired by the Con- 
sumer Electronics Assn. chair- 
man Gary Shapiro, called the 
Ferguson bill a "fundamental 
attack on traditional home tap- 
ing practices that consumers 
have engaged in since the first 
analog cassette recorder." 

Critics may be reacting more 
to a chain of events than just 
to Ferguson's bill. 

In 2003, the FCC approved 
a regulation that all digital TV 



The RIAA wants copy 

§rotection, but 
igital device makers 
are crying foul. 



At the heart of the matter are 
devices that receive — and au- 
tomatically compile, store and 
play — hours of music delivered 
from high -definition radio and 
satellite radio. 

The RIAA says that "plat- 
form convergence" — with de- 
vices like the Sirius S50, the 
XM Helix and the HD radio 
with a hard drive — is turning 
radio and satellite broadcasts 
into download services. With- 
out reasonable content 
protection, users could redis- 
tribute personal libraries — 
automatically compiled from 
all recordings available on 
radio stations — over the In- 
ternet or on removable media 
without compensating the 
creators and copyright hold- 
ers, the RIAA says. 

The broadcast flag system 
is two-pronged. The "flag" is 
actually a technical method 
to mark content as copy- 
protected. The second aspect 
involves the creation of stan- 
dards and rules that define 
how devices must handle 
flagged content (e.g., re- 
stricting or allowing certain 
uses like multiple copying 
or playback). 

For consumer electronics 
groups and digital rights ad- 



devices would have to incor- 
porate broadcast flag tech- 
nologies, but the U.S. Supreme 
Court said in May 2005 that the 
FCC did not have the author- 
ity to regulate consumer elec- 
tronic devices. 

Now, it seems, Congress 
is moving to give the FCC 
that authority. 

Ferguson's bill focuses on 
the required licensing process 
between HD radio manufac- 
turers and iBiquity, the com- 
pany whose 1BOC (In-Band 
On-Channel) technology was 
chosen by the FCC to be the un- 
derlying standard of H D radio. 

Under Ferguson's bill, the 
FCC would have the authority 
to stipulate certain terms in li- 
cense agreements between 
digital radio providers and 
companies that provide the 
underlying technology to cre- 
ate an up-to-standards device. 
The bill covers HD and satel- 
lite radio. 

The license provisions must 
include the prohibition of 
unauthorized copying and re- 
distribution of content, and 
the use of a broadcast flag or 
similar technology in connec- 
tion with that copying and re- 
distribution restriction. The 
licenses must also require HD 



radio, satellite radio and the 
device manufacturers to de- 
cide on the specific technology 
and figure out how to make it 
work within the boundaries of 
any FCC rules. 

The RIAA hopes that the bill 
will pave the way for the FCC 
to create an environment in 
which digital radio services will 
face similar licensing terms as 
download and portable sub- 
scription business models. As 
stipulated in the bill, the FCC 
regulations must permit per- 
forming and mechanical rights 
organizations to monitor uses 
of music they license. 

Greg Orlando, Ferguson's 
counsel who wrote the bill, 
says fair use and other legal ex- 
ceptions to the rights of the 
copyright holder were built 
into the bill. 

Meanwhile. Ferguson is no 
lone copyright soldier. Sen. 
Gordon Smith, R-Ore., a mem- 
ber of the Senate Commerce 
Committee, has drafted a bill 
that gives the FCC authority to 
require manufacturers to 
adopt video and audio broad- 
cast flags on their digital de- 
vices. Ferguson has said he 
hopes all involved and affected 
parties will be able to hammer 
out a compromise that could 
define legislation. 

But a contentious Jan. 24 
hearing — featuring the widely 
disparate (and sometimes in- 
flammatory) opinions of the 
RIAA, the National Assn. of 
Broadcasters and the CEA — 
made it clear that compromise 
may be difficult to reach. The 
committee ordered the three 
parties to continue negotiating 
a solution and to report back 
every three weeks on their 
progress. A source says they 
are doing so. 

Rep. Lamar Smith, R-Texas, 
a member of the House Judi- 
ciary Committee, last fall 
prompted the RIAA, CEA and 
others to prepare proposals 
and participate at a hearing on 
the broadcast flag. They did, 
but nothing further is cur- 
rently scheduled. 

Ferguson hopes that the 
House Energy and Commerce 
Committee will hold a hear- 
ing on HR 4861 soon, but 
none is scheduled. 

Additional reporting by Tony 
Sanders in Washington, D.C. 
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IHlMli BY LARS BRANDLE 

ORANGE DEAL JUICY 
FOR AGUILERA 

LONDON — Christina Aguilera may not have secured a release date or a title for 
her next album, but at least in Europe she has some heavy-duty promotion lined 
up. The singer has agreed to an exclusive sponsorship with mobile opera- 
tor Orange and handset manufacturer Sony Ericsson. 

The nine-month marketing campaign is planned around Aguilera's sin- 
gle, album and European tour dates to be announced later this year. Orange 
customers with Sony Ericsson Walkman phones will have access to exclusive mo- 
bile content such as downloads, remixes, clips and ringtones. Although the dol- 
lar value of the campaign is yet to be revealed, the tech firms say the deal includes 
the "largest joint marketing commitment by both parties" to date. 

Behind the scenes, the tech partners will collaborate across such core business 
interests as cell phones, marketing communications, sales and distribution, music 
services and content. Both parties report the collaboration and sponsorship agree- 
ment marks their largest joint-marketing commitment to date. 

The mobile music industry has welcomed the alliance as a catalyst to bring the 
emerging mobile music business up to speed with the download- to- PC space. "This 
is an important paving stone in the developing road for cross-platform mobile 
and digital music development and sales," says Ralph Simon, chairman of the 
Mobile Entertainment Forum for the Americas. 

Jupiter Research data indicate that the nascent mobile music business is 



fi) The Indies 




poised for rapid growth. By 2010, Jupiter analysts predict the European mobile music 
business will exceed 500 million euros ($600 million), up from an estimated 70 mil- 
lion euros {$84 million) in 2006. 

"Music is a key strategic priority for Orange in 2006." explained Frank Boul- 
ben. Orange executive VP of brand consumer marketing, at a launch event 
March 3 in London. Herve Fontaine. Sony Ericsson VP in charge of sales 
in Europe, Middle East and Africa, says the partnership's purpose is to 
"establish the (mobile] phone as a credible music player." 

New handsets within the Sony Ericsson Walkman phone line will 
be customized to work with Orange's Signature framework, which of- 
fers a consistent music interface across various makes of handsets, 
j Seven such models have been announced or are in the works, the 
most powerful of which will hold 4.000 songs. The United King- 
dom. France, Spain, the Netherlands, Belgium. Switzerland, Poland, 
Romania and Slovakia are covered under the agreement. Sony Er- 
icsson says it has shifted more than 3 million Walkman -branded 
phones since last August. 

In July 2005, Orange competitor T-Mobile International forged 
a groundbreaking Pan-European partnership with EMI Music 
and its British star Robbie Williams. That deal enabled 60 mil- 
lion customers in nine European markets exclusive access to 
Williams content via third -generation T-Mobile handsets. The 
following month. Orange and Sony Ericsson joined forces with 
Sony BMG U.K. to launch an integrated Pan-European market- 
ing campaign for British dance-oriented act Jamiroquai. 
"We'll see more deals like this." Jupiter Research analyst 
Thomas Husson says about the linkup between technology and a frontline 
artist. "Particularly with artists who appeal to a younger market." 



todd martens tmartens@biNboard.eom 



The Digital Ri 



Decision 



What Is In An Indie Label's Best Interest When Physical Distributors Want Download Revenue? 



Physical distributors are in- 
creasingly asking labels to part 
with their digital rights. And why 
shouldn't they? 

To date in 2006, 4.5 million al- 
bums have been purchased via 
download sites. Compare that 
with 1.8 million for the same pe- 
riod last year, and it is clear that, 
even though the music biz will 
continue to focus on traditional 
retail for years, the sales growth 
story is being told online. 

It is not always clear, though, 
if the labels are being asked or 
told: On the record, executives 
for the major-owned inde- 
pendent distributors typically 
claim digital rights are part of 
a service that does not have to 
be in a deal. 

Labels are far more frank. 
"Physical distributors are re- 
quiring on many occasions for 
labels to give up their digital 
rights or they will discontinue 
doing the label's physical distri- 
bution," SpinArf s JeffPricesays. 
If a label signs with a distributor 
for three years and the digital 
market continues to grow, a label 
will have lost a good chunk of 
change for a service many believe 
can be done in-house. 

"Labels should definitely try 
to hang on to their digital 



rights, but that option is be- 
coming more and more im- 
possible as distributors insist 
on them being part of the 
package," Definitive Jux CEO 
Amaechi Uzoigwe says. 

Even when distributors are 
not flat-out demanding a cut 
of a label's digital sales for the 
duration of a deal, label 
sources who have met with the 
major independent distribu- 
tors — Warner Music Group's 
Alternative Distribution Al- 
liance, Sony BMG's RED Dis- 
tribution, Universal Music & 
Video Distribution's Fontana 
and EMl's Caroline — all report 
that they were offered signifi- 
cantly better terms on their 
physical distribution if digital 
rights were included. 

Price says it is not necessar- 
ily unfair for distributors to 
demand digital rights. The mar- 
keting and sales muscle of a 
major supplier will likely con- 
tribute in some fashion to an in- 
crease in online sales. 

Which leaves the big ques- 
tion: Should indies cut out the 
digital middleman? 

Yes. if at all possible. But 
there are probably two scenar- 
ios in which a label should allow 
a distributor to have a cut of its 



digital sales. 

One is if a label needs the re- 
tail reach of a major supplier. 
There are worse things. Price 
says, than losing a percentage of 
digital sales for a few years. 

The second is if an indie has 
time to deal with, well, the deals. 
An indie holding on to its rights 



obviously varies from label to 
label, but Price says iTunes is 
SpinArt's largest account. 
SpinArt is relatively small, and 
Price says his label is bringing 
in S9,0O0-Sl2,0O0per month on 
iTunes alone. He is not about to 
split that with a distributor and 
signed with Ryko Distribution 



The majors initially told 
IODA that they would 
handle digital rights for 
indies. 'Then we started to 
see some gaps,' IODA's 
Kevin Arnold says. 



owned independent distribu- 
tors." Arnold says. "What we 
heard was, 'Oh, we're going to 
do that. You won't have any legs 
to stand on.' Then we started to 
see some gaps." 

Arnold says major-affiliated 
distributors are often restricted 
to the digital rights management 




better be prepared for added pa- 
perwork and time spent making 
sure every site is in compliance. 
" Unless a label is really prepared 
to engage in the digital world 
and do the proper due diligence 
and administrative work, they 
may as well let a distributor have 
the rights," Uzoigwe says. "The 
larger distributors are first in 
line to get paid, so at least you 
know you'll get your money." 
How much money is at stake 



because, he says, it did not de- 
mand a digital share. 

The majors are not the only 
ones angling for these rights. In- 
creasingly, they find themselves 
competing with digital music ag- 
gregators seeking similar terms 
such as the Orchard or IODA. 
Kevin Arnold, IODA president, 
says he is prepared. 

"Within the first six months 
of our existence, we were hav- 
ing conversations with major- 



rules of their parent company. 
This gives such businesses as 
IODA a more global, less re- 
strictive reach, Arnold says. 

Price is offering a cheaper 
solution for those not ready to 
commit to a larger distributor. 
He recently launched TuneCore 
as an alternative to the aggre- 
gators. Instead of an aggregator 
model that takes a percentage 
from each sale, TuneCore 
charges a one-time delivery fee 



of 99 cents per song or album, 
as well as an annual fee of S7.98 
per album title. 

"1 despise the economic 
model of aggregators," Price 
says. "They're morally repug- 
nant. TuneCore allows anyone 
to gain access to those chan- 
nels, but doesn't ask for any 
rights or any exclusivity." 

In response, Arnold says 
TuneCore lacks the promotional 
clout of an IODA and doubts it 
can maintain its low prices as 
more sign up. For those at- 
tending South by Southwest, 
Arnold and Price will air their 
differences at a panel March 18. 

If this all seems confusing, 
that is exactly what the major- 
owned distributors are betting 
on. Unlike the retail world, 
most digital promotions are ed- 
itorially driven, so distributors 
are mainly pitching themselves 
as one-stop shops. 

"If you receive a distribu 
tion fee on something, it's be 
cause you earn it," Price says 
"On the physical side, dis 
tributors work their asses off. 
They provide co-op opportu 
nities. they have regional sales 
reps. In the digital world, they 
don't provide that service. 
They're an aggregator." •••• 
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BY DAN OUELLETTE 



Jazz Returns To Weekly TV 
Via 'Legends' Show 



Jazz, once a staple of early 
black-and-white TV program- 
ming, is returning to the tube 
with what is described as the 
first weekly national network 
series in 40 years. 

"Legends of Jazz," which de- 
buts April 2 on PBS, will feature 
conversations with and studio 
performances by a range of jazz 
stars. The initial 13 installments, 
already shot, include Clark Terry, 
Roy Hargrove, Chris Botti, 
Benny Golson, Pat Metheny, Lee 
Ritenour, Marcus Miller, George 
Duke, Phil Woods, David San- 
born, Kurt Elling, Al Jarreau, 
Ivan Lins, Oscar Castro-Neves, 
Robert Cray, Keb' Mo', Tony 
Bennett, Chick Corea and the 
late Ray Barretto. 

Hosted by pianist Ramsey 



tionwide. "Five million people 
tune in each week," says Lewis, 
best-known for his 1965 jazz- 
pop instrumental hits "The 'In' 
Crowd" and "Hang On Sloopy." 
"Not all are diehard jazz fans. 
Some people are just curious 
about quality music. We re- 
searched broadening the radio 
idea to television, and we think 
interest will explode." 

Rosen, the founder of the 
GRP and N2K labels, agrees, cit- 
ing the success of Ken Burns' 
televised 2001 jazz documen- 
tary and the sales of its related 
CD compilations— as well as the 
success of "American Idol"— as 
proof that "people are inter- 
ested in seeing music on TV." 

Each "Legends of Jazz" show 
is theme-based and features a 



line between being true to the 
music and not dumbing it down." 

Rosen reports that more than 
80% of PBS affiliates plan to air 
the series. "That's huge and rep- 
resents a lot of potential eyeballs," 
he says, and hastens to add, "one 
challenge is when the stations 
will program the show." But, he 
says, so far, so good. For exam- 
ple. WETA in Washington, D.C., 
and WTTW will give the show top 
billing in its kickoff week. 

"Legends of Jazz" DVDs and 
companion CDs of the show's 
performances will be distrib- 
uted by WEA. The first volume 
(shows one through five) will 
be available in May, the second 
(shows six through nine) in 
June and the third (shows 10- 
13) in July. A three-volume 
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The program's first episode— with a trumpet 
theme-will feature, from left. CLARK TERRY 
ROY HARGROVE and CHRIS BOTTI 



Lewis and produced by LRS- 
media and WTTW in Chicago, 
the half -hour shows are shot in 
high definition with 5.1 surround 
sound. An additional 13 episodes 
are greenlighted for next year, 
and a deal is already in place 
with WEA to distribute DVDs 
and CDs from the performances. 

"This show will succeed in 
bringing jazz back to the pub- 
lic's attention," says Lewis, who 
co-founded LRSmedia with mu- 
sic entrepreneur Larry Rosen 
and investor Lee Rosenberg, 
who also serves as president/ 
CEO of the venture. 

Lewis' confidence stems 
from hosting his two-hour 
weekly radio program "Leg- 
ends of Jazz," which is syndi- 
cated to nearly 70 stations na- 



montage of historical footage 
and in-studio guests who share 
anecdotes and perform. The 
first show focuses on the trum- 
pet's role in jazz, with featured 
performers Terry, Hargrove and 
Botti, who play solo and then 
as a group. 

Rosen understands that mu- 
sic on TV today is highly pro- 
duced and often augmented by 
dancers and electronics. He ad- 
mits that jazz does not conform 
to those production values, but 
nonetheless can be presented 
to audiences in a creative way. 

"The music will speak for it- 
self," Rosen says. "Each tune 
played is four minutes in length 
without long choruses and is 
something that an audience can 
relate to We're trying to find a 



boxed set will be available for 
the holiday season. 

"This will be a body of work 
that sells," WEA president John 
Esposito says. "Anything that 
Larry Rosen has done is class. 
When I heard about the TV 
launch, I said sign me up. We do 
a healthy business in jazz. The 
occasional jazz record may go 
through the roof, but it's like 
Nonesuch's heritage artists that 
continually sell over the years." 

Esposito says TV exposure 
will help the genre. "I have a 20- 
year-old daughter who tells me 
that a lot of kids on college cam- 
puses are getting into jazz," he 
says. "So I'm feeling pretty good 
about this deal. My job is to sell 
records, and I believe we're 
going to sell a lot." 



MARCH 18, 2006 www.billboard.biz i 15 



BY ANTONY BRUNO 



Coachella Gets Wired, Blogged 



Navigating more than 80 bands 
across five stages in two days 
amid 50,000 fans is a tall order 
for anyone attending the an- 
nual Coachella Valley Music & 
Arts Festival. 

Coachella organizer Golden- 
voice envisions helping out 
with that dilemma. This year, 
a partnership with Buzznet will 
allow fans at one stage to use 
their mobile phones to access 
photos and fan feedback from 
concerts at other stages at the 
same time. The deal is part of 
a broader strategy for Golden- 
voice and other promoters to 
use blogs to enhance fan inter- 
action before, during and after 
the event. 

"Music festivals are all about 
community," says Paul Tollett, 
founding partner of Golden- 
voice, "and blogs are a great 
way for that community to ex- 
press itself." 

Although the festival estab- 
lished a MySpace profile to in- 
teract with the 54-plus million 
registered users of the most 
popular blog site on the planet. 
Tollett wanted something 
unique to Coachella as well. 

So he turned to Buzznet, a 
blog community of about 
200.000 members that special- 
izes in multimedia content like 
photos, videos and mobile. 
1 Buzznet built a Coachella- 
! specific online community 
; available only to festival atten- 
dees. Once fans buy a ticket, 
they will receive an e-mail with 
; a unique registration code of- 
: fering them access to the site. 
Buzznefs Coachella com- 
munity member profiles differ 
from those on MySpace. Ques- 
tions skip personal details like 



marital status that are geared 
for hookups and instead focus 
on information specific to the 
event, such as listing their fa- 
vorite Coachella artists or years 
attending the event. 

Since fans travel from every 
state to attend Coachella, Tol- 
lett hopes they will post pho- 
tos, videos and journals of their 
road trips for other members 
to follow. And all the site's con- 
tent can be accessed via tagged 
links through MySpace and 
other blogs. 

Participating acts are also in- 
volved, including Hasidic reg- 
gae phenom Matisyahu, who is 
posting a mobile blog tour diary 
leading up to Coachella. Tollett 
says he would like to eventually 
convince participating acts to 
use the system already estab- 
lished by Goldenvoice rather 
than look for their own blog- 
ging opportunities. 

Whether fans use the blog 
to meet up at the event is al- 
most irrelevant. "This isn't a 
hookup site," Tollett says. 
The point is to experience the 
festival through the eyes of 
other fans with whom a geo- 
graphical or musical connec- 
tion is shared. 

As for the mobile element, 
anything posted to the Buzznet- 
powered service can also be ac- 
cessed via any Internet-enabled 
mobile phone. This combination 
of real-time blogging and access- 
anywhere viewing is expected to 
bring an even greater element of 
interactivity to live events, some 
of which already embrace text- 
to-screen messaging. 

But wireless access may neg- 
atively affect 
the initial ex- 



SAMSUNG UPS MUSICPHONE ANTE 

Just as U.S. gadget freaks are coming to 
grips with the wait for Samsung's 4GB 
iZOOx musicphone. the company has now 
doubled down with an 8GB version. 

In addition to the 2,000-song storage 
capacity, the mobile phone also fea- 
tures Windows Mobile 5 software, giv- 
ing it support for WMA-formatted 
music files in addition to MP3 and AAC. 

It also sports dual stereo speakers, 
dedicated music playback controls, 
mlcroSD card for additional storage and 
a Bluetooth connection with A2DP 
stereo support. 

And if music is not enough, there is a 
2 megapixel camera with flash and video record- 
ing/playback capabilities. 

The phone does not hit shelves until the second 
half of this year and then only in Europe. But with 
its EDGE wireless transmission technology— used 
by Cingular— expect a U.S. entry sometime soon 
after. Pricing details have not yet been unveiled. 

—Antony Bruno 



r 





MATISYAHU 



perience. Like many festivals, 
Coachella takes place in an 
area — a desert — where a strong 
signal is difficult to find. 
Coachella aside, the wire- 
less industry is keenly 
interested in these sorts 
of community-driven, 
multimedia sharing — 
read: billable — opportu- 
nities. Operator Sprint 
recently launched a new 
element to its Picture 
Mail service that lets 
subscribers create an 
online community 
about any subject and 
invite friends to add 
pics, videoclips and text 
to drive multimedia 
messaging traffic on its 
networks. And MySpace is 
working with youth-focused 
upstart operator Helio to cre- 
ate a mobile extension of its 
online community. 

Meanwhile, Buzznet hopes 
to create more custom blog 



services for ongoing tours and 
other entertainment events. 
This is the company's first of- 
ficial partnership. At other 
events, including the annual 
South by Southwest Music and 
Media conference in Austin, 
the company has posted fliers 
encouraging attendees to up- 
load pics to the Buzznet site 
for others to view. 

Depending on how this 
first implementation works, 
Tollett says he may include a 
custom blog as a standard 
part of all Goldenvoice events, 
including Hootenanny and 
the New Orleans Jazz Fest, 
and is recommending the ex- 
perience to other promoters 
for events like Lollapalooza 
and Bonnaroo. 

"It's a way to make the ex- 
perience better," Tollett says. 
"I don't think it's going to help 
sell another ticket, but it will 
make you more invested in 
the event." •*•• 
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IN SNOOP'S LEAGUE 
Following up on his youth foot- 
ball league efforts, Snoop 
Dogg has turned to the virtual 
sporting arena, forming the 
Hip-Hop Gaming League in 
conjunction with the Global 
Gaming League. Hip-hop art- 
ists competing In the league 
include Paul Wall, B-Real of Cy- 
press Hill and Wu-Tang Clan 
founder Method Man. Profes- 
sional athletes like soccer star 
Cobi Jones and the NBA's 
Jalen Rose will also participate. 

Videogame matches be- 
tween the players will run 
March through May, with a live 
finals event in Las Vegas. Play- 
ers will have a custom Xbox 
360 console Installed In the 
location of their choice, and 
all games will take place via 
the Xbox Live network. Fans 
will be able to follow all the 
games, check stats and leave 
comments at the league's 
Web site, hhgl.com. 

Snoop says he formed the 
league to foster the growing 
intersection of hip-hop and 
video gaming. An avid gamer, 
Snoop also hosts Spike TV's 
Video Game Awards show. 

DJs GET THE MESSAGE 
Calling radio stations Is about 
to get a whole lot easier. 
WXKS-FM Boston (Kiss 108) 
Is allowing listeners to Inter- 
act with its DJs via mobile 



phone text messaging. DJ 
Dashboard is a wireless pro- 
gram that enables listeners to 
text In to ad hoc polls, make 
song requests or answer trivia 
questions. An additional pro- 
gram, Text Club, lets them reg- 
ister to receive alerts, special 
promotions and other Invita- 
tions from the Clear Channel 
station. WXKS is working with 
mobile marketing company 
Enpocket to manage the inter- 
active program. 

ONLINE 'IDOL' CHAMPS 
As the "American Idol" TV 
show continues its weekly trek 
to the finals, the franchise's 
online edition has announced 
Its first winners. Run by Los 
Angeles-based Fluid Audio 
networks, "American Idol Un- 
derground" allows aspiring 
musicians to digitally submit 
songs to the site where view- 
ers can vote for their favorite 
unknowns. Celebrity review- 
ers include Isaac Hayes, Collin 
Raye and David Benoit. 

Winners are selected in each 
of 13 genre categories, includ- 
ing Bettina (pop), Dominiq 
(rap), Deadwood Revival (folk), 
Matt Roberts Quartet (jazz), 
Jab CR&B), Katie Minor (faith- 
based), Tony Ramey (country), 
Orchestronics (classical), Mitch 
Fatel (comedy), Chris Burton 
Jacome (world) and Such a 
Lazy Snob (electron lea). 



Pink debuts at 
No. 6 for the 
month with 
"Stupid Girls." 
Her new 
album "I'm 
Not Dead" 
drops April 4. 
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James Blunt 

was a featured 
artist on Yahoo 
Music's "Who's 
Next" program. 
"You're 
Beautiful" 
recently 
became the 
first No. 1 on 
The Billboard 
Hot 100 for a 
U.K. artist since 
1996 
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Bucks Music Group Ltd 



Simon Platz 

on behalf of 
David Platz Music Inc. 

and 

Bucks Music Group Ltd. 



congratulate singer-songwriter 

Amanda Ghost 

and songwriter 

Sacha Skarbek 

on achieving with 

James Blunt 



what no other British songwriters 

have achieved for ten years: 
the number one single in the USA 

with 

"You're Beautiful" 



www.bucksmusicgroup.com 
ThreeFour Music Ltd. 
www.amanda-ghost.com 



Bucks Music, independent and international music publisher for over thirty years. 

www.cubesoundtracks.co.uk 
www.flyrecords.co.uk 
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HFA EXPLAINS DECLINE 
IN 2005 COLLECTIONS 



IE 



I nd-of-year results are 
in from the Harry Fox 
Agency. In 2005, the 
mechanical rights 
lagency collected 
$371 .5 million for its publisher 
affiliates. That is down 11.9% 
from 2004. 

Explaining the decline in 
2005 collections, H FA points 
to reduced revenue from 
record clubs and royalty com- 
pliance examinations (gen- 
erally known as audits) and 
the general decline in re- 
corded music sales. 

"Despite the overall mar- 
ket downturn, we actually had 
a slight increase in regular 
mechanical collections for 
physical and digital prod- 
ucts," president/CEO Gary 
Churgin says. He attributes 
that increase to proactive ef- 
forts to collect on a current 
basis, "rather than solely 
through a later royalty com- 
pliance exercise." 

With almost 275 more pub- 
lishers signing on last year, 
HFA represents more than 
28,000 publishers worldwide, 
which hold rights in nearly 1.5 
million registered songs. 

The figures for 2005 collec- 
tions do not represent calen- 
dar-year sales; they more 
closely reflect the retail period 
from fourth-quarter 2004 
through third-quarter 2005, 
because fourth-quarter royal- 
ties are not due until the first 
quarter of the following year. 

Collections resulting from 
royalty compliance exams to- 
talled more than $6.3 million 
in 2005. a decrease of 88% 
from the previous year. HFA 
says a number of exams com- 
pleted the previous year cov- 
ered audits of a longer range 
of time and included several 
"high-dollar settlements," 
pushing up the 2004 figures. 
HFA's focus in 2005 also 
shifted to conducting more 
frequent exams covering 
shorter time periods. 

Taking compliance-exam 
collections out of the mix, 
HFA's results for 2005 show 
total mechanical collections 
of almost $364 million, down 



less than 1% from 2004. 

HFA also explained that 
record club sales are down, re- 
sulting in reduced collections. 

The number of license re- 
quests in 2005 to record and 
release songs on physical 
media, such as CDs, increased 
slightly to 233,946. The num- 
ber of license requests for dig- 
ital product was almost 5.7 
million. HFA issued more 
than 1.92 million licenses, in- 
cluding those for digital 
music products such as ring- 
tones, permanent downloads 
(DPD licenses), on-demand 
streams and tethered (tem- 
porary) downloads. 

However, the figures show 
that HFA has not issued li- 
censes in response to more 
than 4 million requests 
made last year. This comes 
against a backdrop of online 
companies that say the 
music industry is slow in 
granting licenses. 

HFA says there are a num- 
ber of reasons why it has not 
issued the licenses in certain 
cases. 

In many instances, the re- 
quest requires a publisher's 
permission, which has not yet 
been granted. In other cases, 
the appropriate information 
was not provided by the per- 
son or company requesting 
the license. In still others, 
HFA does not represent some 
or all of the publishers who 
hold rights in a particular song 
listed in a request. 

On the technology side, 
HFA launched last October a 
new version of HFA Songfile, 
its online song search and me- 
chanical licensing tool de- 
signed for those who plan to 
make 2.500 copies or less of 
their recordings. In the two 
months after the site went live, 
more than 4,200 user accounts 
were created. More than 
39,000 licenses were issued 
using this tool in 2005. 

With other technology and 
management improvements, 
by the end of 2005 HFA was 
able to process more than 95% 
of license requests that re- 
quired manual handling 



within 30 days, an improve- 
ment over the 60%-70% at the 
start of the year. 

ADDING BULK: The Harry 
Fox Agency has launched a 
standardized bulk mechani- 




cal licensing program for 
physical product, such as CDs. 

The program allows record 
labels that require a high vol- 
ume of licenses to transfer 
basic information from their 
computer systems without 
manually entering the infor- 
mation for each of their thou- 
sands of requests. 

The system then returns to 
the labels a file with license 
numbers and "request status" 
information. The labels can 
track their requests through 
H FA's eMechanical online li- 
censing system. 

Once the licenses are ready 
to sign, the label can complete 
the transaction through eMe- 
chanical with a digital signature 
— reducing a license process 
that used to take weeks to a few 
minutes, HFA reports. 

With the launch of the bulk 
physical licensing program, 
HFA now offers three tiers of 
online licensing services: HFA 
Songfile for up to 2,500 prepaid 
licenses; eMechanical for es- 
tablished HFA accounts to re- 
quest and sign licenses online; 
and the bulk physical and dig- 
ital licensing systems for high- 
volume HFA accounts. 
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LUDACRIS BEHIND THE WHEEL 



Rapper/Actor Drives Campaigns For Pontiac, Puma 



i 



Chris Bridges, better-known in 
the music biz as Ludacris — as 
well as co-CEO of Disturbing Tha 
Peace Records — isone busy man 
these days. Though his sixth solo 
album, "Release Therapy" (Dis- 
turbing Tha Peace/ Def Jam), does 
not drop until the summer, his 
face is everywhere. 

For the past several months, 
fans have been lining up to see 
Ludacris in two films: "Crash" 
(winner of the Academy Award 
for best picture) and "Hustle & 
Flow. " Now, the hip-hop artist ap- 
pears in two recently launched 
ad campaigns for Puma Suedes 
and the Pontiac Solstice. 
And on March 28, Ludacris 
makes a guest appearance on 
" Law & Order S VU." He will 
play a sociopathic relative of 
the detective played by an- 
other rapper/actor, Ice-T. 
"For me, it's about being 
versatile and doing the un- 
expected," Ludacris says. 
When it comes to linking 
with brands, he says he 
looks for those brands he 
uses everyday. 

Island Def Jam handled 
all the creative for the color- 
fantastic Puma campaign, 
which includes a print com- 
ponent. Zenith Media handled 
the ad buys. 

According to Ludacris, his 
Puma partnership will grow in 
the coming months with the 



debut of Ludacris-branded 
Puma products. 

Shoes are first in line, Ludacris 
says. He is developing a model 
that has the Atlanta skyline on 
the side with the Disturbing Tha 
Peace logo on the back. 

Ludacris appears in the Sol- 
stice spot, which features the 
sounds of the Ludacris track "Two 
Miles an Hour," from his 2004 
chart-topping album "The Red 
Light District." 

The campaign was created by 
New York-based urban ad/mar- 
keting agency Vigilante's chief 
creative officer Valerie Graves, 
art director /assistant creative di- 
rector Paul Osen and copy- 
writer/assistant creative director 
Jack McGoldrick. 

Graves calls the ad "Luda- 
friendly," and says that "when 
you're working with hip-hop 
artists, it's important to uphold 
their creative standard" — while 
at the same time making sure the 
client's product looks great. 

This spot is surely targeted at 
a young, hip, tastemaking au- 
dience. And it is generating a lot 
of opinions in the blogosphere. 
Many people are questioning 
the Ludacris/ Pontiac Solstice al- 
liance; others doubt the sincer- 
ity of his appearance, yet find 
the ad hot. 

One prominent hip-hop pro- 
ducer views it as a big disconnect 
" It's all check" he says. ' Don't be 



surprised if you see [Ludacris) 
mentioning the brand in a future 
track — or if you see the car in an 
upcoming video." 

Ludacris, who says he drives a 
Solstice, disagrees. "I never do 
anything for the check — I have 
enough money." he says. 

Whether Ludacris name- 
checks Pontiac on a future 
track — or features a Solstice in 
a video — remains to be seen. 
Stay tuned. 

A GIRL LIKE HER: SRP/Def 
Jam artist Rihanna has a very cool 
track on her hands with the Soft 
Cell-sampling "SOS. "The dance- 
pop jam — currently ascending 
The Billboard Hot 100 and the 
Pop 100 — helped launch Nike's 
new women's dance-inspired 
clothing line and the "Nike Rock- 
star Workout — Hip-Hop" inter- 
active music video. 

Rihanna is also the new face 
of JCPenney's juniors line, Miss 
Bisou. In addition to being part 
of a national ad campaign, Ri- 
hanna's "SOS" video and music 
will be played in all JCPenney jun- 
iors departments. 

The partnerships are a prel- 
ude to the April 1 1 release of Ri- 
hanna's sophomore album, "A 
Girl Like Me." 

Fitness and music enthusiasts 
logging on to nikewomen.com 
can watch an interactive "SOS" 



video featuring Rihanna. While 
the pop/R&B artist sings and 
shakes what her mama gave her, 
consumers can purchase the 
Nike gear she is wearing — right 
then and there, with a simple 
click of the mouse — and learn 
her dance moves. 

Fitness buffs who then want 
to take the full, hourlong "Nike 
Rockstar Workout" can do so at 
24 Hour Fitness health clubs 
nationwide. 

The video was created by MTV 
and celebrity choreographer 
| an lie King, who has worked with 
Madonna, Mariah Carey. Prince. 
Pink, Shakira and others. 

Partnering with Rihanna was 
a no-brainer for Nike. 

"Rihanna embodies the 
strength and beauty of the Nike 
fitness dance initiative." Nike di- 
rector of U.S. communications 
for women's fitness Kellie 
Leonard says. 

But there is more: Rihanna 
also brings authenticity to the 
"Nike Rockstar Workout — Hip- 
Hop" theme. And her worldwide 
appeal comes in mighty handy 
for a global brand like Nike. 

Pausing for a moment, 
Leonard adds, "We couldn't be 
happier that Rihanna's single 
'SOS' is so hot right now. That 
makes the music video on nike- 
women.com that much more 
appealing." •••• 
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MP3s Ready To Go 

Madacy To Market Prepackaged CDs For The Download Shy 



NEW YORK— Madacy Entertainment Group will 
launch a packaged-good Instant MP3 Library se- 
ries in an attempt to target older demos intimi- 
dated by downloading. 

The company plans to release CD packages 
with 72 MP3 tracks priced between $19.99 and 
$29.99. Madacy, a budget label based in Mon- 
treal, chose the MP3 format so it would be com- 
patible with whatever devices consumers use, 
including the iPod. 

As a marketing-oriented company, "this is In 
line with what Madacy does, coming up with con- 
cepts and themes to address lifestyles," says Har- 
ris Sterling, executive VP of Madacy Entertain- 
ment Group. The first titles are expected to hit 
the street April 4. 

Others have tried this before. Dublin, Ireland- 
based Promo Sound has a 100 Megahits MP3 se- 
ries, each devoted to a different genre or theme; 



"Blues Anthology," for example, has tracks by 
B B. King, Big Boy Crudup, Bukka White and oth- 
ers. Priced at 12.99-14.99 euros ($15.50-$18), the 
MP3 CDs work out as a bargain. 

For consumers, the CDs sidestep the need to 
download songs and load them on MP3 players. 
And the discs play in DVD players, computers, 
and car CD decks, says Andreas Wemschen, a 
consultant to the Promo Sound label. And since 
paying royalties on 100 songs is expensive. Promo 
Sound uses public domain music. It has plenty 
to choose from since copyrights only have 50 
years of protection in Europe as opposed to 70 
years in the United States. 

Stateside, Madacy is sticking to public do- 
main music, cover songs and masters it owns 
for release. This works out well for some com- 
pilations, such as the two-disc "200 Best of the 
Classics" package, priced at $19.99, or "72 Big 



Band Favorites," $29.99, both full of pub- 
lic domain material. 

But on the "100 Workout Music Collec- 
tion," $29.99, it works out less than fine. 
The compilation is divided into 10 work- 
out themes, and on such playlists as 
"Workout to the *70s" or "Workout to the 
'80s," practically every song is a cheesy 
cover version done by the Starlite Singers. 

One retailer said his company would 
consider carrying the Madacy product, 
but it would depend on what the label is doing 
to introduce and support the product, which is 
a new concept for consumers. 

In Europe, Promo Sound discovered its prod- 
uct sells better in computer stores than record 
stores, Wemschen reports. It is a lesson not lost 
on Madacy executives, who hope to sell their 
compilations in the hardware aisle. 
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"If someone spent a couple of hundred bucks 
buying an MP3 player, in a department where 
there is a ton of accessories for the device, this 
is something that customers may want to pur- 
chase," Sterling says. "You can load 200 clas- 
sical songs without being on the Internet. It's 
about making life easier." 
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Victory E-Mail A Flashback 
To Record Biz's Past 



The first week of March should 
have been a triumphant one for 
Victory Records and its contro- 
versial leader Tony Brummel. 
The company shipped more than 
800,000 units of Hawthorne 
Heights' "If Only You Were 
Lonely." an almost unheard-of 
number for an independent label 
release. In its opening week, the 
album scanned 1 1 3,000 units, ac- 
cording to Nielsen SoundScan, 
good enough to land at No. 3 on 
The Billboard 200. 

But because Brummel forgets 
he is already a success and is still 
hungry enough to fiercely fight 
for every advantage he can gain, 
Victory Records has evolved into 
a label that some love to hate and 
others love to love. And that 
means all Brummers moves are 
subject to public scrutiny. 

Even though Hawthorne 
Heights' album came in at No. 
3, one prominent chain execu- 
tive labeled it an "unmitigated 
disaster" that had been way 
overshipped. "We bought into 
the hype," he says. Hindsight 
suggests a more reasonable 
initial outlay should have been 
about 250,000-300,000 copies 
of the album. 

Still, it is not like Victory is the 
only label that ever overshipped 
a record. Unlike major labels — 
which often have the attention 
span of a gnat and will move on 
to the next easy sale as soon as it 
presents itself— independent la- 
bels in general, and Victory in 
particular are tenacious about 
working records for as long as it 
takes to reach sales objectives. 

To some. Victory's bigger prob- 
lem last week was the e-mail sent 
by street team director Abby 
Valentine that somehow found 
its way to the Velvet Rope online 
message board. That e-mail di- 
rected the street team to move 
Hawthorne Heights to the front 
of chain stores and to move Ne- 
Yo CDs so they would be difficult 
to find, let alone buy. Victory's 
Brummel and Valentine were 
apologetic and quickly labeled 
the e-mail a joke. But many of the 
retail, sales and distribution ex- 
ecutives that I spoke to last week 
were not buying the Victory ex- 
planation. All said they had never 
heard of one label specifically tar- 
geting another's records, and 



some even condemned the tac- 
tic as going "beyond the pale." 

Whether such a tactic was in- 
tended or just a joke, there is no 
place for it in the modern record 
business. But the righteous in- 
dignation that came with the 
condemnations were from peo- 
ple who, in my view, had short 
memories. I joined Billboard in 
September 1989, but before that 
I logged eight years working in 
two independent record stores 
in Astoria, N.Y., and put in a 
short stint at Win One-Stop, all 
sadly defunct. 

I may not know anything 
about heroes and zeros, but I re* 



VICTORY 



RECORDS 



member when the industry's 
credo could be summed up by 
the phrase "whatever it takes." 
And I still work in an industry 
where the mantra nowadays is to 
get your "unfair share." 

I remember in the early days 
of the parental advisory sticker 
that some labels would put it on 
albums whether they deserved it 
or not just so they would sell 
more records to kids looking for 
forbidden fruit. I also remember 
an industry where people ac- 
cused Wal-Mart of censorship 
just to drum up publicity for an 
album that might otherwise have 
fell under the radar. 

1 remember when free goods 
were the coin of the realm, and 
slush funds were created to pay 
for activities that could not stand 
the light of day. 

I guess we all forget that be- 
fore SoundScan began in 1991, 
the industry's idea of marketing 
was to convince retailers to in- 
flate sales when reporting to Bill- 
board just to get a hit record with 
a bullet. When SoundScan was 
established, many industry lead- 
ers assigned their troops the task 
of finding out whether the sys- 
tem could be cheated when it 
came to determining the rank- 



ing of The Billboard 200. (It can- 
not, and they failed.) 

I remember one incident when 
an artist closely identified with a 
certain label left for greener pas- 
tures, and the former label's staff 
did everything they could in-store 
to sabotage the artist's first release 
at the next label, including taking 
down displays and hiding the 
album in bins, mis filed no less. 

And speaking of overshipping, 
does anyone remember when la- 
bels were known to occasionally 
give retailers free goods to stop 
returns just long enough to qual- 
ify for platinum and gold certifi- 
cations? ! wonder how many 
platinum albums really only sold 
400,000 units at the time they 
were certified. 

I still work in a business where 
whenever some sales reps come 
into a store, the store manager, 
if he is sharp, has to assign a 
staffer to act as a secret shopper 
and follow them around. That 
way, if the reps move around 
their labels' product and displays, 
the staffer can put everything 
back the way it was. 

But during the first week of 
March, Iwas apparently the only 
one who remembered the bad, 
old days. In order to find some- 
one who remembered when tac- 
tics like those outlined in the 
Victory e-mail might have been 
more commonplace, I called a 
few retired sales and distribu- 
tion executives. 

Not surprisingly, those former 
executives, indeed, do remember 
such a day. One said, "I love it. We 
used to do it all the time, move our 
records to the front and make sure 
you would have to be an explorer 
to find the other guys' records." 

We are all glad the music in- 
dustry is no longer like the Wild 
West it once was. But many of the 
same people condemning the Vic- 
tory act — whether it was a joke or 
just an overly aggressive mistake 
— at one time or another either 
issued orders, followed them or 
looked the other way when the ac- 
tivities outlined above took place 
back in the day. So, before you hit 
the sanctimonious-indignation 
button, remember we all make 
mistakes along the way. In the 
end, lef s hope incidents like these 
raise the industry's business stan- 
dards even higher. • • • • 
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BY MARK WORDEN 



Italian Indies Voice Plea 
At Sanremo Festival 



MILAN — Italian independent labels used the coun- 
try's annual music showcase as a platform to ap- 
peal for government help to save their businesses. 

The 56th edition of the Sanremo Festival in North- 
west Italy (Feb. 27-March 4) was the first to be held 
since the launch of independent labels body PMI. 

Caterina Caselli, PMI's honorary president, 
told executives in Sanremo March 1 that Italy's 
music industry is "undergoing a frightening cri- 
sis, and independent production risks extinction." 

The festival took place only weeks before Italy's 
April 9-10 general election. In her speech, Caselli 
asked the attending deputy cultural heritage min- 
ister, Antonio Martusciello — whose brief covers 
the music industry — or whoever might replace 
him after April 10 to act quickly. 

Caselli outlined several proposals at a forum 
hosted by local IFPI affiliate FIM I and authors' 
society SIAE. 

One proposal was reducing value added 
tax — the European Union-wide sales tax set 
at different levels by each member country — 
on recorded music from 20% to 15%. 

Long term, PM I wants recorded music re- 
classified as "cultural goods," attracting the 
lower VAT level of 4% applied to books in 
Italy. However, such reclassification has to 
be EU-wide and requires consent from fi- 
nance ministers of all member states. 

Caselli also asked for tougher govern- 
ment action to tackle Italy's rampant 
piracy problem. 

FIMI president Enzo Mazza points 
out that "these are measures [FIMI] 



has been calling for over several years. These pro- 
posals are not just about the indies: we're all in 
the same boat." 

PMIcurrentlyhas71 members. Itwas formed 
in July 2005 after 73 of FI Mi's 85 members quit 
the association (Billboard, July 16, 2005). 

Caselli is also president of the Sugar label, home 
to tenor Andrea Bocelli. She claimed in her speech 
that the work force in Italy's music industry shrank 
by 40% between 1999 and 2004. 

During that same period. IFPI estimates that 
Italian recorded music sales dropped 35% from 
58.3 million units in 1999 to 37.8 million in 2004. 
with retail value dropping 17% to $625 million. 

Retail figures for 2005 are not yet officially avail- 
able, but Mazza says the trade value of the Italian 
market dropped 4.5% last year to $350 million; 
shipments fell 5.6% to 31 million units. 

Caselli also called for the government's adop- 
tion of a five-point action plan consisting of radio 
quotas for Italian repertoire; tax breaks for com- 
panies digitizing catalog; the creation of a gov- 
ernment department to promote Italian music 
abroad; encouragement of synergy between the 
music and cinema industries; and the addition of 
music to the list of cultural activities receiving fi- 
nancial support from EU funding programs. 

Responding to Caselli. Martusciello defended 
the government's anti-piracy record, citing the 
passage of the Urbani Decree on copyright and 
file sharing (billboard.biz. May 19, 2004). 

The minister said he shared the industry's de- 
sire to reduce VAT, but the 4% target was "too com- 
plicated at this stage." 



For several years, FIMI lobbied for the intro- 
duction of legislation to help the industry, but 
eventually abandoned those efforts (Billboard. 
Oct. 4, 2003). Martusciello described the music 
industry proposal as "the mother of all issues" and 
conceded that the government "should have had 
the courage to do more." 

He added, however, "we intend to lend the 
music industry a hand — it is our duty to do so." 

PMI members unanimously expressed en- 
thusiasm forCaselli's proposals. Edel Italy pres- 
ident Paolo Franchini calls her speech 
"impassioned and practical, offering measures 
that could be put into effect immediately." 

Caselli "came up with several new proposals 
that were not made when we were members of 
FIMI," CaroselloCM Claudio Fen-ante adds. 

Such comments are echoed by Bocelli's man- 
ager Michele Torpedine, who praises Caselli's 
"highly productive" speech. "This government 
has done nothing for music," he adds. "I hope the 
forthcoming elections produce a new one." 

On Sanremo's final day. PMI presented a spe- 
cial award to Bocelli for his "contribution to the 
success of independent Italian music in the world." 

The overall winner of the 2006 festival came 
from the independent sector. TV viewers gave the 
most votes to vocalist Povia (signed to PM I mem- 
ber Target) with the song "Vorrei Avere II Becco." 

State-owned national TV channel Rai Uno 
says the final night had an average TV audi- 
ence share of 48% in its time slot, with 10.8 
million viewers, down from 55% and 13.6 mil- 
lion viewers in 2005. •••• 



BY LARRY LeBLANC 



BELL DIALING FOR DOWNLOADS 

Canada's Telecom Giant Buys Majority Share Of Puretracks Digital Music Service 



TORONTO— Industry insiders 
here are weighing the impact 
of telecommunications giant 
Bell Canada's acquisition of a 
majority stake in Toronto-based 
digital music service provider 
Puretracks. 

Bell Canada confirmed March 
2 that it had bought the stake 
In Puretracks for an undisclosed 
sum. Full details of the deal 
were not disclosed. 

Charlotte Burke, senior VP of 
Bell Canada's consumer Inter- 
net services, calls the deal "an 
important acquisition for us, 
which deepens our commit- 
ment to the music industry." 

Toronto-based music stream- 
ing company Moontaxi Media 
launched Puretracks, Canada's 
first legitimate music download 
service, as an a la carte down- 
load supplier in October 2003. 

A number of music and 
media companies took stakes 
in Puretracks either at launch 
or later. Following the Bell 



Canada acquisition, Moontaxi 
retains a reduced minority 
equity stake along with 
Toronto-based Standard 
Broadcasting and audio/ 
video distributor Entertain- 
ment One plus the local affil- 
iates of major labels Universal 
Music, EMI and Sony BMG. 

"With Bell comes more than 
just cash," Puretracks presi- 
dent/CEO Alistair Mitchell says. 
"With them comes substantial 
distribution and a team of com- 
mitted people." 

Puretracks will operate as 
a stand-alone subsidiary of 
Bell Canada and will retain its 
25-strong staff. Bell's signifi- 
cant financial and strategic re- 
sources are expected to boost 
Puretracks' efforts to grow Its 
digital music business in 
North America. 

The telecom brings with it 
a sizable marketing and dis- 
tribution network, claiming 
more than 2 million Internet 



service provider customers 
in Canada and more than 17 
million unique visitors per 
month to its Internet portal 
sympatico.msn.ca. 

Sources suggest Bell Canada's 
investment is intended to as- 
sist expansion of Puretracks in 
the Canadian and U.S. markets 
and increase its ability to de- 
liver digital music and video 
content via Internet and wire- 
less platforms. 

"Bell can leverage all of Its 
other businesses to multiply the 
effect of Puretracks," Universal 
Music Canada president/CEO 
Randy Lennox says, 

Burke says the Puretracks 
purchase will help Bell develop 
multiple music-focused mobile 
business models as it brings 
new mobile phones into the 
marketplace. "While we see the 
opportunity to provide a 
greater breadth of offering on 
our portal, we recognize that as 
more of our mobile cellular 



phones become MP3 players it 
will be important for us to have 
content," she says. 

Billboard understands that 
prior to the Bell Canada deal, 
Universal Music Canada's stake 
in Puretracks was more than 
30%, although that has now 
been reduced. 

Burke says she and Lennox 
worked "very closely" with 
Mitchell on the Puretracks ac- 
quisition. "We're excited this 
deal brings [Lennox's] expertise 
—and other label executives— 
to the table," she adds. 

In 2005, Universal Music 
Canada and Bell struck a deal 
to make master ringtones of 
more than 700 Universal tracks 
available to Bell customers. It 
also worked closely with Bell 
in 2004 to introduce the show- 
case streaming series. Live 
@Tbe Orange Lounge, through 
sympatico.msn.ca. 

Puretracks has licensed 
more than 1 million tracks for 




Canada and the United States 
from major and independent 
labels for download to Win- 
dows Media-based devices. It 
also provides tracks to a num- 
ber of other Canadian tele- 
com clients Including Telus, 
SaskTel and Aliant plus retail 
chain Future Shop's Bonfire 
download service (bonfire 
.puretracks.com). 

Consumer interest in legiti- 
mate digital distribution serv- 
ices here intensified with the 
October 2004 launch of 
Apple's ITunes Music Store in 
Canada, joining existing digital 
download services Puretracks, 



U.S. -based Napster and Que- 
bec's Archambault. 

Sources suggest the iTunes 
Music Store had a heavy impact 
on Puretracks, which has been 
seeking venture capital to bol- 
ster its business. In February, 
Yahoo Music launched in 
Canada (ca.music.yahoo.com), 
further increasing the pressure 
on Puretracks. 

"Puretracks certainly lost 
market share when ITunes came 
in," EMI Music Canada VP Rob 
Brooks says. "But [labels] need 
new, more opportunities and 
more storefronts for our music 
There can't be enough." 

Mitchell agrees there Is room 
for several players In the Cana- 
dian digital market. 

"No one digital provider has 
yet to fully tap the opportuni- 
ties in the marketplace," he says. 
"How much opportunity is there 
for us? There's a wealth of play- 
ers out there that support Win- 
dows Media." •*» 
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BY CHRISTIE ELIEZER 



U.K. Indies Scout Trade 
Deals Down Under 



MELBOURNE — The U.K. 
music industry's inaugural 
government-backed trade mis- 
sion to Australia in February 
has yielded some swift re- 
sults — and plans for several 
return visits. 

Nine representatives from 
Britain's indie music sector 
went on the trip organized by 
British independent labels 
body AIM and U.K. Trade & In- 
vestment, a government or- 
ganization that provides 
financial, practical and advi- 
sory aid to U.K. companies 
looking to trade abroad. 

"Australia is not only a viable 
market for British acts, but an 
important gateway into the 
Asia-Pacific," London-based 
UKT1 music export promoter 
Phil Patterson says. The 
AIM/UKTI mission was the 
second such initiative by the 
two bodies; in June 2005, the 
groups brought 26 delegates to 
New York. 

"We [nowj plan closer ties 
with Australia," AIM's London- 
based international and mem- 
bership manager Judith Govey 
says. AIM has about 900 U.K. 
independent labels and dis- 
tributor members. 

As a result of the Feb. 8-15 
visit, members of the delega- 
tion report at least one dis- 
tribution deal has already 



been struck with a Sydney 
label with other offers under 
consideration. 

Several delegates and their 
Aussie counterparts expect to 
finalize further label and tour 
deals initiated during the Aus- 
tralian visit at South by South- 
west in Austin this month. 

During the Australian visit, 
delegates were briefed on label, 
publishing, media, promotion, 
digital and retail sectors Down 
Under, and held discussions 
with local independents about 
the potential for acts in this 
marketplace. 

"Clearly, the fact that [the 
U.K. delegation] came here 
to scout the market gave 
them credibility with local ex- 
ecutives." says Brisbane-based 
Stuart watters. executive of- 
ficer of Australian body the 
Assn. of Independent Rec- 
ord Labels. 

Watters says that AIR has 
invited a delegation from the 
French indie sector to visit 
Oz by the end of 2006 and is 
investigating Australian 
trade missions to the United 
Kingdom, japan and South- 
east Asia. 

"We'd be very interested in 
such initiatives, given the re- 
sponse to the U.K. mission," 
says Jonathan Williamson, 
GM of Melbourne indie Rub- 



ber Records. Williamson says 
Rubber is in talks with three 
U.K. labels about licensing 
deals for their acts through 
Rubber, and vice versa, as a re- 
sult of the visit. 

The British delegates en- 
thuse about several aspects of 
the Australian music business. 
In particular, they cite the op- 
portunity to break acts through 
the live scene and the abun- 
dance of venues. Other assets 
include comparatively easy ac- 
cess to TV and radio, strong 
sales for indie acts and the 
buoyancy of the hip-hop and 
roots music sectors. 

"Australia is an inspiring 
place," declares Allison Mc- 
Gourty, managing director of 
London-based Lo-Max Rec- 
ords. "There is an enthusiasm 
and joy about new music in 
Australia that is a real tonic." 

McGourty is the first British 
delegate to strike a deal for an 
act as a result of the trip. She 
has licensed San Francisco 
band the Court and Spark's 
current album "Witch Season" 
to Sydney's Laughing Outlaw 
Records. Lo-Max has rights to 
the album outside North Amer- 
ica through a licensing deal 
with Berkeley, Calif-based Ab- 
solutely Kosher Records, which 
also covers New Jersey alter- 
native rock quartet the Wrens. 



Three Australian labels are 
vying to issue the Wrens' 
album, "The Meadowlands," 
McCourty says. Lo-Max issued 
the album in the United King- 
dom in September 2005, al- 
though it initially appeared in 
the United States in 2003. 

McGourty says she is also in 
talks with promoters for a tour 
by the Wrens and Lo-Max U.K. 
act the Favours in Australia 
this year. 

Several other U . K. delegates 
say they plan to return to Aus- 
tralia. Carl Stiansen, founder 
of Northumberland-based 
Chevstar Records, will return 
to check out tour possibilities 
for his five-act roster. He says 
he also intends to discuss with 
local authorities a "band in- 
terchange" between the cities 
of Newcastle in New South 
Wales and Newcastle Upon 
Tyne in northeast England. 

Other delegates say they are 
following up a string of leads, 
including producing music 
for TV and film companies, 
synchronization offers and 
deals with touring and distri- 
bution partners. 

Encouraged by the response 
to the February expedition, Pat- 
terson confirms that a second 
trade mission is expected to re- 
turn Down Under in February 
or March 2007. 



UpFr nt 



»>MCPS-PRS BOWS PODCAST LICENSE 

U.K. authors' rights body MCPS-PRS Alliance has 
introduced its first trial license for podcasting, offering 
access to more than 10 million works represented by the 
two linked collecting societies. 

The royalty rate applied under the Alliance Music 
Podcast Scheme will be 12% of gross revenue from the 
downloaded podcast or a minimum fee per track 
downloaded; the latter fees are 1.5 pence per full track, 
or 0.75 pence for a half track (defined as less than 50% 
of duration). The license is being made available until 
Dec. 31, after which a more complete system is planned 
to roll out. 

MCPS-PRS Alliance managing director Steve Porter 
says the Alliance is "Introducing this license as quickly as 
possible to enable music podcasters to trade legitimately 
over the next year." —Lars Brandle 

»>MTV CANADA SETS LAUNCH DATE 

The MTV brand will return to Canadian TV March 21 
through a joint venture by MTV Networks and 
Canadian broadcaster CTV. As previously reported 
(Billboard, Oct. 22, 2005), MTV Canada will be offered 
on cable to 4.4 million households and will replace 
CTV's Talktv channel. 

The MTV and MTV2 channels disappeared from 
Canadian airwaves in June 2005 following the 
acquisition of Calgary-based Craig Media In December 
2004 by Toronto-based broadcaster CHUM. MTV 
Networks International exercised its right in May 2005 to 
end its agreement with CHUM, which operates music 
channels MuchMoreMusic, MuchLoud, MuchVibe, 
MuchMoreRetro and PunchMuch— plus youth lifestyle 
channel Razer— in Canada. —Larry LeBlanc 

»>EMI ADDS SPUNK 

EMI Music Australia has struck a deal to distribute Sydney- 
based independent label Spunk Records in Australia and 
New Zealand. The label previously went through Inertia 
Distribution, also based in Sydney. 

Spunk was formed In 1999 by owner/director Aaron 
Curnow; the majority of its catalog consists of licensed 
U.S. alternative rock titles. During the past 12 months, It 
has released albums by Antony & the Johnsons, the 
Arcade Fire, Smog, Sufjan Stevens, Animal Collective and 
Australian singer/songwriter Jack Ladder. 

The Spunk tie-in is the third label pact struck by EMI 
Australia in recent weeks following a distribution and 
marketing deal with Melbourne-based Rubber Records 
and a licensing deal with Sydney world music imprint 
Petrol Records. —Christie Eliezer 

»>FEENEY IS IRISH CHOICE 

Classically trained Galway singer/songwriter Julie Feeney 
was the surprise winner of Ireland's inaugural Choice 
Music Prize for Irish album of the year during a Feb. 28 
ceremony at Dublin music venue Vicar Street. 

The unsigned Feeney beat bookmakers' favorites Bell 
XI (Island/Universal) and Hal (Rough Trade) to scoop the 
10,000 euros ($12,000) winner's check for her self- 
released 2005 debut album "13 Songs." 

The prize money was donated by labels group the 
Irish Recorded Music Assn. and authors body the Irish 
Music Rights Organization. Feeney also collected 5,000 
euros ($5,900) worth of advertising time on national 
top 40 radio station Today fm, which broadcast the 
ceremony live. 

The prize was voted on by a panel of 12 media 
representatives. —Nick Kelly 

>»PPCA PICKS O'DONNELL AGAIN 

The Phonographic Performance Co. of Australia has 
named John O'Donnell chairman of the board for a third 
consecutive 12-month term. 

O'Donnell, who is managing director of EMI Music 
Australia, says the collecting society's priorities for the 
next year will Include lobbying for the removal of the 
statutory cap on broadcast license fees paid by 
commercial radio and raising the society's profile in the 
business and artist community. 

The PPCA was established in 1969 to grant licenses on 
behalf of recording labels and artists for public 
performance and broadcast of sound recordings and 
music videos. —Christie Eliezer 
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BILLY JOEL TENDS 
TO HIS GARDEN 



Somewhere between pick- 
ing up an axe for "A 
Matter of Trust" and a 
[ note-perfect rendition 
of AC/DC's "Highway to 
Hell" led by an imposing roadie 
known as Chainsaw, Billy Joel 
found another gear. 

It was night eight — the big 
ocho — of the Piano Man's 
historic 12 sellouts at New 
York's Madison Square Car- 
den, and Joel had already 
been kicking butt through 19 
songs, beginning with a 
manic "Angry Young Man." 
He had blended classics like 
"The Entertainer" and "Cap- 
tain Jack" with obvious crowd 
pleasers like "New York State 
of Mind" and "Billy the Kid" 
and such rarely played chest- 
nuts as "Vienna" and a posi- 
tively swinging "Zanzibar." 

This was a classic portrait 
of a musician's love affair 
with a city and a venue. What 
Joel has accomplished in best- 
ing Bruce Springsteen's 10 
Garden sellouts is remark- 
able on many levels. But, at 
_ nearly $20 million in gross, 
v it will not break the biggest 
3 one-act box-office stand in 
§ history, which goes to the 
Rolling Stones at the Tokyo- 
| dome in 1995 ($27.6 million). 
| Joel will not have the biggest 
North American boxscoreei- 
jf ther, which belongs to Wood- 
* stock "99 ($28.8 million), 
g What Joel is likely to set is 
o the top arena gross ever. And 
| this from an artist who does 
a not have current radio hits and 



a hot album perched atop The 
Billboard 200. Though he has 
the current rarities boxed set 
"My Lives" out now and wrote 
the classical album "Fantasies 
and Delusions" (2001), Joel has 
not released a studio album of 
new pop/rock material since 
1993's "River of Dreams." 

Regarding his current box- 
office success in a backstage 
discussion with his agent 
Dennis Arfa and Radio City 
Entertainment president Jay 
Marciano, Joel quipped. "I 
should do fewer albums 
more often." 

Joel was every bit the rock 
star Feb. 27 as he charged 
through a fiery "Big Shot" and 
an encore of "Only the Good 
Die Young," "Scenes From an 
Italian Restaurant" and, of 
course, "Piano Man." The 
message here, really, is about 
enduring songs that are en- 
ergetically performed by a 
band that can pull it off with 
flair and a frontman with star 
power. That's still rock'n'roll 
to me. 

DBT IN THE CANNERY: 

Two nights before Billy Joel 
rocked Madison Square 
Garden, Alabama's Drive-By 
Truckers reached a milestone 
of their own by notching their 
first Nashville sellout by draw- 
ing 1 ,000-plus at the city's Can- 
nery Ballroom. The sweaty, 
explosive three-hour Trucker 
fest had the crowd, the bar and 
the merch tables jumping. 
The show was promoted by 



Flashpoint Entertainment's 
Brian Wagner. "The Drive-By 
Truckers are rock stars," says 
Wagner, who has presented 
roughly half a dozen Truck- 
ers shows. "Every time it's as 
if we have a young Lynyrd 
Skynyrd or Allman Brothers 
Band performing. I say that 
because of the energy and 
chemistry onstage, the songs 
and the response the band 
gets from the crowd." 

Wagner calls DBT "a new 
classic rock band who have 
somehow formed a sound and 
have material with substance 
that makes them a very con- 
temporary band that working- 
class Americans can relate to 
immediately. It's real rock- 
'n'roll with songs, and not the 
cookie-cutter rock band that 
spends two hours on their hair 
and plays a 45-minute set with 
no songs and no solos like so 
many I see today." 

With their next New South 
album, "Blessing and a 
Curse," set for release in 
April, Wagner thinks the 
Truckers' time has come. 
"DBT is blowing up," he says. 
"Every jukebox in town has 
one of their CDs, and the 
songs get played. They've got 
one of the greatest live shows 
out there, and the sick thing 
is they just keep getting bet- 
ter. And people are talking." 

The Drive-By Truckers are 
booked by Frank Riley at High 
Road Touring in the United 
States and Paul Fenn at As- 
gard for Europe. •••* 
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New Orleans 1 Live 
Scene Reemerging 

Calendars Filling Up, Albeit Slowly, For Crescent City Clubs, Promoters 



hile the jour- 
ney back to 
normalcy after 
lurricane Kat- 
remains 
difficult, two signs point to a 
recovering New Orleans: 
Mardi Gras took place, and 
concerts are being booked. 

It is also worth noting that 
veteran New Orleans-based 
promoter Don Fox has re- 
opened his Beaver Produc- 
tions in one of the hardest-hit 
areas of the city. 

"Six months after Katrina, 
Beaver Productions is back at 
their original address. 236 West 
Harrison," Fox says. "There's 
no one else around us within 
two miles, but we're here." 

The Beaver offices are in 
New Orleans' Lakeviewarea. 
"I'm a block from the 17th 
Street Canal, which flooded 
the city, and I got pounded," 
Fox says. "I decided in De- 
cember that I was going to 
build my office back, because 
it was completely destroyed, 
and put myself back in the city 
and prepare myself to do 
shows as soon as the facilities 
are open." 

Fox says Beaver, which also 
operates a Memphis office, is 
the first business to reopen 
in Lakeview, but, "we can't do 
any shows here yet. The State 
Palace Theatre is just now 
available. The Lakefront 
Arena hasn't given me the OK 
yet to start booking shows, 
but I'm hoping soon they'll 



give me the go-ahead." 

House of Blues New Or- 
leans, however, has been pre- 
senting shows at its club in 
the French Quarter since a 
New Year's Eve gig featuring 
hometown acts Cowboy 
Mouth, Better Than Ezra and 
Dr. John. 

"In between New Year's and 
Mardi Gras we've been at 
about two. maybe three, shows 
a week, a lot of that being lo- 
cals and benefits," says Sonny 
Schneidau, director of tour- 
ing/talent buyer for HOB New 
Orleans. He counts HOB-pro- 
duced tours by the Academy 
Is and Flogging Molly among 
the few national shows that 
have come through. 

"We've really been working 
aggressively in trying to build 
a calendar from nothing," 
Schneidau says. 

And that calendar is filling 
up: HOB New Orleans has a 
slate of acts in March, in- 
cluding George Thorogood. 
Juvenile, Sevendust, Nickel 
Creek, Kem (sold out). Lu- 
anda Williams (sold out), the 
Go-Go's and two nights of 
Bonnie Raitt. 

"We finally had an oppor- 
tunity to get into the touring 
cycle for a number of artists 
in March and April heading 
into Jazz Fest," Schneidau 
says. "It's certainly looking a 
little bit more normal than 
what it's been." 

Schneidau says locals are 
supporting his shows. "Peo- 



ple are just ready to try and re- 
sume a normal life, and en- 
tertainment is part of that," he 
says. "Music is such an inte- 
gral part of our culture here 
that people of the city have re- 
ally been embracing it since 
clubs like Tipitina's, the Maple 
Leaf Bar and House of Blues 
have reopened." 

Superfly Promotions presi- 
dent Jonathan Mayers is also 
looking ahead to the New Or- 
leans Jazz & Heritage Festival. 
In the past, the New Orleans- 
based promoter has been very 
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Agency Plans To Serve 
Hip-Hop's A-List 



Rap touring agent Jeremiah 
"Ice" Younossl has made 
the A-list. 

Younossl is launching A 
List Talent Agency, a hip- 
hop booking agency based 
in New York (billboard. biz, 
March 2). 

He will work closely with 
50 Cent's G-Unit Records 
and label president Sha 
Money (aka Michael Cler- 



voix) in pursuing touring and 
live concert opportunities 
for G-Unit acts like Lloyd 
Banks, Young Buck and 
Mobb Deep. 

Sha Money also operates 
Money Management Group, 
which oversees the careers 
of Banks, Young Buck and 
Tony Yayo. All these entities 
plan to share office space. 

"it's a unique situation 



where you'll find a very suc- 
cessful record label, a man- 
agement company and an 
agency all in one house," 
Younossl says. "It's three sep- 
arate entities, but there will 
be a constant circulation of 
information with the idea 
that we're better developing 
these artists' careers by all 
being in the same building." 
Younossi recently exited 



Cot 



Upfront 



successful in presenting music 
around Jazz Fest. The event 
wilt return April 28-30and May 
5-7, and Mayers says his com- 
pany will be active by then. 

"1 think Jazz Fest will have 
a lot of support and a good 
year," Mayers says. "We are still 
figuring out exactly what we 
are doing. But we plan to be ac- 
tive and have a good presence." 

RISING UP 

The New Orleans Arena, ad- 
jacent to the Superdome, is 
also slowly coming back on- 
line. The arena hosted Plactdo 
Domingo in a theater config- 
uration March 4, with atten- 
dance near its 5,000 capacity. 
The event was produced in 
conjunction with the New Or- 
leans Opera Society. 



"We're anxious to put 
[more] shows on sale so we can 
prove to the talent community 
that we're back," says Glenn 
Minard. GM of the New Or- 
leans Arena for Philadelphia- 
based facility management 
firm SMG. 

According to Beaver's Fox, 
SMG executive Glenn Mon 
"was in New Orleans for 
Mardi Gras on the balcony 
with some women throwing 
beads, and he told me the New 
Orleans Arena would be ready 
for shows in April." 

These early indicators do not 
mean New Orleans is any- 
where near fully returned as 
an entertainment market, pro- 
moters caution. "The city is still 
not what it was." Fox says. " I 'm 
a big booster, I didn't leave, I'm 



IRMA THOMAS performs 
at the House of Blues in 
New Orleans. The club 
has seen a recent surge 
m new bookings. 




Emmel Communications, the 
booking arm of top rap man- 
agement firm Violator Man- 
agement, where he was in- 
volved on various levels in 
tours and high-profile inter- 
national concerts by such acts 
as 50 Cent, Busta Rhymes, 
Missy Elliott and G-Unit. 

Younossi says A List will 
seek partnering opportu- 
nities with film and inter- 
national booking agencies. 
He believes that his brand 
of hands-on representation 
is often a better fit for 
many hip-hop artists than 



a large agency. 

"Rap tradition has a cer- 
tain model that works for 
their talent," Younossi says. 
"You're sort of caught be- 
tween worlds where the 
artist is selling millions of 
records, but they're from 
the streets. You don't want 
to abandon their core au- 
dience, but at the same 
time if they're so mar- 
ketable, you want to pro- 
vide bigger opportunities 
[to] put them in front of 
mainstream American au- 
diences. It's a balance." 



back in the same location, 
ready to do entertainment. But 
there's a lot of people that stilt 
aren't back yet." 

The fact that the city was 
even able to pull off a Mardi 
Gras is impressive. "The 
crowds were smaller, but 
everybody had a great time," 
Fox says. "A lot of people came 
from out of town to support 
New Orleans. And a lot of peo- 
ple that are from here and are 
now evacuees living in Hous- 
ton, Austin or Dallas came 
bade to support the city. [Now] 
they'll go back to where they're 
living until they can build 
their homes back." 

OPEN FOR BUSINESS 

Fox wants to inform agents, 
managers and artists that 
they can return New Orleans 
to their touring routes. "A lot 
of people are skipping over 
New Orleans because they 
think we're not ready," Fox 
says. "I had to put 311 in 
Memphis and Sheryl Crow in 
Memphis. 1 had to take Mar- 
tina McBride and Motley 
Crue and put them in Baton 
Rouge [La.). Now we're ready 
to bring entertainment back 
to New Orleans." 

Schneidau, a New Orleans 
native, says the HOB national 
team "has been doing a great 
job of convincing the artists 
that now is a more important 
time than ever for New Or- 
leans to be included. Our 
message is, 'We have a long 
way to go, and we need a lot 
of help.' Our first priority has 
to be getting our levees 
straight and getting our peo- 
ple home. But aside from 
that, the spirit of New Orleans 
will not be defeated." ■••* 



Younossi serves as CEO of 
A List and is in the process of 
putting together his team. He 
expects the new office to be 
up and running this month. 
The company's first major 
project will be a large club tour 
for Mobb Deep, whose new 
album, "Blood Money," will be 
in stores in early April on G- 
Unlt Records/tnterscope. 

As the year progresses, 
Younossi will explore tour- 
ing opportunities to support 
the sophomore releases of 
G-Unlt acts Banks and 
Young Buck. •••• 
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GROSS/ 


ARTIST(S) Attendance 
V^IBss^Pafce Capacity 


FOR MORE BOXSCORES GO TO 
Promoter BILLBOARD.BIZ 


1 $2,551,751 


CELINE DION 


| H27-S0/S87.S0 


The Colosseum at Caesars 18.736 20 "40 ' 
Palace. Las Vegas. March 1-5 two wwio 


Concerts West/AEG Live 


H mn flQfi 


CIRQUE DU SOLEIL'S DELIRIUM 


U <GJK>4SiG«iarl 
■J S10875/S6046 


Air Carao* Centre, Toronto. Feb. 21 ".360 


Live Nation 


n $1,726,263 

mm Siy-a 2S.SS77S 


AEROSMITH. LENNY KRAVITZ 


MGM Grand Garden. La* Vegas, 13,199 
Feb. 18 


Live Nation 


PI $1,287,775 


AEROSMITH, LENNY KRAVITZ 


Stapios Center, Lot Angeles, 13.657 
Feb. 22 M.973 


Live Nation. Golden voice/A EG Live 


mm vmjo.s// 


CIRQUE DU SOLEIL'S DELIRIUM 


| SJ4 75 


Nationwide Aruna. Columbus. 17,629 

Ohio, Feb, 17-18 includes matinee < .07 truee stv 


Live Nation 


1 $994,720 


AEROSMITH, LENNY KRAVITZ 




Save Mart Center, Fresno. Calif.. 9,457 
Feb. 20 [jfSei 


Live Nation 


El $985,477 

MAM S59.50/S495C 


GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 


Freedom Hall Coliseum. 16,703 
Louisville. Ky.. March 4 17.500 


VarneHl Enterprises 


PJ $949,183 


BON JOVI 




HP Pavilion, San Jose, Calif.. 13.076 
Feb, 27 sellout 


Concerts West/AEG Live 


n $935,066 


BON JOVI 


A teasa 


Arrowhead Pond. Anaheim, 13.056 
Calif,. Feb. 25 ,. out 


Concerts Wett/AEG Live 


W\ $928,584 


COLDPLAY, FIONA APPLE 


mm $70 v I 


Pepsi Center. Denver, Feb. 19 14,798 


Live Nation. Kroenke Sport Enterprises 


?1 $844,994 

i 


COLDPLAY, FIONA APPLE 


Qwest Center, Omaha. Neb., 14,787 
Feb 20 


Live Nation 


S $841,575 


BON JOVI 


M 185,14950 


Save Mart Center. Fresno, Calif,. 11,734 
March 1 


Concerts West/AEG Live 


H $741,510 


GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 


Civic Center, Charleston. W.Va.. 12.778 
Feb. 25 


Varnell Enterprises 


mm 

71 $652,966 


COLDPLAY, FIONA APPLE 




Freedom Hail Coliseum, 13,253 
Louisville. Ky.. Feb- 23 


Live Nation. Nederlander 


S tcni inn 


NICKELBACK, LIVE, DANKO JONES 


fcl ($G9fi329 Cretan) 
| $42*1 


Air Canada Centre, Toronto. 14,585 
Feb. 15 


House of Blues Canada 


1 $587,484 


RASCAL FLATTS, BLAKE SHELTON, 


JASON ALDEAN 


U $46 50/129.50 


Greensboro Coliseum, 12.909 
Greensboro, N.C.. Fob. 24 


Live Nation 


TJ $573,453 


QUEEN ♦ PAUL RODGERS 


S20Q^Sti7 


American Airlines Arena, Miami. S.897 
March 3 


Fantasma Productions 


f\ $505,327 


RASCAL FLATTS, BLAKE SHELTON, JASON ALDEAN 


jd t466<y$29S0 


Bi-lo Center, Greenville. S C , 10,951 
Feb 25 


Live Nation 


III $470,952 


NICKELBACK, LIVE, DANKO JONES 


| U. - 


Scotiabank Place, Ottawa. 11.650 
Ontario, Feb. 18 


House of Blues Canada 


W $423,020 


Hammerstein Ballroom. New 9,464 _> 


Live Nation 


Rl $411,100 


MICHAEL BUBLE 


Radio City Mink Hall, New York. 5,798 
March 4 


Radio City Entertainment. Beaver Productions 




MOTLEY CRUE 


Yrk <4 - 
■ : 


Metro Centre. Halifax, Nova 7,013 
Scotia. March 2 7,606 


Gillett Entertainment Group, House of Bluet 
Canada 


m $392,460 


KEITH URBAN, PAT GREEN 




SI. Pete Times Forum, Tampa, 11.050 
Feb. 24 se'tout 


Fantasma Productions 


mm 

CJ1 $389,116 


KEITH URBAN, PAT GREEN 


S42/S29.50 


Charlotte Bobcat) Arena, 10,494 
Charlotte, Feb. 16 sellout 


Uve Nation 


tn $386,474 


KEITH URBAN, NATURAL BROWN 


m mi 29.50 


Dean E. Smith Center, Chapel 10,043 
Hill. N.C.. Feb 17 


Live Nation 


*4 $384,763 


RASCAL FLATTS, BLAKE SHELTON 


mm 146 


Mlnou Arena. Columbia, Mo.. 8.505 
Feb. 19 


Uve Nation 


51 $382,077 


KEITH URBAN, PAT GREEN 


■ $40 50 


TO Waterbouse Centre. Orlando. 9.S17 
Feb. 23 9,906 


Live Nation 


!fl $361,043 


FRANCO DE VITA, OLGA TANON 




Coliseo de Puerto Rico. Hato 5,750 
Rey, P.R., March 4 


Due no Promotions 


II $355,869 

'AlU $49 75/539 75/ 


GAITHER HOMECOMING 


| $1975 


TO Waterhouse Centre. Orlando, 12.145 
Jan. 2B • I7J40 


Emery Entertainment 


Tfl $351, S05 

S4fi 50/'$29 5C 


RASCAL FLATTS, BLAKE SHELTON, JASON ALDEAN 


Pensacola Civic Center 7.837 
Pensacola. Fla„ Feb. 27 


Uve Nation 


Tl $349,910 


RASCAL FLATTS. BLAKE SHELTON, 


JASON ALDEAN 


■ 


Blue Cross Arena. Rochester. 7,764 
N Y. Feb. 12 8 000 


Uve Nation 


$343,223 


MARTINA MCBRIDE, WARREN BROTHERS 


hlA $75 5015150' 
| $4150 


Radio City Music Hall. New York. 5.947 
Feb. 18 sellout 


Radio City Entertainment 




NINE INCH NAILS, SAUL WILLIAMS 


££] (V385.372 Canatfari 
| SS2J5VS43.69 


John Labatt Centre, London. 6.887 
Ontario. March 6 8,346 


House of Blues Canada 


m $337,239 


RICKY MARTIN 


M $9V$S6 


James L. Knight Center, Miami. 4.699 
Feb. 14 sellout 


Live Nation 


m $336,983 


ROB THOMAS, THE HAMPDENS 


F-hJ <&S558»4uS!rw»V 
| $64 13 


Entertainment Centre. Brisbane, 5,490 
Australia, Feb. 23 5.628 


Michael Coppel Presents 
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Smaller Labels Are Gaining Access To Big-Box 
Chains. Will They Turn Their Backs On Old Indie 
Retail Friends? by todd martens and edchristman 



Patrick Monaghan was not trying to create a 
panic. But when he saw Best Buy was selling 
two dozen independently distributed CDs for 
$7.99, he could not help himself. 

The Best Buy endcap is real estate reserved 
for the very rich, and in his view the very rich 
are the major labels. Yet here were titles by 
Antony & (he johnsons and Cat Power, each 
priced for less than a full-album download at 
Apple's iTunes store, let alone the wholesale 
cost of each of those CDs. 

Monaghan, who runs Carrot Top Records in 
Chicago, went to the first place most music fans 
turn these days: the Internet. His blog — a rant 
against the labels that bought into Best Buy's pro- 
gram — generated responses from Matador, Merge 
and Secretly Canadian, among others, and began 
a dialogue about a label's obligations to its artists 
and its traditional retail base (Billboard, Feb. 18). 

The discussion comes as independently dis- 
tributed music enjoys a resurgence, with cur- 
rent-album market share increasing to 17.5% 
in 2005 from 15.8% the previous year. 

At the same time, the retail base that has nur- 
tured the independent labels is in trouble. For 
the year to date, sales at independent retailers 
are down 27.4% from the same period from last 
year. That is on top of the 28.1% sales decline 
retailers experienced in 2005, according to 
Nielsen SoundScan. 

"It's the U.S. affairs and the economy we're 
in," Eric Levin of Criminal Records in Atlanta 
says. "Tire stores and nail salons are going out 
of business. I don't understand why a few indie 
stores going out of business is news." 

Levin, who heads the Alliance of Independent 
Media Stores, has a right to be upset. The media 
has essentially pronounced independent retail 
dead, even though his store has recently expanded, 
and such outlets as Amoeba in Los Angeles and 
Good Records in Dallas are as strong as ever. 

But while Levin and other independent mer- 
chants argue that their surviving indie stores 
are among the best the U.S. industry has to offer, 
he might be downplaying the actual number of 
such store closures. According to the Almighty 
Institute of Music Retail, which offers a store 
database online, almost 650 indie stores — and 
nearly 1,200 chain outlets — have gone out of 
business in the past two-and-a-half years. 

As the number of indie stores has declined, 
Best Buy and other large merchants have shown 
greater receptivity to independently distributed 
titles, offering smaller or one-off marketing pro- 
grams that are more affordable for cost- 
conscious labels. 

That is good news for the labels, but puts them 
in the difficult position of sometimes turning their 
backs on their traditional retail partners, just at a 
time when the indie stores need them most. 

Sub Pop GM Megan Jasper is a proponent of 



using indie-label marketing dollars to position 
CDs at independent retail. "The reason 1 don't 
mind paying for it is because these stores have 
supported us for over 20 years," she says. 
"They're the reason we've stayed in business. 
It's our responsibility right now to move for- 
ward in the digital world and simultaneously 
find a way to keep these stores relevant." 

But as indie sales shift to larger merchants, 
it becomes harder for labels to place and pro- 
mote their product in indie stores. That is be- 
cause the shrinking account base limits the 
opportunities to secure premium space. 

What is more, the diminishing availability of 
shelf space helps cooperative advertising retain 
a high pricing structure, even though overall 
U.S. album sales have dropped 21.2% from 
2000's total of 785.1 million units to last year's 
618 million units. 

The Internet is also a factor. Labels looking for 
a way to forgo underwriting retail ad campaigns 
are increasingly turning to online solutions. 
Today, records can get a bounty of Web attention 
from the top online retailers for little money. 
However, it is likely that the days of free or cheap 
online store promotion will not last forever. 

'MORE RELEASES, LESS SPACE' 

In its textbook definition, cooperative advertis- 
ing occurs when retail and manufacturers equally 
share the cost of advertising a product. But in the 
record business, it usually means that the labels 
and/or distributors foot the bill for any adver- 
tising, albeit through programs set up by stores. 
The retailer kicks in its share by placing the title 
on sale, taking a hit on the profit margin. The 
album is also given prime in-store real estate — 
such as hit walls, endcaps and kiosks — and re- 
tailers commit to ordering enough product to 
anticipate the expected boost in sales. 

Label executives often forget the stores' con- 
tribution. One company head for an East Coast- 
based distributor angrily calls cooperative 
advertising "a misnomer," while the owner of 
a New York-based indie label disparages co-op 
as a "necessary evil. " 

Cooperative programs with national retailers 
are a massive investment for independent labels. 
Best Buy's smallest national program is $20,000 
for a two-week hit wall; its top program costs 
$55,000, sources say. Trans World's programs in- 
clude a $ 1 2 ,500 price-and-position package. Tar- 
get recently raised its cost to $57,000. pointing 
out that the chain now has more stores, and has 
upped the program by one week to 10 weeks, but 
it also has a new-release wall priced at $34,200. 
Tower's new-release wall costs about $15 ,000 for 
30 days. And the Gondola listening stations at 
Borders Books & Music cost about $6,500. 

"There's this never-ending thing of more re- 
leases and less space," Kill Rock Stars president 



Slim Moon says. "It feels like we need to spend 
more now to get people to bring in more than 
one copy. That's not the way it used to be." 

And it is not getting any cheaper. Eventually, 
independent labels will either be priced out of 
national co-op plans or be forced to find new av- 
enues to drive retail traffic. 

"If anything, cooperative advertising pricing 
has gone up," says Bruce Iglauer, owner of blues 
label Alligator. "A huge number of programs 
are simply priced over our head." 

Redeye Distribution and its Yep Roc label no 
longer buy into cooperative advertising pro- 
grams. "The rate cards just don't make sense," 
says Tor Hansen, head of marketing and sales 
for the Chapel Hill, N.C. -based company. 

AFFORDABLE PROGRAMS 

Yet independent labels with the money to spend 
are finding big-box retailers suddenly opening 
their doors for releases by lesser-known artists — 
at least when it comes to regional or theme- 
driven programs. 

"Retail has been offering some great pro- 
grams recently," says Missi Callazzo, VP of New 
York-based Megaforce Records. The big-box 
stores have been very responsive to the indies, 
and some accounts have even customized pro- 
grams for the label, she reports. 

Kill Rock Stars' Moon agrees. He cites 
themed programs, such as the one that pro- 
voked Monaghan's ire, as well as a girls-in-rock 
promotion at Best Buy, in which he placed punk 
act the Gossip. 

"If you want to go whole hog and do a nation- 
wide, store-wide sale, the price has gone up," 
Moon says. "But [the big chains] have more cool, 
price-conscious options for indies. It feels to me 
like there's more affordable options to do tar- 
geted retail than there were for us 10 years ago." 

But if the affordable options have increased, 
so has the competition for limited space. 

"We get very frustrated with Barnes & Noble 
because we think they hit our adult demos," one 
indie-label executive says. "We believe in them 
as a retailer. But we have been turned down quite 
a bit for their programs, which we can afford." 

Dealing with the larger chains can also back- 
fire on an indie. To invest in such programs a 
label must be confident its releases will ulti- 
mately sell through. If not, the label soon will 
be eating returns. 

And if the big boxes decide independent 
music is no longer cool, the labels will again be 
dependent on a weakened indie store universe. 

"The chain stores will focus on what's bring- 
ing in business, and they'll try to go the extra 
mile," Sub Pop's Jasper says. "If and when the 
day comes when independent records like Death 
Cab for Cutie are slowing down and another 
genre emerges, the independent stores will con- 




tinue servicing this audience." 

Indie labels still like to work with Tower 
Records, Virgin Megastore, Borders and Barnes 
& Noble — chains that carry catalog and have 
long supported indies — as well as the indie re- 
tail community, particularly the store coalitions. 

"We love the indie coalitions," Kill Rock 
Stars' Moon says. He also cites indie retailers 
Amoeba, Other Music and Newbury Comics 
as "our cornerstones." 

But finding space at the coalitions is just as 
competitive as the chains. Independent retail 
has to be selective: Levin says the AIMS coali- 
tion usually gets upwards of 70 submissions for 
about 30 listening-station slots. Likewise, Don 
VanCleave, who heads up the Coalition of In- 
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RICLEVIN says his 
in'a&pewde/it store. 
Criminal Records in 
Atlanta, is doing goo 
business despite 
perceptions that 
indie retail is dying, 



dependent Music Stores, says. "We are getting 
more than we c an use." He says CI MS programs 
such as the metal listening booth and its DVD 
stations sell out every month. 

QMS' listening kiosk program runs S3. 300; 
its top program is S8.000. At AIMS, the listen- 
> tag post costs $1,600. The Monitor This pro- 
< gram at Music Monitor Network, another 
coalition, runs S4.7S0. 

CIMS and AIMS rely on a vote among their 
\ respective stores to determine which albums 

j will win the opportunity to pay for space. 

i 

THE INTERNET THREAT 

j The Internet also plays a role in the marketing 
dynamic, sometimes supplementing and some- 



times replacing cooperative programs. 

Sub Pop's Jasper notes that on the rare occa- 
sion that the coalitions reject a Sub Pop artist, she 
can promote the artist online for almost nothing. 

'That's the beauty ofamazon.com," Jasper 
says. "When you go online, there are more op- 
tions to actually have your CD release visible. 
There are so many more options that just don't 
require physical space." 

Indeed, as Jasper notes, the fan base for Sub 
Pop act the Postal Service was built largely via 
the Internet. 

In fact, many lalx*l executives cite iTunes as a 
bigger threat to independent retail than anything 
Best Buy will do. Like CIMS. they say, iTunes has 
won over an indie audience by snaring exclusive 



content for independent artists, including on- 
line-only HPs and add-ons to album purchases. 

"There's another group of kids, even larger 
than the kids who bought thp Postal Service at 
independent stores, who bought that album on- 
line," Jasper says. "They're going to Amazon and 
iTunes. There's a huge obligation we have to con- 
tinue the health of independent stores. At the 
same time, we would be fools not to support the 
business of these companies. It's a constant ques- 
tion, and it's hard to predict where il will end up." 

But the economics of the Internet may soon 
provide the answer. With retail space at such a 
premium, many fear it is only a matter of time 
before such Web stores as iTunes follow in the 
footsteps of traditional retailers and begin charg- 



ing for marketing programs. 

Leslie Ransom, head of sales for Chicago- 
based indie Touch & Go. says. "Brick-and-mortar 
retail is obviously supporting their bottom line 
through ad programs, so I don't see why the In- 
ternet wouldn't start doing thai at some point." 

This too will change the equation for labels 
and retailers. No label is looking forward to the 
time when co-op dollars must be balanced 
among the Internet, independent retail and the 
Best Buys of the world. 

"Tin- importance is remembering why you need 
to do right by each organization." (asper says. 
"The independent stores are the heart and soul, 
and if you forget that, you lose the reason you 
even took a job at a label in the first point." 
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Last year was a tough one for rock radio. Following a 
string of major-market format flips, questions arose 
about the format's health. The consumer press piled 
on with a spate of "what's wrong with rock radio" 
stories. Meanwhile, Jack and Hispanic formats 
grabbed most of the headlines. Rock was relegated to a sort of 
second-class radio citizenship. 

Ironically, programmers had a bumper crop of releases from 
format superstars to choose from last year, including fresh titles 
from Foo Fighters, Nine Inch Nails, Green Day, Audioslave, 
Staind, Disturbed and Mudvayne. 

But in 2006, many of these same programmers have turned 
to a new generation of rock bands to re-energize their stations. 
Most are pleased with the results. 

"There's a plethora of great product, an embarrassment of 
riches," says Ron Valeri, PD at active rock WAAF Boston. "I have 
stuff I want to get to and just don't have the room for it right now 
because there's so much great stuff." 

Among the new acts to hit top 10 pay dirt on Billboard Radio 
Monitor's Modern Rock or Active Rock chart this year are 10 
Years, Matisyahu, Avenged Sevenfold, Hinder and Evans Blue. 
Avenged Sevenfold logged three weeks at No. 1 on Active Rock; 
10 Years hit the pole position at both formats. 

For most of 2006 so far, 1 1 new artists have hunkered down on 
the 40-position Active Rock chart, which reflects airplay at hard- 
edged, current-based rock stations. The format has not embraced 



Radio Opens 
Playlists To Fresh 
Crop Of Artists 

BY PAUL HEINE 



that many new acts since 2003. In fact, there are four new artists 
in the current top 10. That has not happened for at least three years. 

The situation is similar on the Modern Rock chart: 13 new acts 
on the 40-position list and two in the top 10 — three if you include 
the new track from Fall Out Boy. 

The simple explanation for rock playing more new acts: sup- 
ply and demand. The format is running out of new songs to play 
from last year's superstar releases. 

"That created opportunity for some of the new bands," says 
Jim Fox, station manager at active rock KRXQ (98 Rock) Sacra- 
mento, Calif. "As a result, bands like Hinder got a shot they may 
not have otherwise." 

With two new bands — 10 Years and Hinder — in active rock's 
top 10, you would expect Universal Records national director of 



rock promotion Dave Downey to be optimistic. "The stars are 
aligning for new artists," he says. "We're experiencing success 
now because we're getting more reactive records" — that is, records 
that test well and generate phone reaction from listeners. 

"Rock music is as vital as it's been," Columbia Records senior 
VP of alternative and rock promotion Ron Cerrito says. "There is 
an underground." Coheed and Cambria, which is No. 27 at Active 
Rock with "Welcome Home," "can sell 2,000-3,000 tickets in a mar- 
ket three tours in a row," Cerrito says. "Now, they're out with Avenged 
Sevenfold and playing 7,000-seaters in a lot of markets. Rock music 
is very healthy and very much in demand. It's just a matter of rock 
radio recognizing and supporting those artists." 

Rock radio's ability to drive sales has been confirmed by System 
of a Down, Cerrito says. The band's back-to-back, thematically 
linked "Mesmerize" and "Hypnotize" sets have sold a combined 
2.7 million units without crossover airplay. "Every other band sell- 
ing that kind of tonnage gets played at pop, too," Cerrito says. "That's 
a source of pride for modern and active rock radio." 

Indeed, the outlook has improved for rock radio. For now, the 
station defections from the format have subsided, and year-to- 
year ratings are up. Rock (including active, heritage, classic and 
70s) had an 8.2 12-plus share in the fall 2005 Arbitron ratings, 
up from 7.8 in fall 2004, but down from the loftier 8.7 posted in 
the spring and summer of last year. 

Active rock was flat at 2.3 for most of 2005, while modern 
rock declined consistently: 3.5-3.0-3.0-2.9. The slide is at least 



LOOK WH()% ()CKING THE CHARTS 



lO YEARS 

"Wasteland," the latest single by 10 
Years, Is sitting pretty at No. 3 on the 
Modern and Active Rock charts. The 
Knoxvllle, Tenn., foursome is tour- 
ing with Korn. Republic/Universal/ 
UMRG released the group's album 
"The Autumn Effect" last August. It 
has sold almost 216,000 copies. 
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AVENGED SEVENFOLD 
Avenged Sevenfold's major-label 
debut, "City of Evil" (Hopeless/ 
Warner Bros.), has sold more than 
520,000 units. The SoCal quintet's 
single "Bat Country" is on the Active 
and Modern Rock charts (No. 6 and 
No. 12, respectively). The Vans Warped 
veterans are on the Cities of Evil tour. 



BLUE OCTOBER 
Blue October's single "Hate Me" 
(Universal/UMRG) is bulleted at No. 
13 on Modern Rock. The Texas band 
will perform March 17 at South by 
Southwest. The quintet's album 
"Foiled" will be released April 4, and 
has already garnered attention as a 
feature on VH1. 



EVANS BLUE 
Evans Blue's album "The Melody and 
the Energetic Nature of Volume" 
(the Pocket/Hollywood) debuted at 
No. 1 on Top Heatseekers last issue. 
The foursome's single "Cold (But I'm 
Still Here)" Is bulleted at No. 7 on Ac- 
tive and Is No. 36 on Modern. Gigs 
are booked through May 13. 



FLYLEAF 

Flyleaf's self-titled debut album (Oc- 
tone) is No. 3 on Top Heatseekers 
after 12 weeks, with 66,000 units 
sold. The quartet's single "I'm So 
Sick" is bulleted at No. 14 at Active 
Rock and No. 31 at Modern Rock. The 
band has toured extensively and is 
currently out with the SnoCore tour. 
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partially due to the loss of key modern rock stations in several 
major markets. 

WHERE'S THE PASSION? 

Of course, not every rock station is playing more new bands. At 
active rock WRIF (the Riff) Detroit, the response to fewer major 
releases has been replacing some current positions in its playlist 
with recurrents. "We have taken a more conservative approach," 
WRIF operations manager Doug Podell says. "But 2006 looks 
promising musically." 

The RifPs conservatism is a product of its market longevity 
and older audience. "Their definition of new music is still Au- 
dioslave and Linkin Park," Podell says. "We still sometimes get 
too far out in front of that and may go a little too far, a little too 
fast with new releases. Last year caused us to be a little more pa- 
tient and to take what we have and conserve it a little longer. It 
paid off for us and the listener." 

Podell, Fox and other programmers say that in auditorium test- 
ing, the format's listeners have shown less passion for current rock 
during the past three years. One oft-cited reason is that by relying 
exclusively on hard rock, active rock became too musically narrow. 

"It was no different than what disco stations did in 1978," Fox 
says. "They branded themselves with a fad that passed. Some ac- 
tive rock stations only played music that positioned themselves 
as devil-worshipping, animal-sacrificing, baby-killing stations. 
When that fad passed, it became difficult for those stations to 



continue to pull big numbers." 

Instead of this narrow focus, active rock stations are turning 
to new acts and greater variety. Still, the format has more palette- 
expanding work to do, some say. 

"Rock radio is very narrow right now. It needs to be broader," a 
major-label rock promotion executive says. Applauding the heavy 
airplay given to such distinctive-sounding acts as System of a Down 
and Avenged Sevenfold, the exec says radio has not gone far enough 
to embrace new and different sounds and textures. Other left-of- 
center, decidedly rock bands, like the Mars Volta and Coheed and 
Cambria, have not received significant airplay, he notes. 

The executive says radio plays bands that "seem safe" while 
avoiding edgy or outside-the-box artists. Yet rock radio's textural 
variety cup runneth over when it comes to gold titles. Ethereal, 
synth-driven Pink Floyd and acoustic Led Zeppelin tracks are 
abundant on the airwaves, but such sonic departures are largely 
verboten for new, unproven acts. 

"I honestly believe that if Led Zeppelin came out today, it would 
never take off," the exec says. "I don't think any [programmer] 
would listen to it today and go, 'Yeah, that's going to research.' " 

OBSTACLES REMAIN 

Rock programmers face other obstacles. Pop, R&B/hip-hop and 
country dominate The Billboard 200 , while demographic trends — 
including the aging of the U.S. population and the growth of the 
Hispanic community — and aspects of Arbitron methodology 



have worked against the format. 

Others say rock radio has blown opportunities to create events 
out of high-profile new releases from Disturbed, Kom, Godsmack 
and other core bands, and that active rock should have come to the 
party for buzz acts like My Chemical Romance and Fall Out Boy. 

Despite the challenges, Cerrito notes there are still many sta- 
tions "playing new music and doing quite well in the ratings. 
WXDX [Pittsburgh] lost [Howard] Stern one year ago, and they 
continue to be solid. Houston, Dallas and Salt Lake City have vi- 
brant current rock stations." 

Podell says some radio companies knee-jerked in dropping 
rock. "I still can't find a format that has better 18-44 or 25-54 male 
numbers than rock. Why you'd abandon that for a format that 
doesn't have the same impact was beyond a lot of us," he says. 

Valeri says WAAF's franchise is "built on an adventurous spirit," 
and has given the station solid ratings and strong sales results. 

"There really is no excuse to completely abandon rock," Valeri 
contends. "But the brand has to transcend the music. You need 
a great morning show. You have to have the breakthrough, splashy 
promotional effort both on the air and on the street. You've got 
to have fun. If you're just going to be the 10-in-a-row station, 
good luck, because now you're competing with my iPod, and I've 
got my 5,000 favorite songs on there. It's got to be a full-service 
entertainment product." •*•• 

Additional reporting by Anthony Colombo in New York. 



The following acts currently appear in the top 20 of the Active Rock or Modern Rock charts or 
both. Also sharing that distinction is British band Hard-Fi f which is profiled on page 54. All sales 
figures are according to Nielsen SoundScan. 



FUNDI li 

Hinder's album "Extreme Behavior" 
(Unlversal/UMRG) is bulleted at No. 
7 on Top Heatseekers, with more than 
96,000 units sold. The Oklahoma 
City quintet's single "Get Stoned" is 
No. 5 on Active Rock after 31 weeks. 
Hinder is playing U.S. dates, and "Get 
Stoned" can be seen on Yahoo Music. 



Ill IM 

Hurt's debut album, "Vol. 1" (Capi- 
tol), will hit U.S. stores March 21. The 
quartet's single "Rapture" is bulleted 
at No. 19 on Active Rock after seven 
weeks. The video premiered in late 
February, and the song has been 
gaining XM and Sirius airplay ever 
since. Hurt is also touring the States. 



MATISYAIIt 1 

Matisyahu's surprise hit album, "Live 
at Stubb's" (JDub/Or/Epic), is up 
four spots to No. 30 on The Billboard 
200 after 17 weeks, with more than 
458,000 units sold. The New York 
artist's single "King Without a 
Crown" is No. 11 on Modern Rock. He 
will play Coachelia and Bonnaroo. 



PANIC! AT THE DISCO 

Panic! at the Disco's single "The Only 
Difference" (Decay Dance/Fueled by 
Ramen) is No. 14 with a bullet on 
Modern Rock. Its album "A Fever You 
Can't Sweat Out" is No. 44 on The 
Billboard 200 and has moved 
285,000-plus copies. The Las Vegas 
quartet is touring the West Coast. 



HUE WANTS REVENGE 
She Wants Revenge's single "Tear 
You Apart" (PerfectKlss/Flawless/ 
Geffen) is bulleted at No. 9 on Mod- 
ern Rock after 13 weeks. The act's 
self-titled album is No. 95 on The Bill- 
board 200 with almost 82,000 sold. 
The duo will tour with Depeche Mode 
starting April 27. —AMY GAVELBK 
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ROCK 
ON EXHIBIT 




WHEN THE ROCK AND ROLL HALL 
of Fame and Museum 
staged its 10th annual 
American Music Masters 
concert last November at 
Cleveland's State Theater as a tribute to Sam 
Cooke, even the performers were star-struck. 
Elvis Costello, for one, walked offstage in a haze, 
leaving behind Solomon Burke and Aretha 
Franklin to sing "A Change Is Gonna Come." 

Costello admitted that he had to keep pinch- 
ing himself, says Warren Zanes, VP of educa- 
tion at the museum, who was standing in the 
wings that evening. The singer — a Rock and 
Roll Hall of Fame inductee in 2003 — could not 
believe he was performing with his heroes on 
such a once-in-a-Itfetime bill. 

These are the moments the museum's staff 
works toward. 

"If you do it right," Zanes says, "you then have 
someone of Elvis Costello's stature, who is an 
ambassador, that goes and says [the Rock Hall 
is] about the music, about teaching the lessons 
that you can teach from the music." 

On March 13. the Rock and Roll Hall of Fame 
will hold its annual induction dinner in New 
York. Black Sabbath, Blondie, Miles Davis, 
Lynyrd Skynyrd, the Sex Pistols and the founders 
of A&M Records — Herb Albert and Jerry Moss — 
are this year's honorees. 

Meanwhile, at some point this year, the hall's 
6 millionth visitor will walk into the angular $84 
million facility, which was designed by noted ar- 
chitect I.M. Pei and opened in September 1995. 

That milestone will merit a brief celebration, 
perhaps a few balloons and local TV coverage. 
But otherwise it will be just another day for the 
museum, which is scenically perched on the 
shores of Lake Erie. 

There is little time for reflection for the in- 
stitution, which has been strengthening its pro- 
grams, expanding its facilities and enhancing 
its image. 

"I think one of our biggest challenges is to 
remind people that this is an art form that 
changed the world, one that continues to sort 
of be the platform for many idealists on how the 



A Decade After Opening, 
The Rock And Roll Hall Of Fame 
And Museum Teaches Musical Lessons 

BY JOHN BENSON 



world can be different," Rock Hall president/ 
CEO Terry Stewart says. 

fust as the hall has drawn tourists to North- 
east Ohio, it also has brought together a unique 
staff: unabashed rock'n'roll believers, dedicated 
to not only promoting the institution but spread- 
ing its gospel. They include Stewart, former 
president of Marvel Entertainment Group and 
extensive memorabilia collector; Zanes, former 
Del Fuegos band member-turned-academic; and 
VP of exhibitions and curatorial affairs Jim 
Henke, a former writer/editor for Rolling Stone. 

The staff brings rock's past alive for, among 
others, the fans of tomorrow. In addition to 
reaching roughly 50,000 schoolchildren each 
year, from elementary to high school age, with 
various programs held in-house, the hall also 
offers a distance-learning program via video 



conferencing, as well as dozens of symposiums 
and concerts by music industry veterans. 

The latest chapter in the hall's educational 
efforts is coming to fruition this year, with the 
opening of a 20, 000-squa re-foot archive and li- 
brary, located on the Cuyahoga Community Col- 
lege downtown Cleveland campus. 

"It's a library and archives [that are] unique in 
the world," Stewart says. It will offer the oppor- 
tunity "to study original source material and other 
documents, trying to understand where this art 
form came from, how it rose to such prominence." 

The Rock and Roll Hall of Fame Foundation 
was founded in 1983 and subsequently licensed 
the concept of the hall of fame and museum to 
the City of Cleveland. 

The hall is funded by contributions from in- 
dividuals and foundations, from state and fed- 




Renowned architect I.M. Pei designed the striking building that houses the Rock and 
Roll Hall of Fame and Museum on the shores of Lake Erie. The museum opened in 1995. 



eral sources, and via subscriptions from its 
1 3,000-strong membership base. Overall, Stew- 
art says the hall is doing well financially in a dif- 
ficult climate for nonprofit organizations. 

The museum's vitality depends on its pres- 
entation of artifacts and an ever-changing list 
of notable exhibits, which are either loaned to 
or owned by the facility. 

As for competition within the rock'n'roll mem- 
orabilia market, which has proliferated expo- 
nentially during the last decade with eBay and 
other such entities as the Hard Rock chain seek- 
ing items, Stewart says there are plenty of items 
to go around, and more than likely, collectors 
view donations to the hall as a source of prestige. 

The current featured exhibit is "Tommy: 
The Amazing Journey," and an extensive Bob 
Dylan collection is due later this year. Even 
though diehard fans may find interest in spe- 
cialized displays, Stewart says focus groups 
reveal that the desire to pay homage to the art 
form rather than specific exhibits attracts first- 
time and repeat visits. 

The hall has created another draw for visitors 
with the CMf/Rock Hall Music Fest. Debuting 
late last spring, the multiple-day, multiple-venue 
festival attracted more than 18,000 music fans. 

That is great news for the Greater Cleveland 
Convention and Visitors Bureau, which esti- 
mates the hall's annual 400,000-500,000 visi- 
tors generate more than S100 million in tourism 
for Northeast Ohio. More important, 90% of the 
facility's visitors come from outside of the area, 
making the hall a first-day destination. 

"From the city's point of view, that's why the 
Rock Hall was built: to attract people from lit- 
erally around the world," says Dennis Roche, 
president of the bureau. 

Roche says his organization often supports 
advertising and marketing efforts for the hall 
to draw visitors from beyond Cleveland. And 
that is good news for Stewart and his team of 
true believers. 

"It's not a question of being successful, it's a 
question of being more successful," Stewart says. 
"We're talking about (telling] the whole world . . . 
to come to Cleveland. It's a very big deal." •••• 
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HENKE ON CURATING: 

SERIOUS, FUN AND 
FILLED WITH SPIRIT 




BY KEN SCHLAGER 



You could say that Jim Henke has the 
perfect job. 
Trained as a journalist and raised 
on rock'n'roll — in a suburb of Cleve- 
land, no less — Henke is VP of exhibitions and 
curatorial affairs at the Rock and Roll Hall of 
Fame and Museum. 

In other words, he is the guy who convinces 
rock stars — and the families of rock stars — to 
lend or donate their career artifacts to the mu- 
seum. He is also the guy who decides what to 
display and how to display it. 

Beginning in 1976. Henke spent almost 18 
years at Rolling Stone, 10 as music editor. He 
wrote cover stories on rock legends including 
Bruce Springsteen, Eric Clapton, Jerry Garcia 
and the Clash and edited two of the magazine's 
historical anthologies. 

As a key member of the Rolling Stone staff, he 
was present at some of the early planning meet- 
ings for the Hall of Fame thanks to the involve- 
ment of the magazine's publisher. Jann Wenner. 
So. when the hall needed a curator, the Ohio na- 
tive was a natural candidate. Ironically, Henke 
had made a career change the year before, leav- 
ing Rolling Stone in 1993 to become VP of prod- 
uct development for Elektra Entertainment. 

But the Rock Hall gig was a once-in-a-lifetime 
opportunity, and Henke has made the most of 
it by leaving his stamp on every inch of the mu- 
seum, helping to create an institution that in- 
forms, inspires and entertains its visitors. 

Was there an existing museum collection 
when you signed on as curator In 1994? 

There wasn't really too much. It was more like 
some stuff from fans. There was very little of 
any substance. 

What was your first move to change that? 

Because Jann had a relationship with Yoko Ono 
and John Lennon, he had called Yoko and said, 
"Jim is going to be the curator now." I had met 
her a few times when I was at Rolling Stone. 
Through Jann's arrangements, we got Yoko to 
give us a nice collection of John Lennon memo- 
rabilia. It is on a long-term loan, but it was his 
"Sgt. Pepper" uniform and the leather jacket that 
he wore when the Beatles played in Hamburg and 
also some early song lyrics and school report cards. 



So that was the first big collection we got after 
I got onboard, and that sort of opened the door 
to trying to get more. 

What were some other early challenges? 

One of the things that I thought was very im- 
portant was that it couldn't be a dull museum. 
You actually had to hear music and video and 
things like that, and that hadn't been really fig- 
ured in so prominently [by the design team]. 
We had to try and add those elements and then 
other stuff too. It had to somehow be serious 
and also be fun and somehow represent the 
spirit of rock'n'roll. 

I also thought it would be fun to include things 
like stage props, and no one had really thought 
about that before. So, we basically had to take 
[the design] plans and get things to work in there. 
Then , the other obvious thing was that we really 
didn't have a budget to buy things ... It was re- 
ally a matter of convincing primarily the artists 
or their managers to either loan us stuff or give 
us stuff. It was really a big sales job. 

How did you handle that? 

I put together a little staff that was, for the most 
part, other journalists that I had known. I had 
selected them from either geographic location — 
like someone who was out in California and 
someone who was down in Nashville — or sort 
of by their area of expertise. If someone knew 
a lot about the blues and folk, stuff like that. 
That was another one of the things I thought 
was really important — to go back and cover the 
roots of rock'n'roll, let it not be all about iconic 
artists of the '60s. 

In terms of the sales job, the thing we started 
doing even as the building was being built, 
whenever artists would come through Cleve- 
land I'd invite them down to the museum and 
the construction site and show them the blue- 
prints and try to explain what we wanted to do. 
And, to this day, we still do that. It's probably 
our most successful thing. 

Once we get artists to come through here, even 
though it's been open for 10 years now, a lot of 
them don't quite know what it is. They may think 
it's just a glorified Hard Rock Cafe type of thing. 
Ninety-nine times out of 100. artists who come 
through here end up really liking it and are much 



more likely to give us stuff. 

What Is It like when artists visit the museum? 

It sort of varies. We offer them our guided tour 
and sometimes they'll ask us if they can do it after 
hours. Green Day was here this past summer and 
they came down after the show. A couple of peo- 
ple on my staff took them around. It was just 
them and the security people and that was it. And 
there are other people that don't mind walking 
through when there are visitors here. 

Do you walk around the museum yourself to 
see how people react to the exhibits? 

We try to do that. We also get e-mails sent to our 
Web site from people who have been here with 
ideas and suggestions. We've also got a visitor com- 
ment thing. I do try to get out and walk around. I 
mean, it's fun out here during a busy day. During 
the summer when it's really busy and sort of noisy 
and there's music playing all over. 

What have you learned from this? 

I always imagined it would be more iconic stuff 
like the John Lennon "Sgt. Pepper" uniform that 



people would care about and the esoteric stuff 
they wouldn't really care about. 

But what really impresses me is that most of 
the visitors, I'm always amazed, because they 
pore over these handwritten lyrics or memos 
and things like that that we have in our cases. 

Is there a kind of Holy Grail out there? Some- 
thing you really want for the collection? 

Bob Dylan is one person we've tried over the 
years to get stuff from and haven't gotten loo 
much stuff from him. Although now we are 
going to have a Bob Dylan exhibit that was cu- 
rat ed by the folks out at [Experience Music Pro- 
ject in Seattle]. He was the one guy we have been 
consistently going after and haven't had a whole 
lot of luck with. 

You now have to compete for objects with 
other museums like EM P. And then there is 
eBay, which has given people a new sense of 
the value of memorabilia. Has this made your 
job more difficult? 

It's sort of gone both ways. In a lot of ways it's 
a little bit easier for us now because we've been 
around for 10 years and have a reputation. If 
we call someone they're more inclined to co- 
operate with us. Likewise, when bands come 
through they want to do stuff with us. People 
are always interested in giving us stuff. 

One thing I have noticed is that the bands 
themselves are becoming more aware of the 
value of this stuff. A couple of bands even have 
an archivist on staff. There's a more awareness 
in general of the value of this stuff. 

Overwhelmingly the collection seems to be 
about clothing and guitars. What does that 
say about rock'n'roll? 

That's one of the tricky things about this mu- 
seum. It's one thing I always talk about. We're 
a different kind of museum in the sense that 
the actual art is available online or in the CD 
store. It's not like they're going into an art mu- 
seum where you look at the painting and it's 
the original Picasso. If you want to hear the orig- 
inal U2 song you can go buy it in a store. 

So, that's a tricky thing in that we're dis- 
playing the ephemera of the subject, although 
we do try to tell as much of a story as we can. 
That was one of the reasons for including more 
audio and video stuff. I do like seeing the hand- 
written lyrics where you can see how John 
Lennon or Bono crossed this verse out, rewrote 
it in and then rewrote something else In. 1 tend 
to like that kind of stuff. •••• 




Former music journalist JIM HENKE, now chief curator at the Rock and Roll Hall of Fame 
and Museum, is impressed by the attention that visitors pay to exhibit details. 
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Shout! Factory is delighted to see 
Herb Alpert and Jerry Moss 
get their just desserts! 



Congratulations on your 
Rock and Roll Hall of Fame 
Lifetime Achievement Award! 




I Herb Alpert's Tijuana Brass' Whipped Cream & Other Delights Rewhipped in stores now. 

The Iconic #1 album remixed by John King (The Oust Brothers), Mocean Worker, Thievery Corporation, Anthony Marinelli 
(featuring Ozomatli), DJ Foosh, Medeski Martin & Wood and Camara Kambon. 
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BLONDIE (cont.) 

from >>p33 

court "cool" from the time they achieve pub- 
lic consciousness through their peak of pop- 
ularity and beyond. But vocalist Debbie Harry 
remains as much a musical icon today as she 
did when she and her bandmates — including 
the current lineup of Chris Stein on guitar, 
Clem Burke on drums and Jimmy Destri on 
keyboards — were just getting started in the 
mid-'70s. 

Before Biondie, Harry was the backup vocal- 
ist for a folk group called Wind in the Willows. 
When Stein met the former Playboy Bunny, they 
not only became romantically involved but also 
formed a group, the Stilettos. As they gained 
popularity at New York-mainstay punk club 
CBCB, the name was changed in honor of its 
lead singer's bleached blond locks. 

In 1977. Blondie's self-titled debut was re- 
leased on Private Stock Records, as was the sin- 
gle "X Offender." Neither charted. 

That same year. Chrysalis bought the label, 
issued "Plastic Letters," and the band toured 
Europe and Asia. Single "Denis" took them to 
the upper reaches of the U.K. singles chart and 
boosted the album to No. 10 there. 

"Chrysalis had such a strong belief in Biondie 
that they paid over $1 million — an unheard-of 
price back [then] — to buy the band's contract 
from Larry Utall at Private Stock. Their belief 
paid off," says Richard Gottehrer. who initially 
signed Biondie and produced "Denis." 



Biondie then collaborated with producer Mike 
Chapman for the third album, "Parallel Lines," 
the first of three consecutive projects to top the 
U.S. album chart. The single "Picture This" hit 
No. 12 in the United Kingdom, and follow-up 
"Hanging on the Telephone" scored at No. 5. 

Stateside, it took "Heart of Glass" to turn 
Biondie into a household name — a song the 
label was hesitant to release because of its overt 
disco beat. It became not only the group's first 
No. 1 hit on the Hot 100 in 1979 but propelled 
the album to sell 20 million copies worldwide. 
Singles "One Way or Another" and "Dream- 
ing" followed, both making the U.S. top 30. 
But the biggest break of the band's career was 
yet to come. 



In 1980. Biondie teamed with producer Gior- 
gio Moroder for another audacious disco song, 
"Call Me," the theme from the film "American 
Gigolo." Originally, the song was intended for 
Stevie Nicks who turned it down, so Moroder 
turned to Harry, who wrote the lyrics and 
recorded it over the already completed instru- 
mental track. The title remained at the top of 
the singles chart for six weeks and became the 
No. 1 song of the year. 

"Biondie helped create a new scene that 
was the beginning of a whole musical move- 
ment," former Ramones drummer Tommy 
Ramone says. 

Despite its increasingly mainstream, singable 
hits, Biondie was still accepted as a new wave 



band whose pop success did little to dampen its 
hip image, even as Harry courted her fame along 
Main Street USA, appearing on "The Muppet 
Show" at the turn of the decade while Harper's 
Bazaar named her one of the 10 Most Beautiful 
Women in America. 

The fifth Biondie album, "Autoamerican." 
was released at the beginning of 1981 , preceded 
by the tropical-reggae pop romp "The Tide Is 
High," which gave the group another No. 1 in 
the United States and the United Kingdom. 
"Rapture" followed, the group's fourth and final 
chart-topping hit, whose videoclip featured a 
cameo appearance by New York artist and Andy 
Warhol disciple Jean-Michel Basquiat. 

After that, Biondie continued on >>p36 
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scored only one more lop 40 hit before break- 
ing up — "Island of Lost Souls" at No. 37 in 1982. 

Soon after, Harry embarked on a solo career 
and recorded a batch of songs that remain beloved 
in the dance community including "Backfired," 
"French Kissin' " and "In Love With Love." She 
released five solo albums, including "Koo Koo" 
and "Def. Dumb & Blonde." She has appeared 
in nearly 40 films during the past 28 years, in- 
cluding |ohn Waters' 1988 hit "Hairspray." 

It would be 17 years before Blondie would re- 
turn with the remarkably relevant album "No 
Exit." which sold more than 2 million copies 
worldwide. Single "Maria" — which fueled two 
tours of the United States, the United Kingdom 
and Europe — reunited the band with the charts, 
accompanied by a videoclip that showed how 
kind time had been to the long-lived group. 

Allen Kovac.CEO of Tenth Street Entertain- 
ment, has seen Blondie through its second life. 
When Kovac met Harry and Stein, he already 
had under his belt the formidable comebacks 
of Meatloaf. Duran Duran and other heritage 
artists that he brought back to life. 

"Debbie was intrigued that there was the pos- 
sibility that a baud tould reimiti — get the people 
together in a room to heal and sort out their issues 
and really come back together." Kovac says. " I con- 
vinced them that there is no greater path that any 
individual is going to take that will succeed more 
than climbing the mountain together. Just seeing 
them rehearse, I knew the magic was still there. 

"When we shopped the new album, no label 
wanted it." Kovac recalls of the comeback effort. 



So he essentially created a boutique company 
to release the album and single " Maria." The ef- 
fort sold more than 1.5 million copies, hitting 
No. 1 in 14 countries, according to Kovac. 

"There just aren't many bands that are will- 
ing to break the mold," he says. "When you look 
at what they have done — helping rap [move] into 
the mainstream, along with reggae, rock, disco 
and pop — they opened a lot of doors. Everyone 
tries to fit into a pipe and that's why we have a 
generic industry. But with Blondie, people saw 
that women could take on anything. Before there 
was Madonna, there was Debbie Harry." 

Kovac says it has taken a frustratingly long 
time for Blondie's body of work to be given the 
kudos that it deserves. 

"People are just now beginning to realize the 
brilliance of Debbie Harry and the creativity of 
Chris Stein," along with the songwriting and 
instrumental prowess of the band, he says. "I 
learned when we were working to get the Bee 
Gees into the Rock and Roll Hall of Fame that 
it takes more than a body of work and talent, it 
takes mounting a political campaign. Debbie 
went out there and shook everybody's hand. 
That's just what you have to do." 

That degree of commitment is why Blondie 
remains a testament to just how far raw tal- 
ent and hands-on management can take an 
ambitious troupe of musicians with the ver- 
satility to adapt. In this case, the power of 
music is ageless. >••* 

Additional reportingby Debbie Galante Block. 
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Blondie sure knows how to celebrate its 30th anniversary. On March 13, 
the legendary band— along with the Sex Pistols, Black Sabbath, Miles 
Davis and Lynyrd Skynyrd— will be inducted into the Rock and Roll Hall 
of Fame. 
One week earlier, a new two-disc CD/DVD collection, "Greatest 
Hits: Sound & Vision," arrived via Capitol, and the band will soon officially an- 
nounce a major U.S. tour. 

Throughout the years, Blondie has beautifully and lovingly blurred the lines 
between many genres of music, including punk, disco, new wave, rap and reg- 
gae—with rock forming the group's sturdy foundation. 

With the passage of time, Blondie has experienced changes in personnel. Bill- 
board recently talked to longtime members Debbie Harry (vocals), Chris Stein 
(guitar) and Clem Burke (drums). 



What does Blondie's induction into the Rock 
and Roll Hall of Fame mean to you? 

Debbie Harry: 1 didn't think we would be. When 
we hadn't been inducted (around the same time 
as) the Ramones and the Talking f leads, I was 
like, "Oh, well." I told myself that it wasn't that 
important and that it doesn't make any differ- 
ence. But being inducted has made me feel re- 
ally good. Blondie did a lot of credible, 



groundbreaking work. To be recognized in this 
way makes it official. 

Clem Burke: We were on a sold-out tour in 
the U.K. when we got the news. I was in an In- 
ternet cafe with my wife, checking my e-mail, 
and Yahoo (had it in] the news. My wife and 1 
began screaming, and all these reserved Eng- 
lish folk were looking at us, probably thinking, 
"Oh, those nutty Americans." But I was so happy. 



It legitimizes what Blondie did — and still does. 
But I'm not sure how punk rock it is to be in the 
Rock and Roll Hall of Fame. 

Chris Stein: It's strange for me. Initially, I 
was a little ambivalent about it. But it seems to 
mean so much to other people, and so it started 
meaning more to me. 

How Important was the New York club CBGB 
to Blondie's early days? 

Burke: Thanks to [owner] Hilly Kristal and 
CBGB, there was a platform for us. 

Was playing CBGB a turning point for the band? 

Burke: The turning point for us was when we 
went into the studio and recorded our first sin- 
gle, "X Offender." People realized we could ac- 
tually make a good record. 

Initially, when we were playing at CBGB, we 
may not have been the greatest live band, but 
we were experimenting with different ways of 
presenting ourselves. 

Making the [first] record was the thing for 



us. We always wanted to have hit records. We 
didn't really want to be underground. We wanted 
success on our own terms. 

Is there any one defining moment that stands 
out from the last 30 years? 

Burke: Hearing our first single on the jukebox 
at CBGB. That was more important than hear- 
ing it on the radio. I remember walking into 
CBGB when it was crowded and the song came 
on. It was phenomenal that someone had actu- 
ally paid to hear the song. 

Harry: The fact that a lot of the things we did 
were controversial at the time. Today, they're seen 
as normal. It was very exciting to be controver- 
sial and to have people you were friendly with 
come up to you and say, "How could you do that? 
How could you do a disco song?" The word 
"crossover" didn't even exist then. There was 
ground that could be broken. Doing the first rap 
song that got into the top 40 meant something. 

We were breaking ground on many fronts. It 
was a good time for continued on >>p40 
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On behalf of their fans around the planet we offer our congratulations to 
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RIDE THE WAVES (cont.) 



Then and now: 'Blondie did a lot of 
credible, groundbreaking work,' DEBBIE 
HARRY says. 'To be recognized with this 
induction makes it official.' 

Blondle's first two albums. Was this deliberate? 

Slein: No. In those early days, we just went in 
and played to the best of our abilities and then 
did overdubs, and that was it. When we met [pro- 
ducer] Mike Chapman, it was a whole different 
reality. He was a perfectionist. Today, "Heart of 
Glass" could be done digitally in five to 10 hours. 
Then, it took us about a week to do it manually. 
It's crazy how we did it. It was endless rep- 
etition until Mike was satisfied. This drove 
me crazy initially, but then I realized the 
value of it. 

Hairy: Well, that's when things start to 
sound unique. Being recognizable and 
having a sound is not easy to do. Today, 
it's more difficult because so much has 
gone before. 



from >>p38 

that. Being an underdog, a dark horse — with no- 
body really tooting our horn for us and saying 
how great we were — worked in our favor. 1 1 gave 
us this great groundswell that was very natural 
and genuine. That excited the music industry. 

Stein: "Heart of Glass" going to No. 1 in 
America is definitely one of those moments. 
The first time we played live in England stands 
out, too. Also, I'll never forget [Chrysalis Records 
co-founder] Terry Ellis telling us that he didn't 
hear any No. Is on "Autoamerican" and then 
having two singles from the album ["Rapture" 



and "The Tide Is High") go No. 1. 

Blondie, Indeed, broke much musical ground. 
When the group experienced success with 
disco and rap, did that change your outlook at 
the time, or is It only when you look back? 

Harry: We knew it was different. We were al- 
ways experimenting and trying different 
things — it was a blessing and a curse. In the 
very beginning, it left us without a strong iden- 
tity or strong direction. But in later years, it stood 
well for us, because we did break some ground. 



You also paved the way for other artists to 
experiment with different musical styles. 
Did you realize how visionary Blondie was 
at the time? 

Harry: I knew that we were changing people's 
attitudes to music. We were very urban. [Music] 
was very segmented around the country. We 
couldn't tour in certain markets in those days, 
because there were no audiences for us. Our 
music wasn't being heard everywhere. 

There is a decidedly raw, imperfect quality on 



Many of Blondle's songs have not only 
I stood the test of time but in fact have 
Increased in popularity. What do you 
| attribute this to? 

Burke: The songs. The image of Blondie is 
irrelevant. Sure, it's what got us in the door, but 
we wouldn't be around today if that's all there was. 

Harry: I don't know if we were ever terrifi- 
cally talented or technical musicians. We're bet- 
ter musicians today than we were then. But we 
always paid attention to songwriting. 

In recent years, Blondle's music has been li- 
censed for third-party usage. How do you feel 
about such branding opportunities? 

Harry: We don't really have any control [over) 
the early Blondie material. That's all licensed 
through continued on »p42 
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Chrysalis Music. Most of the time they don't 
even ask us. We definitely make money from it. 
I can't really complain about that. It's not as if 
we were licensing it ourselves, though. 

We do, however, hold the licensing ourselves 
for our last two [studio] albums. So, that will be 
a different world for us if anybody gets inter- 
ested in that stuff. 

Stein: We get a lot of e-mails from teenagers, 
which means people are discovering our music 
for the first time. But we don't have any say over 
these opportunities. You know, the general mis- 
conception is that we made a lot of money. 

Are there any discussions regarding a new album? 

Harry: Yes. But at the moment, we don't have a 
label deal. 

Burke: We're definitely talking about a fol- 
low-up to "The Curse of Blondie." Being in- 
ducted into the Hall of Fame was a great shot 
in the arm for us. 

Stein: The next record we do has to be a raw 
rock record. That's the trend now. It's come 
around full cycle — again. 

What about the rumors surrounding the an- 
nouncement of a big U.S. tour? 
Harry: We're planning a post-induction tour of 



Also, maybe our extended break helped us to 
continue. We got back together for monetary 
and artistic reasons. But it wasn't like someone 
handed us a big pile of money and said, "You 
can have this." We wanted to get back together. 
We asked ourselves how we would go about 
being a band again. We were never interested 
in being purely a nostalgia act. Yes, we play our 
hits, but we needed to make the "No Exit" album 
before touring. It put the focus on being a band. 

Of all the Blondie albums, which one still 
speaks to you the most today? 

Harry: "Autoamerican," actually. Though "Par- 
allel Lines" is pretty important to us, too. 

When we put out the first album, everything 
was fun for us. The first album, traditionally, is 
easy for bands to do, because it features music 
that they've been playing for a long time. And 
then, when they finally get to record the mate- 
rial, it's a breeze because everything has been 
worked out. But things change after you've been 
out there for a while. You've become a part of 
the industry. You're trying to write material at 
the same time you're doing other business. At 
that point, it sort of becomes like work rather 
than just fun. It becomes more serious; there 
are expectations. 



BLONDIE is preparing 
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this summer. 











the U.S. 

Burke: [It is] tentatively scheduled for May 
and June. We're looking at 40 cities. 

Stein: We're overdue for shows in the States. 
The band is the best it's ever been. It's funny, 
because I wonder what the fuck we sounded like 
back in the old days. It was probably pretty 
wretched. I know it was pretty rude compared 
to where it's at now. Everybody's musicianship 
is in a different place. 

So many acts that debuted when Blondie did 
are no longer around. How has Blondie survived? 

Harry: It's been very serendipitous. We're able 
to ride the waves. One of the reasons we were 
able to get back on our feet this last time was 
because we really found an interesting and in- 
terested management company [Tenth Street 
Entertainment]. That was instrumental. 

Burke: Popular culture has aged, and we've aged 
along with it It has to do with the generation we're 
from. People still have an interest in art and music, 
and it carries through at more of a mass level than 
before. We're all interested in many different as- 
pects of the media. This enables us to keep going. 
Now, Blondie is a home base for all of us. I wish 
we would've seen it that way before. 



Stein: I really like "Autoamerican." I was heav- 
ily involved with that one myself. 1 had that crazy 
instrumental ["Europa"] at the beginning. "Au- 
toamerican" was the closest we ever came to a 
concept album, which is something we had al- 
ways talked about before. 

Burke: We had a good time making "Eat to the 
Beat." I always say "Dreaming" would've been a 
bigger hit had it not been for those crazy drums. 
Those drums were a run-through version. I was 
kind of wailing away on the drums, just outlin- 
ing ideas — which ended up appearing on the fin- 
ished track. 

"Autoamerican" was all over the place musi- 
cally. I never grew to like it until I heard it, years 
later, in a bar in London. 

I'll never forget when we delivered the album 
to the label. They said, "What do we do with this? 
There are no hits." 

What Is left for Blondie to conquer? 

Stein: We are still trying to get into the A-level of 
rock artists. Regardless of what everybody thinks. 
Blondie is still not in the same league as Aerosmith. 

Harry: I was going to say, "Nasty habits." But I 
think we've already conquered that. I guess to write 
new songs — to write another great hit. 
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"A journey of a thousand miles 
must begin with the first step" 

■ Lao Tzu • 

Congratulations 
on your many steps 

Blondie 
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May there be many more years of continued success. 
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Sound Moves congratulates 

BLONDIE 

for 30 years of innovative music and style. 

Sound Moves also wishes to congratulate Blondie 
for their induction to the Rock-N-Roll Hall of Fame. 
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ew bands can boast having 
had top 40 hits on The Bill- 
board Hot 100, Hot R&B/Hip- 
Hop Songs, Mainstream Rock, 
Adult Contemporary and Hot 
Dance Club Play charts. 
But Blondie can. 

The genre-bending act's first Hot 100 
hit was "Heart of Glass." The disco clas- 
sic peaked at No. 1, the first of four chart- 
toppers for the act. In fact, no other New 
York rock band can claim as many No. Is. 

Of course, "Heart of Glass" was not 
the band's first single— just the first to 
dent the charts. Earlier releases like 
"Hanging on the Telephone" and "In the 
Flesh" simply never charted. 

For its second No. 1, 1980 s "Call Me," 
Blondie paired with producer Giorgio 
Moroder for the theme from the film 
"American Gigolo." 

The driving rock tune spent six weeks 
at No. 1, helping make it Billboard's No. 1 
Hot 100 song of 1980. Soon after, the 
band's reggae-influenced "The Tide Is 
High" also shot to the top of the chart, 
spending 26 weeks overall on the tally. 

Then, in early 1981, the land- 
mark "Rapture" spent two weeks 
atop the Hot 100. Not only is it 
notable for being the chart's first 
No. 1 to contain any rapping, but 
the track also crossed over to a 
number of other Billboard charts. 
It hit the top 40 on the R&B/Hip- 
Hop Songs and Mainstream Rock 
charts and spent a month at No. 
1 on the Hot Dance Club Play chart 
(as a double-sided hit paired with 
"The Tide Is High"). 

Blondie also hit the top 40 of 
the Hot 100 with "One Way or An- 
other" (No. 24), "Dreaming" (No. 
27), "Atomic" (No. 39) and "Island 
of Lost Souls" (No. 37). The act 
disbanded in 1982 following the 
release of the album "The Hunter." 

After the group re-formed for 
the 1999 album "No Exit," the set's 



first single, "Maria," became a surprise 
hit in the United States and overseas. 

In the United States, it gave Blondie 
its first Hot 100 entry since 1982, and it 
was a top 10 hit on the Adult Top 40 and 
Hot Dance Club Play charts. 

In the United Kingdom, "Maria" debuted 
at No. 1 on the Official U.K. Singles Chart, 
making it the band's sixth No. 1 there. The 
group also reached the top with "Heart 
of Glass," "Sunday Girl," "Atomic," "Call 
Me" and "The Tide Is High." 

All told, Blondie has notched 20 top 
40 hits in the United Kingdom, with the 
most recent being 2004 s "Good Boys" 
(No. 12). 

Below is an exclusive chart, compiled 
by Nielsen BDS, which proves the band's 
enduring popularity on the airwaves. The 
list ranks, by detections, the group's 10 
most-played songs of 2005. 

The chart surveyed all formats of U.S. 
radio (including classic rock, college 
and oldies stations), video channels 
(like MTV and VH1), satellite radio (Sir- 
ius and XM) and cable music service 
Music Choice. •••• 
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Heart Of Glass 
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One Way Or Another 
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The Tide Is High 
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Rapture 

Dreaming 
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Chrysalis 




8 


Good Boys 

Hanging On 


Sanctuary 
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The Telephone 
Maria 
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Rip Her To Shreds 
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South By Southwest Marks A Milestone In Propelling Acts Toward Discovery bycraigrosen 



D 



uring the past two decades, the South by Southwest Music and Media Con- 
ference has earned a reputation as the premier showcasing opportunity 
in America for acts on the cusp of breaking into the mainstream. For artists 
from independent labels, SXSW has leveled the playing field, building criti- 
cal word-of-mouth that is as valuable as any major-label marketing budget. 



Last year the conference and its music festi- 
val brought that boost to Hasidic reggae singer 
Matisyahu, who appeared at SXSW just weeks 
before Or Music released his album "Live at 
Stubb's," with distribution by Sony-owned RED 
Distribution. The title was subsequently "up- 
streamed" to Epic Records and has become a 
fixture on modern rock radio. 

In 2004, it was hot Scots Franz Ferdinand 
who broke out, also moving from an indie label 
to a major and onto mainstream success, in part 
because of the buzz the band generated at SXSW. 

When the music conference, festival and trade 
show opens March 15, the 20th anniversary of 
the event will once again bring high expecta- 
tions for key bands set to showcase. Critical ears 
await, among others, Arctic Monkeys and Grand 
National from the United Kingdom, rock duo 
Deadboy & the Elephantmen, British rapper 
Lady Sovereign and Minneapolis-based rock act 
Tapes "n Tapes. 

In addition, the Welsh alt-rock act People in 
Planes is set to headline a Billboard showcase 
March 16atthe Dirty Dog Bar (see story, page 'H). 

Yet for every attention-grabbing break- 
through, there are dozens of other stories of 
how appearing at SXSW at the right time can 
alter a band's career, thanks to the conference's 
mix of tastemaker attendees, comprising label 
executives, radio programmers, journalists and 
other music professionals. 

"Their opinion can truly shape what the rest 
of the audience thinks of you." says Wayne 
Coyne, frontman of the Flaming Lips, who re- 
leased their debut album on independent Rest- 
less Records in 198S. 

Coyne should know. The Flaming Lips' SXSW 
appearances during the past 10 years illustrate 



how an act can use the festival as a development 
platform, running the gamut from outrageous 
experimentation to career revitalization. 

By 1997. the Flaming Lips had made the move 
from Restless to Warner Bros. Records, but was 
stalled at a crossroads marked by personnel 
changes and personal tragedies. Then Coyne 
staged the Parking Lot Experiment, in which he 
led SXSW attendees to an Austin parking struc- 
ture and instructed 30 people to simultaneously 
play on their car stereos cassettes of music he 
composed. The result was a bizarre symphony 
that reinvigorated the act and thrilled attendees. 

"It was an absurd thing to tell a couple thousand 
of people to come to a parking lot and see this 
thing," he recalls. To call this thing an experi- 



ment' would be kind . . . But people showed up 
with their minds wide open. I think that enthusi- 
asm spread from Austin to the rest of the world." 

And that response opened the door for Warner 
Bros, to release "Zaireeka," the Lips' four-CD 
concept album that extended the experiment 
into the homes of fans. 

The Lips returned to SXSW as a trio a few 
months prior to the release of "The Soft Bulletin" 
in 1999. Coyne has been a featured speaker at 
SXSW and last year a documentary about the 
band, "The Fearless Freaks," was screened there. 

The promise of musical discoveries and the 
heady environment of downtown Austin have 
lead industry professionals to keep returning 
to SXSW. Sub Pop co-founder Jonathan Pone- 




man's first visit to SXSW was in 1992, and the 
indie-label veteran has been back seven or eight 
times through the years. 

"I love Austin, and I like the feeling of the 
event," he says. "There's more merriment and 
chance for good-old fashion hijinx and some- 
thing spontaneous to happen, instead of more 
calculated industry -driven events you'd find in 
other places." 

Poneman recalls standout SXSW perform- 
ances from such Sub Pop acts as the Shins, Hot 
Hot Heat and the Pernice Bothers, even though 
the last two acts have left the label. "There's been 
so many that it's hard to remember them all," 
he says. "But it's done us right." This year, the 
Brunettes. Flight of the Conchords, Kelley Stolz, 
Band of Horses, the continued on >>p46 



SOUTH BY SOUTHWEST MUSIC 
AND MEDIA CONFERENCE 



WHAT: An annual international gath- 
ering of the music industry with a focus 
on artist development, featuring panel 
discussions, key speakers, a trade show 
and an extensive live music festival. 

WHERE: Austin 

WHEN: March 15-19 

WHO: An estimated 9,000 attendees 
representing all facets of the music 
business participate in the conference 
and trade show, with as many as 16.000 
expected for the music festival events. 



WEB: sxsw.com 
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Elected and Rogue Wave will perform March 1 7 
at Sub Pop's showcase at Red Eyed Fly. 

Poneman admits to grousing about the expense 
of putting on the seemingly required showcase. 
"But at the end of the day, I guess we don't really 
have to be there," he reasons. "We really come 
back of our own volition and love for the event." 

Astralwerks GM Errol Kolosine concurs that 
SXSW's location plays a tremendous part in its 
longevity. "The success of the event and the geo- 
graphical location of the event are not mutually 
exclusive at all," says the executive who first at- 
tended SXSW in the late '80s when he was work- 
ing in college radio. "Austin is very much a music 
town. There is a wide array of music venues that 
operate year-round. Ifs a thriving and very real 
music community, and that's a big part of it" 

As such, the venues usually have good sound 
and top-notch crews. "Those things are crucial," 
Kolosine adds. "You can spend a ton of money 
and put your heart and soul into bringing a whole 
slew of artists down, but if the people who are 
facilitating the audience's experience, if those 
people aren't professional and don't have their 
act together, it can all be for naught. There's noth- 
ing worse than going through all that trouble 
and then you're at the gig and it sounds like crap." 

Another plus, Kolosine adds, is that SXSW tends 
to draw music lovers with open minds. "Once it 
was more of a rootsy event, more indicative of the 
Austin vibe than it is today," he says. "They've 
expanded what they do. Now we can do a gig with 
bands like Hot Chip and the Juan McClean, who 
are a bit more rhythmic, and people are more up 
for it. We had Fatboy Slim close out our big party 
last year, and it was rammed." (This year, 
singer/songwriter Beth Orton will headline one 
of two Astralwerks showcases.) 

It was Austin's open-minded environment 
that led Or Music co-founder Michael Caplan 
to suggest that Matisyahu record his debut for 
the label at legendary hot spot Stubb's and later 
appear at SXSW prior to its release. 

"He delivered, and the timing was perfect," 
recalls Caplan, who is now senior VP of A&R 
for Sony Music Label Group and president of 
the upstart NuHaven Music label. "We couldn't 
have timed it any more perfect." 

While SXSW's growth has opened the doors 
to more international acts through the years, 
some veterans complain that it has left some 
early supporters feeling squeezed out. 

"I hate to say it, but it was sure fun when it 
was smaller," Frontier Records founder Lisa 
Fancher says. "It's overwhelming now." 

Fancher remembers the days in the early '90s 
of seeing great bands in small venues and meet- 
ing the rock critics who gave positive reviews to 
the albums on her label, but now finds the 
crowds unbearable and the price of a flight, hotel 
room and registration prohibitive to her small 
indie budget. 

But just as some indie veterans have decided 
to forgo SXSW, others will be returning to the 
festival for the first time in years. Jay Faires, who 
once regularly attended the conference as the 
founder of Mammoth Records, will return to 
SXSW after a hiatus in his new role as president 
of Lions Gate Music and Publishing. 

"I always used to call it 'spring break for the 
music industry,' " he says. "There are still great 
bands and healthy deal-making. And it'll be a 
really good opportunity to let people know what 
you're up to." •••• 
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GREAT EXPECTATIONS PRECEDE SXSW GIGS BY JONATHAN cohen 



Among the thousands of 
bands booked to showcase 
at the South by Southwest 
Music and Media Conference 
and Festival, a handful have 
earned significant pre-event buzz. 

Here is a look at some of the acts that 
arrive with high expectations. 

ARCTIC MONKEYS 

Much like Franz Ferdinand's 2004 rapturously 
received South by Southwest debut at Buffalo 
Billiards, the Arctic Monkeys descend on this 
year's festival as one of the hottest bands in re- 
cent memory, British or otherwise. 

Sparked by an undeniable energy filtered 
down from punk forefathers like the Clash and 
the sharp lyrical jabs of 19-year-old frontman 
Alex Turner, the group's first Domino set, 
"Whatever People Say I Am. That's What I'm 
Not," became the fastest-selling U.K. debut of 
all time last month. It bowed at No. 1 with 
360,000 copies sold. 

In addition, the Monkeys have already racked 
up two No. 1 U.K. singles with the infectious 
" I Bet That You Look Good on the Dancefloor" 
and "When the Sun Goes Down." So far, nei- 
ther tune has made a major impact on U.S. 
radio, but intense media coverage helped pro- 
pel the album to a No. 24 debut on The Bill- 



board 200 earlier this month. 

For now, the Monkeys are playing only a 
handful of North American shows surround- 
ing SXSW, allowing their buzz to build while 
the band focuses more on international tour- 
ing throughout the summer. 

I LOVE YOU BUT I'VE CHOSEN 
DARKNESS 

Austin's own I Love You But I 've Chosen Dark- 
ness is certainly no stranger to SXSW. But for 
the first time this year, the band will play the 
festival in support of a full-length album, "Fear 
Is on Our Side," released March 7 via inde- 
pendent label Secretly Canadian. 

Through the years, two members of Chosen 
Darkness have been affiliated with fellow Se- 
cretly Canadian act Windsor for the Derby, with 
whom it shares a deliberate, often-instrumental 
approach. And while Chosen Darkness' 2003 
self-titled EP hinted at its potential, "Fear Is on 
Our Side" reveals a dramatically improved band 
wielding songs that are impossible to unlatch 
from memory. 

On standouts like "Last Ride Together," "Ac- 
cording to Plan" and "We Choose Faces," the 
influence of mood-driven 1980s rock outfits, 
like the Chameleons and Talk Talk, shade the 
sweeping, cinematic material with a dark edge, 
underscored by production from Ministry 



I LOVE YOU BUT I'VE 
CHOSEN DARKNESS 

will ploy a homptown 
d.ltP M SXSW 




bassist Paul Barker. 

After SXSW, the band will embark on a 
spring U.S. tour. 

GRAND NATIONAL 

Grand National's 2004 Sunday Best debut, 
"Kicking the National Habit," was eaten up in 
the band's native United Kingdom as well as 
in France and Australia. Until now, it has been 
available only as an import in North America, 
but its March 14 domestic release via Recall 
Records coincides nicely with Grand National's 
appearance at SXSW. 

The album's new edition features four addi- 
tional songs plus three remixes, including 
Sasha's dazzling take on "Talk Amongst Your- 
selves." Thanks to exposure via music snippets 
on "CSI: Miami" and "Six Feet Under" and sup- 
port from West Coast radio DJs like Nic Har- 
court and Jason Bentley, Grand National is not 
a completely unknown entity across the Atlantic. 

Also working in the band's favor is its di- 
verse sound, informed in equal parts by clever 
samples ("Cherry Tree"), dance-friendly 
rhythms ("Playing in the Distance") and a 
pop/rock sensibility ("Daylight Goes," "North 
Sound Off") that brings vintage Police to mind. 

The band plans to tour internationally for 
most of the spring and summer. 

LADY SOVEREIGN 

What would SXSW be without a hotly tipped 
British rapper? 

With such alumni as M.I.A. and Dlzzee Ras- 
cal, the event has become one of the first stops 
for U.K. hip-hop acts, and this year is no dif- 
ferent. Nineteen-year-old Lady Sovereign is the 
latest rapper from across the Atlantic to be 
granted "next big thing" status. But she has 
one thing going for her that her forebears 
lacked — a cheerleader as powerful as Jay-Z. 

The superstar signed Lady Sovereign to Def 
Jam, and a full-length is planned for later this year. 
Right now, the rapper has an EP out on Chicago's 
Chocolate Industries, "Vertically Challenged," 
which has sold nearly 10,000 copies in the United 
States, according to Nielsen SoundScan. 

Like the Streets, Lady Sovereign's raps find 
great humor in the everyday, and with pro- 
duction help from Basement Jaxx, her music 
is dub-ready. Pitching herself as a linguisti- 
cally tricky "white midget," assembling a rep- 
utation for crazy live gigs and already able to 
boast remixes by the Beastie Boys' Ad- Rock and 
Ghislain Porter, the continued on »p48 
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□ NE MILLION DOLLARS 

Calvin Ayre, Founder and CEO of Bodog Entertainment, has created the Bodog Battle of the Bands, with a 
grueling 150 show Indie band explosion across America. The winning band will be awarded a One Million 
Dollar contract including international distribution, touring, promotion, and marketing services. 
No Gimmicks, No Sign Up Fees, just Calvin's quest to find America's next best Indie band, At Any Cost. 
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artist has wasted little time negating her auto- 
applied "Feminem" tag. 

DEADBOY & THE ELEPHANTMEN 

Like their Fat Possum labelmates the Black Keys, 
Deadboy & the Elephantmen are a two-piece 
rock band. But that is where the comparisons 
to the Keys and fellow boy-girl duo the White 
Stripes end. 

Guitarist Dax Riggs and drummer Tessie 
Brunet cover quite a bit of stylistic ground on 
their debut album, "We Are Night Sky," released 
Feb. 7. Although there is little evidence of Riggs' 
formative time fronting the late Louisiana hard 
rock act Acid Bath, there is plenty of sweaty, no- 
nonsense rock'n'roll like "Blood Smoke," "Stop, 
I'm Already Dead" and the David Bowie-tinged 
"How Long the Night Was" to be found in the 
group's repertoire. 

But Riggs and Brunet are just as effective on 
such harmony-laden acoustic numbers as "No 
Rainbow" and "Evil Friend." 

In the run-up to SXSW, Deadboy & the Ele- 
phantmen were on the road with a similar quirky 
duo, the Fiery Furnaces. As for that name? It 
was indeed inspired by the film "The Elephant 
Man," which Riggs saw as a 10-year-old and says 
was the source of his nightmares for years. 

ART BRUT 

It would be easy to lump Art Brut in as part of 
the Franz Ferdinand/Bloc Party "art wave" scene 
(considering the name), but the spunky quin- 
tet's obsession with pop music proves too be- 
fuddling for simple categorization. 

The South London-based band blends plenty 
of silly in with the serious, from midsong 
shoutalongs to snarky lyrics. 

Art Brut's initial demo, "Brutlegs," was strong 
enough to lead to a deal with Rough Trade in 
2003. which released the band's first single, 
"Formed a Band." the following year. Shifting 
to Fierce Panda. Art Brut brought forth the dou- 
ble A-sided single "Modern Art"/"My Little 
Brother," which reached No. 49 on the U.K. sin- 
gles chart, the label's best showing on the tally. 

The band's debut U.K. album, "Bang Bang 
Rock & Roll," arrived in mid-2005, but Art Brut 
remains unsigned in North America. 

Following SXSW, the group will embark on 
a U.S. headlining tour that begins March 19 in 
Los Angeles. 



DEADBOY & THE ELEPHANTMEN. above 

right, and ART BRUT, below, will follow 
SXSW showcases with upcoming tours. 



TAPES 'N TAPES 

Accurately described as the illegitimate red- 
headed stepchild of the Pixies' Frank Black and 
former Pavement frontman Stephen Malkmus, 
Minneapolis-based rock act Tapes 'n Tapes 
formed in the winter of 2003 and self-released 
a self-titled EP in 2004. 

During the past six months, blog-fueled buzz 
has ratcheted up interest in the band, and it will 
play no fewer than eight performances at SXSW. 

Last fall, the band self-released its debut 
album, "The Loon," which will be racked at re- 
tail via the Coalition of Independent Music 
Stores in time for SXSW, according to group 
manager Keri Wiese. 

After SXSW. Tapes 'n Tapes will head to the 
West Coast for a short tour and has its eye on a 
visit to Europe in May, to be followed by exten- 
sive roadwork this summer. The band is also 
working on new material it hopes to unveil at 
SXSW and upcoming shows. 

Word is that labels big and small have been 
sniffing around and that preliminary discus- 
sions have taken place with both. •••• 

Additional reporting by Katie Hasty and Todd 
Martens. 








'WE WERE 
CATCHING 
LIGHTNING 
IN A BOTTLE' 



South by Southwest Co-Founder Reflects 
on Two Decades of Premier Music Event. 

BY TODD MARTENS 



""v oland Swenson has devoted 20 years of his life to a 
I 1 music festival. 

f And there is no end to that commitment in sight. 

1 | Inspired by the pioneering New Music Seminar in New 

i \ York, Swenson and his partners— Austin Chronicle editor 
Louis Black, promoter Louis Meyers and Chronicle publisher Nick 
Barbaro— considered, but soon jettisoned, the idea of persuading 
the music industry to come to Austin. 

Instead, the four put the emphasis on live music, inviting bands 
from nearby cities to perform showcases. 

At the time, Swenson, the "promotion person" at The Austin 
Chronicle, expected maybe 150 to come. More than 700 regis- 
tered. And the South by Southwest Music and Media Conference, 
boasting the now-familiar acronym SXSW, became a yearly event. 

During the past two decades, the conference has expanded to 
embrace the creative worlds of film and interactive media. But 
the music festival remains its heart. 

Swenson took a break from preparing the 2006 event to discuss 
the festival's history and how the vision for it has changed now 
that total attendance tops 16,000. 



Talk about your original vision and how that 
has changed as the festival has grown. 

As far as our original idea, it was to create an 
event that the artists and the companies they 
work with could use to promote themselves. 

There [are] various myths about our origi- 
nal intent. Some people say it was only sup- 
posed to be for Austin bands. No, it was never 
intended to be for only Austin bands. In fact, 
one of the things we worked hardest on in the 
beginning was drawing in artists from other 
parts of the country. 

Some people say it was just supposed to be 
for unsigned bands. But that's not true either. 
At various times, I worked with bands who 
were signed to major labels, and I knew they 
had needs that could be met by an event like 
this. This was always designed to work for 
those artists as well. 

So the same idea is there. It's just on a 
grander scale today. 

What were the discussions you and your 
partners had immediately after the first 
year like? 

Well, we started with very modest goals. We 
were hoping we would get 1 50 people to come, 
and we had about 700 people who registered 
for this thing. It surpassed our expectations 
right away. We realized we were catching light- 
ning in a bottle. It was now incumbent on us 
to not let it out and keep making this work. 
It was tricky. We thought we understood what 
we were doing, but each year taught us we 
had more to learn. 



What was your day Job prior to starting 
SXSW? 

I was the promotion person, among other 
duties, at The Austin Chronicle. Prior to that, 
I had managed some local bands and had a 
little indie label. I had a working-class, music 
business experience. 

When did this become a full-time position 
for you? 

I started working full time [on the festival] in 
1991. Louis Meyers left in 1994. Louis Black 
and Nick Barbaro are still my partners. It's 
been the three of us for the last 12 or 1 3 years. 
It meant a big drop in my income for several 
years, but it was getting to the point where 1 
wasn't able to work on anything other than 
SXSW for a good chunk of the year. 

1 began to see that this is a year-round 
proposition. After we finish in March, it takes 
us a good six weeks to finish all the business 
from the conference — collect all the money 
and pay all the bills . . . Then we spend a lot 
of time compiling all the feedback we get 
from the registrants. 

Each year seems to set a new attendance 
record. Have you given any thought as to 
why SXSW Is doing so well if the industry Is 
In a perpetual slump? 

We grow during tough times for the music in- 
dustry. When money is tight, we become more 
attractive. We're a relatively inexpensive way 
to promote artists, rather than having a show- 
case where you fly in a continued on »p50 
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bunch of media people and executives. You 
can have it here and get that audience. 

The acts that come here to play are being ex- 
posed to the press from around the world. We 
have a good representation from radio, both 
commercial and noncommercial. We have a 
good turnout from talent buyers. We have TV 
people. Then we have the industry itself. 

Would you ever put a cap on registration? 

People think we have some control over how 
many people come, and we don't. People say 
we should cut off registration, but that does- 
n't stop people from coming. They'll just come 
and not be registered. That partly has to do 
with the growth of the fringe events. 

The other side of the coin is that with more 
business people coming to the conference, 
the opportunities for the acts have also risen. 

You bring up the fringe events. There is es- 
sentially a shadow 5X5W now, with all the 
daytime parties and VIP events at night. 

It's a double-edged sword for us. Undoubt- 
edly, all the parties and events going on around 
us is part of what draws people to our events. 
The other side of that is that we find ourselves 
competing for an audience with all these day- 
time events. It's put the onus on us to come 
up with really strong programming in our pan- 
els and to bring traffic into our trade show. 

You have had your share of detractors. It 
seems to have died down, but almost im- 
mediately there were anti-SXSW events. 




How did that affect you? 

You know, rebelling against authority is pretty 
basic in rock'n'roll. We went through a long pe- 
riod where we were perceived as "the estab- 
lishment," or something silly like that. 

Now that we've been around as long as we are. 
people have just kind of accepted that this is what 
we do. The furor has definitely died down, but 
that's not to say there won't be future backlashes. 
It seems silly to me, because they wouldn't be 
doing their event if we weren't doing ours. 

What happened when you tried to replicate 
the model in Portland, Ore., in the late 1990s? 

That's when we learned we really weren't all that 
smart. We did that for seven years. It was the 
kind of thing that was really fun and we loved 
Portland, but every year was kind of like play- 
ing chicken. 



' When money 
is tight, we 
become more 
attractive as a 
relatively inex- 
pensive way to 
promote acts.' 

—ROLAND SWENSON 

What happened is we were working with a 
weekly paper there, and it didn't turn out the 
way they wanted. They told us they wanted to 
do something themselves, and we said, "OK, 
then we're out." 

It turned out to be a good thing for us. If we 
had gone ahead with the event, it would have 
occurred Sept. 15, 2001. If we had gone ahead, 
it could have sunk the company. 

Can the film and interactive events ever earn 
the stature of the music event? 

We didn't want it to just be that film event that 
had a lot of music stuff in it. We really wanted 
it to be an event that could stand on its own and 
have its own reputation. We've succeeded on 
that level. 

Whenever writers put together a list of the 
top 10 film festivals in the world, we're always 



included in that. Every year we're seeing more 
world premieres and films that are in serious 
contention for distribution deals. 

The interactive media event was tied to the 
tech boom in that it grew really fast and then 
dropped off. Now it's kind of picked up steam 
again. It was us looking to the future trying to 
figure out where entertainment was going to be 
in the next century. It seemed obvious enough 
it was going to be some combination of sound 
and images and interactivity. 

Can SXSW get too big? Any talked-about 
show seems to fill up quite early in the evening 
these days, and each year it gets harder to 
club hop. 

It's always been about choices. You can't see 
everything you might want to see. The thing is 
that even when we were a third the size we are 
now we had the same problem of people not 
being able to get into every show they want to 
get into. To a certain extent, that's the nature of 
the beast. 

If we're bringing bands people want to see 
and putting them in dub-type settings, it's going 
to fill up. What we've tried to do, and it's kind 
of a vicious circle, but we keep expanding the 
number of venues we use to accommodate the 
attendance. 

But that drives attendance, so it's a balanc- 
ing act. At the same time, there [are] kind of 
built-in brakes on the event in that there are so 
many seats on airplanes and there are only so 
many hotel rooms. It does get to a point where 
people just can't get here. 
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WEDNESDAY, MARCH 15 
Live on KROX 

from BUFFALO BILLIARDS 

201 E. P street 4:30PM 



THURSDAY, MARCH 16" 
@ S0H0 LOUNGE 

217 E. B™ STREET 2:00PM 

Presented by TagWorld 



THURSDAY, MARCH 16'" 
@ THE DIRTY DOG 

505 E F street 12:00 MIDNIGHT 
Presented by BILLBOARD 



peopleinplanes.com 

FRIDAY. MARCH 17 

Performing Live 

@ WATERLOO RECORDS 

GOOA N. LAMAR 5:00PM 



THE EM 



In Stores Now 

tneexitrock.com 



THURSDAY, MARCH 16™ 
Live on KROX 

irom BUFFALO BILLIARDS 

201 E. I" street 2:30PM 



THURSDAY, MARCH 16 
@ THE DIRTY DOG 

505 E.0 T " STREET 11:00PM 

Presented by BILLBOARD 



SATURDAY, MARCH 18 
@ THE BEAUTY BAR 

7 th ft RED RIVER 1:45PM 

Presented by The Village Voice/Jelly NYC 
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, | his special feature on Independent Music includes year-to-date recaps cov- 
l ering a 12-month period, starting with the Feb. 5, 2005, issue and continu- 
I ing through Jan. 28, 2006. 

1 More than 33 additional recaps of independent albums, imprints and labels 

1 across multiple genres are available at billboard. biz/indiecharts, Including new 
categories based on the weekly Hot Digital Songs chart. 

The Top Independent Albums chart below is limited to titles not sold by a major distrib- 
utor. But this year, we have also added the recap of Top Independently Owned Labels, 
shown here. Labels that have distribution through a major are eligible for this recap as long 
as they are independently owned. 

All recaps here are based exclusively on point-of-sale information compiled by Nielsen 
SoundScan. 

In some cases, titles are first independently released and are later picked up by major dis- 
tributors. In those incidents, titles receive credit for points only for the period of time they 
were sold independently. 

A list of the No. 1 titles and labels that appear exclusively in our online recaps appears this 
issue in Over the Counter (see page 61). •••• 



Top Independent Albums 

Pos. TITLE -AltlSt I .^-v 

1 U.S.A.: UNITED STATE OF ATLANTA Ying 
Yang Twins-ColliPark/TVT 

2 CRUNK JUICE 1 il Jon & The East Side 
Boyz- B M E/T V T 

3 THE SILENCE IN BLACK AND WHITE 
Hawthorne Heights-Victory 

4 RETALIATION Dane Coofc-Comedy Central 

5 JASON ALDEAN Jason ^Wean-Broken Bow 

6 GREATEST HITS Sone Thugs-N- 
Harmony-Ruthless 

7 MY KIND OF LI VIN' Craig Morgan- 
Broken Bow 

8 I'M WIDE AWAKE, IT'S MORNING 
Bright £yes-Saddle Creek 



9 THE ROAD TO HERE Little Big 
Town-Equity 

10 HARLEM: DIARY OF A SUMMER 
Jim Jones-Diplomats/Koch 

11 VANS WARPED TOUR 2005 
COMPILATION Various 
-Arf/srs-SideOneDummy 

12 M.I.A.M.I. (MONEY IS A MAJOR ISSUE) 
Pitbull-Diaz Brothers/TVT 

13 SILENT ALARM Bloc Parfy-Vice/Dim 
Mak/Atlantic 

14 WHY SHOULD THE FIRE DIE? 
Nickel Creek-Sugar Hill 

15 FUNERAL The Arcade F//e-Merge 

16 DIGITAL ASH IN A DIGITAL URN Bright 
Eyes-Saddle Creek 

17 MONEY IS STILL A MAJOR ISSUE 



Pitbull-Diaz Brothers/TVT 

18 MAFIA Black Label Soc/ety-Artemis 

19 SHADOWS ARE SECURITY 4s / Lay 
Dy/no-Metal Blade 

20 COMMIT THIS TO MEMORY Motion City 
Soundtrack-Epitaph 

21 A FEVER YOU CAN'T SWEAT OUT Panic! 
At The D>sco-Decaydance/Fueled By 
Ramen 

22 THAT'S LIFE Neal McCoy-903 Music 

23 THE HEART OF THA STREETZ 

B.G. -Choppa City/Koch 

24 CHOSEN FEW: EL DOCUMENTAL Various 
/4rf/sfs-Cho5en Few Emerald/Urban Box 
Office 

25 DISCOVERING THE WATERFRONT 

Silvers fe/n-Victory 

26 NAPOLEON DYNAMITE 
SoL/ndfracflc-Lakeshore 

27 THE SOURCE PRESENTS HIP-HOP HITS 
VOLUME 9 Various 4rf/sfs-Source/lmage 

28 IRONIA Andy Andy-Wepa/Urban Box Office 

29 THOSE WERE THE DAYS Do//y 
Parfon-Blue Eye/Sugar Hill 

30 NEXT Sevenoust-7Bros/Winedark 

31 ANTICS /nrerpo/- Matador 

32 TWELVE EIGHTEEN: PART I Lil 
Rob-Upstairs 

33 FAIR & SQUARE John Prine-Oh Boy 

34 CRUNK HITS Various Artists-TVJ 

35 SOLO ACOUSTIC VOL. 1 Jackson 
Srowne-lnside 

36 LI VE AT FENWAY PARK Jimmy 
Suffeff-Mailboat 

37 ANTOLOGI A DE UN REY Ramon Ayala Y 
Sus Bravos Del /Vorte-Freddie 



38 LI VE IN HAWAII Jimmy Buffett-MailPoat 

39 ILLINOIS Suf/an Sfevens-Asthmatic Kitty 

40 MY BROTHER & ME Ying Yang 
7Vv/ns-ColliPark/TVT 

Top Independently 
Distributed Labels 

Pofc LABEL (.No Chamd Titles) 

■ TVT02) 

2 KOCH (24) 

3 VICTORY 06) 

4 BROKEN BOW (2) 

5 COMEDY CENTRAL (4) 

6 EPITAPH 07) 

7 SADDLE CREEK (3) 

8 SIDEONEDUMMY (4) 

9 URBAN BOX OFFICE 

10 RUTHLESS (2) 

} 

Top Independently 
Owned Labels 



(Ma CWecf T3»s> 
HOLLYWOOD (23) 
TVTflO) 
CURB 00) 
CONCORD (7) 
WIND-UP 00) 
ASYLUM (8) 
RAZOR S TIE (8) 
WALT DISNEY 02) 
MACHETE 00) 



10 V2 (2) 





SOME OF TFE LITEST FROM RIGHTEOUS BIBB 

Banall on Trial 

Songs tor Pmrmts Who tnjoy Drag* 

his finest studio release... funny, furious, 
Intense and full of good stories." 
— Robert Chrlstgau, Village Voice 

Toshl Raagon 
Far* You Wtard 

u Have You Heard soars to heights of 
spiritual and erotic longing feu artists can 
even attempt to scale." — Dirty Linen 







Drans A Tuba 
Battles Ola 

Don't miss Drums & Tuba's SXSW Showcase 














on Friday, March 17 at 11 pm 
at Opal Divine's Freehouse. 














Michael Maldron 
Open Ended Question 






A taste of Buffalo from the singer, 
writer, guitarist, and impresario 
(with a little help from his friends). 





Experience the historic April 2002 live solo show at Carnegie Hall, j vjt J 5 

featuring the first NYC performance of the epic poem "self evident." 

Ani delivers a must-have recording to the listening world. In storm April V. J ^ 



Righteous Babe Records 

Making Independent music for over 1J years. 
www.rlghteousbabe.com 
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Leaving The Majors Ooh La La 

Tracy Byrd's new CD Catch indie acts like 
carries an indie name Goldfrapp at SXSW 



Martha Munizzl 

Gospel's hot talent 
offers 'No Limits' 



More MySpace 

Latin acts like Miss 
Issa are logging on 





BY TAMARA CONNIFF 



PEOPLE IN PLANES TAKES FLIGHT IN U.S. 



NEW YORK— As kids, Peter Roberts threw 
the ball across the playground and it acciden- 
tally smashed into the side of Gareth Jones' 
head. The two became fast friends. Roberts, 
sitting in the Coffee Shop in New York's Union 
Square, laughs at the memory. "I really hit 
him hard," he says. After such a beginning, 
what else would grammar school buddies from 
Wales do but start a band? 

Comprised of Jones on vocals, Roberts on 
guitar, Kris Blight on bass, John Maloney on 
drums and Ian Russell on keyboards, alt rock 
act People in Planes has landed stateside. 

This year's South by Southwest Music and 
Media Conference marks the band"s one-year 
anniversary of signing to indie label Wind-up 
Records. People in Planes headline a Billboard 
showcase at SXSW March 16 at Austin's Dirty 
Dog, which will serve as the kickofffor its U.S. 



tour with Blue October. The group's U.S. debut 
album, "As Far as the Eye Can See," hits stores 
March 28. 

Signing an atmospheric alt-rock band, a la 
Radiohead and Snow Patrol, marked a major 
A&R shift for Wind-up Records, which is best- 
known for such hard-rock acts as Evanescence, 
Finger Eleven, Drowning Pool and Creed. 

"The musical landscape is changing, there 
is a wider range of music penetrating con- 
sumers," Wind-up president Steve Lernersays. 
" It was a four-lane highway, now it has 16 lanes. 
Signing People in Planes and the Exit marked 
a move for us to evolve from a hard-rock label 
to a broader rock, alternative and pop label." 

Jones sips his coffee as the band members 
prepare for a long day of promotion for the 
album. But they are ready. They have been 
here before. Previously signed to Chrysalis 



Records in the United Kingdom under the 
name Tetra Splendour, Jones says he and 
Roberts went through the textbook label hor- 
ror stories akin to a "car crash," including 
label management changes, musical differ- 
ences, and eventually being dropped. "We 
were only 20 years old," Jones says. "It was a 
good lesson. I think it grounded us and taught 
us that friends and family are the most im- 
portant thing." 

For a still relatively unknown band, People 
in Planes have friends in high places. Actor 
Joaquin Phoenix is such a fan, he directed the 
group's first video for "If You Talk Too Much 
(My Head Will Explode)." The forthcoming 
video for the second single, "Falling by the 
Wayside," was helmed by Mark Pellington, 
whose credits include directing the feature 
"Arlington Road" as well as videos for U2 and 
continued on >>p54 
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>»TWAIN TO ZOMBA 

Zomba Music Publishing has signed an 
exclusive worldwide administration deal with 
Shania Twain through her company Loon 
Echo. The deal covers Twain's future 
compositions as well as her catalog, including 
such hits as "You're Still the One," "Man! I Feel 
Like a Woman!" "That Dont Impress Me 
Much" and "(If You're Not in It for Love) I'm 
Outta Here." Twain primarily writes with her 
record producer husband Robert John "Mutt" 
Lange, whose catalog has been administered 
by Zomba Music Publishing for close to 30 
years. Twain's catalog was previously with 
Universal Music Publishing. —Susan Butter 

>>>AGUILERA , S OLD SOUL 

Christina Aguilera gave a few details about 
her forthcoming RCA album during a March 7 
press conference for her new European deal 
with Sony Ericsson and Orange (see story, p. 
14). "Some of the songs are kept authentic. 
sticking to a really raw, old-soul sound, where 
others combine elements of old blues, jazz 
and soul with a hard modern-day edge," she 
said. No release date yet, although it Is 
expected later this year. —Lars Brand !e 

>>>PEARL JAM DISC, TOUR 

— Pearl Jam will return to the road 

May 9 in Toronto, a week after 
the release of its eighth studio 
album. The self-titled set will be the 
band's first for J Records. First single 
"World Wide Suicide" is available for free 
f download from pearljam.com. 

—Jonathan Cohen 



»>SLAYER REDUX 

The four original members of Slayer have 
reunited to record their first album together 
since 1990's "Seasons in the Abyss." ^ 
Founding drummer Dave Lombardo returns - 
to the fold for the project, which will be 3 
executive-produced by Rick Rubin, who i 
produced the band's 1986 disc "Reign in f 
Blood." The album will be out this fall on 2 
Rubin's Warner Bros.-distributed American f 
Recordings. —Melinda Newman B 
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Bruce Springsteen. 

Retailers are also bullish 
about the release. Setup began 
last year when the band re- 
leased a self-titled EP. which 
Wind-up promoted at indie re- 
tail and college radio while Peo- 
ple in Planes was on tour with 
the Bravery. 

Mike Fratt. president of 
indie retailer Homer's in 
Omaha, Neb., says, "We sold 
almost 100 EPs. which for us 
is really good. We expect Peo- 
ple in Planes to do very well 
with their album; they have a 
big U.S. support base already. 
We bought 60 to start, and for 
a developing artist, this is a 
fair amount." 

Virgin Entertainment Group 
is also solidly behind the band. 
VEG product manager 
Stephanie Ford says she will 
include People in Planes as 
part of the store's "Best of 
British: The New British Inva- 
sion" promotion, which kicks 
off March 30. 

Lerner adds that Target and 
Trans World are also planning 
promotions for the band. 

Wind-up has also used the 



Internet as a key tool to mar- 
ket People in Planes. The 
label created a People in 
Planes flash game, which 
fans can personalize. "People 
inplanes.com gets over 
20,000 unique hits a week," 
Lerner says, "which is huge 
for a debut artist. We've also 
bridged the offline and online 
worlds — there is a mysteri- 
ous clue in the video 'If You 
Talk Too Much.' When fans 
figure it out, they can access 
a secret area of the Web site 
and find an online game." 

A few weeks ago. People in 
Planes played a sold-out show 
at New York's Mercury 
Lounge. The venue filled with 
hipsters, the band was hailed 
as the "next big thing." Ironi- 
cally for Jones and Roberts, 
they are not getting the same 
kudos in the United Kingdom. 
" It's funny that we had to come 
to the States to be heard," 
Roberts says. "We don't mind. 
Eventually, we'll get credit back 
home too." •••• 



Additional reporting by Amy 
Gavetek in New York. 
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Hard-Fi Looks To 'Cash' In 

U.K. Act Follows Up Homeland Success With U.S. Bow 



When London rock band Hard- 
Fi hits the American road this 
month, it marks the continua- 
tion of a journey that began ex- 
actly one year ago. 

During its first U.S. visit for 
shows at Austin's South by 
Southwest Music and Media 
Conference in March 2005, the 
quartet — from Staines in Mid- 
dlesex, on the outskirts of Lon- 
don — was largely unknown 
even in the United Kingdom. 
Now, its debut album, "Stars of 
CCTV" (Necessary/Atlantic), 
is certified double-platinum in 
Britain for shipments of 
600,000 units. Atlantic marks 
the stateside anniversary 
March 14 with its U.S. release. 

In late January, the album hit 
No. 1 in the United Kingdom in 
its 28th chart week. This was in 
part spurred by continued aggres- 
sive discounting of the title at re- 
tail and after Hard- Fi had earned 
a BRIT Award nomination. 

But this is no everyday tale of 
first-time-lucky teenagers. Lead 
singer/songwriter Richard 
Archer had been on the periph- 
ery of the industry for several un- 



successful years, and Hard-Fi 
recorded the album for next to 
nothing in low-fi locations before 
securing a modest release on the 
independent Necessary. 

Necessary label owner and 
subsequent band manager War- 
ren Clarke then secured a two- 
album worldwide licensing deal 
with Atlantic in November 2004. 
Atlantic gave "Stars of CCTV" a 
full release last July. 

Its experience at the sharp end 
of the music business gives the 
band an unusually hard-nosed 
outlook about its U.K. success 
and U.S. prospects, even with 
lead track "Cash Machine" per- 
forming well at modern rock 
radio. It is No. 17 this issue on 
Billboard's Modern Rock chart. 

"At the end of the day, the U.S. 
label didn't sign us," Archer says, 
"but we're quite lucky, because 
they seem to be genuinely up for 
it But all the money doesn'tcount 
for anything if you haven't got 
some passion." 

The band's label patrons on 
both sides of the Atlantic certainly 
express enthusiasm. "They're 
tremendous workers and incred- 



ible songwriters." says Atlantic 
U.S. CEO Craig Kallman, who 
traveled to London to see Hard- 
Fi several times before the deal 
was signed. 

"They're self-starters with a 
point of view and great influ- 
ences. Their appreciation for 
everything from punk rock to dub 
reggae and being a kick-ass rock- 
'n'roll band, if s all there." 

Hugo Bedford, director ofA&R 
at Atlantic in London, adds, "You 
usually get one British act per year 
that* s the 'zeitgeisf band. Last year 
it was the Kaiser Chiefs, the year 
before Franz Ferdinand, this year 
Arctic Monkeys. If you're 
not that band, you have 
to work a little bit 
harder for your radio 
play and front covers, 
but in the long term 
it can be quite a good 
thing, because 
you're not hyped be- 
yond belief." 

Bedford says he 
heard early demos 
of the Hard-Fi al- 
bum about a year 
before Atlantic 



signed the band. Much later, he 
saw a gig at London's Borderline, 
and remembers, "Very rarely in 
A&R do you say, 'That's every- 
thing.' The look, the sound, the 
songs; it was a home run." 

Clarke previously worked in 
A&R at London Records, where 
he had signed Contempo. of 
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BYRD FLIES ON WITH HANDLEMAN INDIE 



After more than a decade and 1 0 
albums on major labels, country 
star Tracy Byrd decided it was 
time to go the independent route. 

Since splitting with RCA 
Label Group last year, Byrd says, 
"Another major- label deal didn't 
hold a whole lot of promise for 
me ... I wanted to do something 
on my own, and something 
where 1 had a lot of control." 
As a result, he has partnered 
\ with Artist to Market Distribu- 
tion, the Handleman Co.'s inde- 
pendent distribution subsidiary, 
to release his next album, due 
in July. 

Byrd's CD will be the third re- 
lease from ATM D, which issued 
albums by Tommy Lee and 
Sinead O'Connor last year, and 
it is thecompany's first foray into 
country music. ATMD was 
launched last year to work with 
well-known artists and their 
managers to streamline the sup- 
ply chain and, thus, sell music 
at a lower cost. Byrd's CD will 
carry a suggested list price of 



$9.99 everywhere Handleman 
racks product, including Kmart. 

Byrd's manager, Joe Carter of 
Carter & Co. Artist Manage- 
ment, says an ATMD-style deal 
"gives artists who are considered 
mid-level a home where they can 
control their own careers." 

Carter says major labels are 
"finding it increasingly difficult, 
if not impossible, to keep mid- 
level acts who sell 300.000- 
650,000 units . . . profitable in 
their current business plans. 
The model we're following does 
just that." 

Byrd's last two studio albums. 
"Ten Rounds" and "The Truth 
About Men." sold 306,000 and 
319,000 copies respectively, ac- 
cording to Nielsen SoundScan. 

"For majors, that's enough 
units for them to make money 
but not enough for (the artist] to 
get out of debt," Byrd says. 

"I've been doing this for 15 
years now and we have a good, 
marketable name," Byrd contin- 
ues. "I feel like I should takecon- 



trol of it myself." 

U nder his new deal, Byrd pock- 
ets both the artist's share of album 
sales and the record company 
share, and from that piece of the 
pie is responsible for handling 
the project's promotion and mar- 
keting. Byrd and Carter will hire 
independent promoters to work 
the record to country radio, be- 
ginning with a first single in April. 

While he knows it will be a lot 
more work than under the stan- 
dard label model — "Me and my 
manager have to do it all," he 
says — Byrd believes that with 
ATM D he can start making money 
at sales of just 100.000 units. 

From 1993 to 1999, Byrd re- 
corded for MCA Nashville, where 
his output included the double- 
platinum set "No Ordinary Man" 
and four gold albums. From 1999 
until last year he was signed to 
RCA (later shifting to sister label 
BNA). On the Hot Country 
Songs chart, Byrd has notched 
13 top 10 hits. 

He has already begun re- 



cording tracks for the CD, which 
he is producing with songwriter 
Mike Geiger. Byrd says the new 
album will feature more of his 
self-penned songs than his pre- 
vious releases. 

SIGNINGS: Independent pub- 
lisher Cal IV has signed song- 
writer Jim Collins and has 
purchased his Make Shift Music 
catalog, which includes such hits 
as Kenny Chesney's "The Good 
Stuff" and Trace Adkins" Then 
They Do." 

Collins' songs have also been 
cut by Keith Urban, Gretchen 
Wilson, | <k- Nichols, John 
Michael Montgomery and Little 
Big Town, among others. As an 
artist, Collins has recorded for 
the White Gold, TKM and Arista 
Nashville labels . . . Big Loud 
Shirt Industries has signed 
singer /songwriter Betsy Ullmer. 
She is the second staff writer to 
join the 2-year-old publisher, 
which is owned by hit songwriter 
Craig Wiseman. •••• 
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which Archer was a member. 
Clarke sometimes finds it hard 
to believe that the Hard-Fi album 
has now exploded to total world- 
wide shipments to date that he 
puts at 800.000. 

"Eighteen months ago, I was 
£1,000 [$1,7S7] overdrawn re- 
leasing this record, my 




budget for putting out (the al- 
bum) was 500 quid [$879]," 
Clarke says. "While we lacked in 
money, it's the same team of peo- 
ple working the record as before 
we signed to Atlantic." 

They include X-Ray Touring 
agent Ian Huffam, who books 
the act in the United Kingdom, 
and William Morris Agency's 
Kirk Sommer. 

Of the U.S. release, 
Clarke adds, "We couldn't 
want for a more fired-up 
record company in America, 
tructured the deal so we 
had our choice of 
Warner Music Group 
labels [for the 
United States], and 
Atlantic U.S. were fly- 
ing over to see them 
before we even 
signed to Atlantic in 
the U.K." 

In addition to the 
radio support, Kail- 
man says U.S. 
media coverage of 
Hard-Fi already in- 
cludes ink in Rolling 
Stone, Spin, Blender, Peo- 



ple, Jane, The New York Times 
and the Los Angeles Times. 

Of the U.K. success, Archer 
says, "There are still times where 
I think we're not home and dryyet, 
that it could all go wrong at any 
minute." Ahead of its March U.S. 
dates, Hard-Fi toured Europe, 
where the album and "Cash Ma- 
chine" are gaining momentum. 

"Success breeds success," he 
notes. "As soon as Europe sees 
what the U. K. is doing, they want 
a part of it." 

Kallman says. "There are lots 
of bands that are not as easily 
traveled because they're very in- 
digenous. In this case, as U.K.- 
centric as a song like [album 
track] 'Feltham Is Singing Out' 
is, it's an incredible song. The 
Clash cited many [British] 
things, and there are interesting 
musical similarities. I was struck 
by how [Hard-Fi] was a global 
band, musically unlike anything 
else out there." 

Or, as Bedford puts it. "What 
[Archer] is singingabout in Lon- 
don — having no money or los- 
ing his girlfriend — could apply 
to a guy in Ohio." •••• 
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Indie Essentials 

Can't-Miss Acts To Catch At South By Southwest 



BY PHYLLIS STARK 



Paisley, Sugarland Lead ACM Noms 



NASHVILLE— Brad Paisley 
and Sugarland are the top 
nominees for the Academy of 
Country Music Awards an- 
nounced March 8 in Nashville. 
"American Idol" winner Car- 
rie Underwood makes a strong 
showing with four nomina- 
tions, and Bon Jovi nets its first 
ACM nod. 

The awards will be pre- 
sented May 23 at the MGM 
Grand Garden Arena in Las 
Vegas, airing live on CBS. 

Paisley is nominated for six 
awards, including three he 
shares with ACM favorite 
Dolly Parton for their collab- 
oration "When 1 Get Where 
I'm Going." The song appears 
on Paisley's album, "Time 
Well Wasted." 

Sugarland earned five nom- 
inations, and its singer Jen- 
nifer Nettles netted a sixth in 
the vocal event category for her 
hit duet with Bon Jovi. "Who 
Says You Can't Go Home." 
Brooks & Dunn also scored 



five nominations. 

Rascal Flatts earned four 
nominations and is the only 
act with nods in the top two 
categories — entertainer and 
album of the year — the latter 
for its "Feels Like Today" set. 
Joining Rascal Flatts in the en- 
tertainer category are Brooks 
& Dunn, Keith Urban, Toby 
Keith and last year's winner, 
Kenny Chesney. 

Top male vocalist nominees 
are Dierks Bentley, Chesney, 
Paisley, George Strait and last 
year's winner, Urban. The 
ACM's top female vocalist 
contenders are Sara Evans, 
Martina McBride, Gretchen 
Wilson, Lee Ann Womack and 
Underwood. Wilson won the 
award in 2005. 

In addition to Lyric Street 
Records' Rascal Flatts. nomi- 
nees in the album of the year 
category are Womack's 
"There's More Where That 
Came From" (MCA Nashville). 
Paisley's "Time Well Wasted" 



(Arista Nashville). Gary 
Allan's "Tough All Over" 
(MCA Nashville) and Sugar- 
land's "Twice the Speed of 
Life" (Mercury). 

Broken down by label, Arista 
Nashville is this year's top 
nominee by a wide margin 
with 15 nods based on the suc- 
cesses of Paisley, Brooks & 
Dunn and Underwood. Mer- 
cury notched seven nomina- 
tions while sister label MCA 
Nashville has six. 

Among the most interesting 
categories this year is top new 
male vocalist. Independent 
label Broken Bow Records 
scored two of the three nomi- 
nations there for its artists 
Jason Aldcan and Craig Mor- 
gan. Mercury's Billy Curring- 
ton snagged the third. 

Nominees are selected by 
the ACM's voting members. 
Winners will be announced 
during the telecast. For a com- 
plete list of nominees, go to 
billboard.com/awards. 



Although many folks still grumble over the num- 
ber of major-label acts that play South by South- 
west every year, there are hundreds of indie acts to 
choose from. I n fact, you could go to a show every 
hour on the hour and never see a major-label act. 

Here are a few indie acts with new releases 
we are hoping to catch in Austin during the 
March 15-19 festival: 

Goldfrapp, "Supernature" (Mute): British dance 
duo has already hit No. 1 on the dance charts 
with "Ooh La La," which received prominent ex- 
posure from its placement in a Diet Coke com- 
mercial. The album, which came out March 7, 
has far more depth than that track reveals, in- 
cluding the luscious "Time Out From the 
World," slinky "Lovely 2CU" and dreamy "Let 
It Take You." Enchanting stuff. 

Tim Easton, "Ammunition" (New West): Eas- 
ton's fourth album, out May 16, was recorded 
during the course of two years, and the diver- 
sity of styles shows he was a master at catching 
the mood on any given day. The Jayhawks' Gary 
I our is co-produced a number of tracks, which 
is always a nice stamp of approval for the 
Americana crowd. 

Easton sounds like Peter Gabriel and Michael 
Penn rolled into one on opening track "Black 
Dog," but then veers a little too much into Bob 
Dylan territory on "News Blackout." 

Easton writes nice melodies, but his real 
strength is his gentle, knowing way with a turn 
of phrase such as on "Not Today" when he sings. 
"You've got everyone's attention, but nobody's 
heart." "Back to the Pain," a duet with Lucinda 
Williams, is ready for its close-up, it paints such 
cinematic images. 

Tres Chicas, "Bloom, Red & the Ordinary Girl" 
(Yep Roc): This is the second go-round for this 
trio, which comprises Whiskeytown's Caitlin 
Cary, Hazeldine's Tonya Lamm and Glory Foun- 
tain's Lynn Blakey. Following 2004's "Sweetwa- 
ter," the folk-country troika delivers sweet, 
harmony-filled sounds on such tracks as the 
swaying "Red" and "400 Flamingos." Al 
though there is a little too much sim 
ilarity among the songs on the 
March 7 release, we bet they re- 
ally come alive in concert. 

Merz, "Loveheart" (Gronland): 
We had never heard of him, but 
Merz, aka Conrad Lambert, appar 
ently signed to Epic in the late '90s 
and then disappeared. This album, ^ 
available on import only, marks his re- 
turn. Quirky, yet accessible. Merz combines 
electronica undertones with a singer/song- 
writer's heart. Highlights are the biting so- 
cial commentary on "Mentor" and the 
bittersweet "Warm Cigarette Room." 

The Flairz, "Rock and Roll Ain't Evil" (Lefroy 
Records): OK, the EP came out more than a year 



ago in their native Australia, but it is new to us. 
This trio is either a fun novelty or the future of 
music given that the oldest member is only 13. 
The punk pop on this import is charmingly un- 
sophisticated, but it is impossible to dismiss the 
spunk and burgeoning talent displayed on this 
four-song EP — although sometimes these pop 
tots are more Brady Bunch than Ramones on 
such cuts as "Rockin 1 On." 

I Love You But I've Chosen Darkness, "Fear 
Is on Our Side" (Secretly Canadian): A few 
years ago. we decided to go see this band based 
solely on the great name and were not disap- 
pointed by its musical ability. ILYBICD re- 
leased its first full-length album March 7. The 
project is atmospheric and moody and clearly 
shows the band's British mid-'80s influences, 
but some of its previously displayed pop ele- 
ments thankfully creep in on the almost jaunty 
"At Last Is All." 

Speaking of picking acts to see strictly on 
their names, wc have already started our list of 
a few faves for this year including the Number 
Twelve Looks Like You. Skeletons & the Girl- 
Faced Boys. Bible of the Devil and Stardeath & 
the White Dwarfs. 
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Whitacre's Ace Space 

Composer's MySpace Site Boosts Album's Visibility 



We all know that myspace.com 
is popular with the kids these 
days, but who would have ex- 
pected that it could boost a 
contemporary classical com- 
poser's career as well? 

Eric Whitacre— who has set 
up a page on the popular on- 
line destination— can tell other 
young composers just how 
much the Web site is doing for 
his career and visibility these 
days. With "Cloudburst and 
Other Choral Works," his first 
recording for renowned 
British independent label Hy- 
perion that was released Feb. 
14, Whitacre seems to be dis- 
covering a whole new audi- 
ence online. 

At age 35, Whitacre has al- 
ready enjoyed tremendous 
success, particularly among 
choral and wind band music afi- 
cionados, performers and au- 
diences. The Nevada-born, Los 
Angeles resident's music has 
been hailed for its gorgeous 
and unexpected harmonies. His 
instrumental work Ghost Train, 
written when he was just 23, 
has already been featured on 
40 recordings, and his choral 
piece Water Night has soared 
to become one of the most 
popular choral works written 
in the last decade. 

No wonder, then, that the 
Hyperion disc experienced 
huge pre-order numbers that 
seemed to be a surprise, how- 
ever welcome, to the label and 
its U.S. distributor, Harmonia 
Mundi, or that the disc landed 
at a solidly respectable No. 11 
position on the Top Classical 
Albums chart in its first week, 
edging out many of its major- 
label competitors. 

Still, the easygoing Whitacre 
seems surprised by his online 
popularity. "A few weeks ago," 
he recounts, "I was at North- 
western University in Chicago 
to conduct concert perform- 
ances of Paradise Lost, a new 
piece which is kind of an opera/ 
musical/electron ica hybrid. The 
craziest thing was when a lot of 
listeners started singing along 
to one of the arias in the piece— 
and the only place that they 
could possibly have heard it yet 
is on MySpace." 

CH-CH-CH-CHANGES: 

Former Sony Classical presi- 



dent Peter Getb has some in- 
trepid ideas to re-energize one 
of the world's most prestigious 
opera houses as he takes the 
helm of the Metropolitan 
Opera in August. In his desire 
to make the Met's offerings 
more accessible and "recon- 
nect the Met to the world," 
Gelb recently announced a raft 
of new initiatives. 

Among his ideas: a plan to 
offer live, high-definition 
broadcasts of Met produc- 
tions via satellite to major 
movie theater chains, to make 
digital streams and down- 
loads of Met performances 
available to fans and to "sig- 
nificantly modernize" the 
venue's beloved weekly 
radio broadcasts, adding 
behind-the-scenes elements 
and interviews that would 
make them "more like sports 
broadcasts." 

He is also introducing quite 
a few widely reported new 
repertoire and marketing initia- 



tives, including commissioning 
high-profile composers from 
the worlds of jazz, Broadway 
and pop (as well as classical) 
to create new works; arnping 
up the number of new produc- 
tions to seven per year; offer- 
ing family-geared matinees; 
opening a visual arts gallery 
within the Met; and reducing 
the price of the house's cheap- 
est tickets to $15. 

Although, as Gelb ac- 
knowledges, plans like the 
satellite broadcasts and dig- 
ital delivery are still being 
discussed with the unions 
whose current agreements 
would have to be renegoti- 
ated in order to make them a 
reality, he imagines that the 
Met will have to create prod- 
ucts that "will work across the 
entire digital landscape— 
whether it's on our Web site, 
through broadband services, 
iTunes and all the digital de- 
livery platforms. We'd even 
like to offer ringtones." — • 
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NASHVILLE — "No Limits," 
the title of Martha Munizzi's 
March 14 double CD, aptly 
sums up the way the diminu- 
tive blonde approaches her ca- 
reer. In a few short years, she 
has become one of the gospel 
community's most acclaimed 
new talents. She even won the 
2005 Stellar Award for best 
new artist, becoming the first 
white performer to do so. 

"She's the Charley Pride of 
gospel music," ABC Radio 
personality Cedric Bailey 
says, comparing Munizzi to 
the country singer who sur- 
prised '60s audiences when 
they discovered he was 
African-American. "Every- 
body heard Charley Pride and 
loved his music, then he came 
out on the Grand Ole Opry 
and he was a black man," Bai- 
ley says. "They didn't know 
what to expect. Now here we 
are listening to Martha Mu- 
nizzi, thinking, 'That sister 
sure can sing!' And here she 
comes, this beautiful lady 
with long, blonde hair and a 
beautiful smile." 

Munizzi is pleased to be a 
member of the gospel music 



community. "Gospel is my 
home, my family, the people 
who I go to church with every 
Sunday," Munizzi says. "It's 
never about a color — it's about 
heart. I think that that's what 
God is trying to do. He's trying 
to say, 'I'm your daddy. You are 
all my kids. Now act like it.' 
Music is such a great tool to 
join us and unify us, and that's 
what 1 love about it." 

Munizzi was a well-known 
worship leader in Florida when 
she and her husband, Dan Mu- 
nizzi, decided to form their 
own label and issue her CDs 
through Nashville-based dis- 
tributors Central South and 
New Day. 

In 2001 , she first gained at- 
tention with "Say the Name." 
Then her 2003 release, "The 
Best Is Yet to Come," became 
a phenomenon that kept sell- 
ing and selling. The project 
peaked at No. 2 on Billboard's 
Top Gospel Albums and re- 
mained on that chart for 77 
weeks. The title has sold 
279,000 copies, according to 
Nielsen SoundScan. 

Following the success, major 
labels came calling, looking to 



sign the singer and purchase 
her company. Instead, Munizzi 
and her husband opted to sign 
a marketing/distribution deal 
with Mobile, Ala. -based In- 
tegrity Music. (Integrity is dis- 
tributed to the Christian 
market through Provident-In- 
tegrity Distribution and to the 
mainstream through Colum- 
bia/Sony.) 

"We felt like it was a perfect 
fit at Integrity," Dan says. "We 
connect with the leadership 
team there." 

Martha adds, "Everybody is 
very spiritually minded, praise 
and worship-minded." 

From a business standpoint, 
the Munizzis say they appreci- 
ate Integrity's distribution ca- 
pabilities in foreign territories 
and the Sony relationship, 
which will afford greater op- 
portunities in the mainstream. 

To widen the scope of their 
company, the Munizzis are 
launching Hands Strait Up Musk, 
a division of Martha Munizzi 
Music Group. Dan says they plan 
to add artists to the roster by fall. 

Right now, the couple is con- 
centrating on "No Limits." 
ABC's Bailey is already playing 
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The success of youngsters 
like Chris Brown, Keyshia 
Cole and Ne-Yo has many 
folks trumpeting the refrain 
"R&B is back." 

But R&B never went any- 
where. All one had to do was 
dig deep beyond major-label 
boundaries, mainstream 
radio's format constraints 
and media indifference. The 
reward for diligent diggers 
has been a wealth of inde- 
pendent R&B/soul projects 
just waiting for the chance to 
be heard. 

Now the sands are shifting. 
Thanks to technology's im- 
pact, one does not have to 
forage quite as deeply nowa- 
days to sample R&B's thriv- 
ing underground scene. More 
so than in years past, my desk 
is covered with a diverse 
array of indie products. 

During the next months, I 
will highlight the more de- 
serving projects, but at a 
glance, 2006 is shaping up as 



the return of the classic soul 
artist. The Persuaders— best- 
known for the 1971 No. 1 R&B 
hit "Thin Line Between Love 
& Hate"— are sparking consid- 
erable interest with their first 
new album in almost 20 years, 
"Made to Be Loved" (on the 
aptly named It's Soul Time 
Records). Also jumping into 
the indie waters are the Whis- 
pers with "For Your Ears Only" 
(Satin Tie Productions). 

Add to that list the Chair- 
men of the Board (on mem- 
ber General Johnson's Surf- 
side Records), Take 6 ("Feels 
Good" on Take 6 Records, out 
March 21), Chris Jasper of 
Isley, Jasper, Isley fame 
("Amazing Love" on Gold City 
Records) and Ray "Ghost- 
busters" Parker Jr. ("I'm Free" 
on Raydio Music). In addition, 
Phil Petty, Ann Nesby and 
Maysa will have new albums 
on Shanachie. 

Blasts from the more recent 
past are also serving up albums: 



Ralph Tresvant ("Rizzwafaire," 
Xzault Media Group); Shanice 
("Shanice," Imajah/Playtyme); 
former City High principal Ryan 
Toby ("Soul of a Songwriter," 
OverFlow Entertainment); and 
ex-Motown artist Donnie (the 
forthcoming "The Daily News," 
SoulThought Records). 

Noteworthy up-and-coming 
talent plumbing the indie 
depths include Jovan Dais 
("Gotta Get My Baby," Anotha 
Dais), Steve Butler ("Some- 
thing for the People," Pull 'Em 
Up Records), Ian Martin ("The 
Way," Expansion Records in 
the United Kingdom and Ian 
Martin Music in the United 
States) and Randevyn ("Sol- 
train," Soiville Music). 

Still maintaining momen- 
tum from 2005 are such con- 
temporary R&B acts as Frank 
McComb, Angela Johnson, 
PJ Morton, Tortured Soul, 
Gordon Chambers, Billy 
Miles, Anthony David, Ray J 
and the Rebirth. 
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Label: Martha Munizzi 
Music Group 
Management: Dan 
Munizzi. Say the Name 
Booking: Martha 
Munizzi Ministries 
Publishing: Say the 
Name (ASCAP) 
Last album: "When He 
Came" (Christmas 
album. 2004). 31.000 
Best-selling album: "The 
Best Is Yet to Come" 
(2003). 279.000 



George Littlejohn, a found- 
ing partner of New York- 
based indie label Purpose 
Records, welcomes the in- 
flux. "For the first time, a 
lot of R&B acts— especially 
the veterans— are finding 
they can make a living in- 



dependently," Littlejohn 
says. "Major labels aren't 
equipped to work with this 
type of adult artist." 

He also notes that people 
in their rn id - 30s who grew up 
on De La Soul and A Tribe 
Called Quest feel the hip-hop 



THE PERSUADERS 



the title track and is getting 
great response. He anticipates 
the entire album will be 
warmly received. "It's off the 
chain," he enthuses. 

The two-CD set was recorded 
live last |une at the Bethany 
World Prayer Center in Baton 
Rouge, La. "From the begin- 
ning of the first CD to the end 
of the second CD. there is a 
flow," Martha says. "We didn't 
change anything, we didn't 
chop anything up, we didn't 
move anything. That's what we 
experienced that night. You are 
hearing the actual crowd and 
experience. It's real and that's 
what we wanted to do." 

A DVD filmed that evening 
will be released June 1 6. One of 
the highlights is a duet between 
Martha and her twin sister Mary 
on the song "Always Welcome." 

"I leave and go change 
clothes, and she steps out," 
Martha says. "People thought 
it was me, and she starts the 
song. Then I step out. and 
everybody in the audience was 
whispering and in shock and 
didn't expect that. So. it was 
definitely a big surprise." 

Integrity chief marketing of- 



ficer Danny McGuffey says 
consumers can expect to see 
Martha everywhere as the new 
release hits the shelves. "She's 
doing conferences, cruise pro- 
motions, and Christian televi- 
sion will be strong. She's a 
favorite on TBN," McGuffey 
says, adding that she also re- 
cently taped a show for BET. 
The promo push includes a 
show March 1 6 at New York's 
famed Apollo Theater. 

The campaign also includes 
a three-week promotional bus 
trip in March. According to 
Dan, Martha will make 20 
stops, visiting radio and retail 
in key markets including At- 
lanta; Dallas; Washington 
D.C.; New York; Baltimore; 
and Charlotte. N.C. "Through- 
out the growth of the company, 
we've tried to stay connected 
to the people who've sup- 
ported us," he says. 

Martha credits much of her 
success to her husband. With 
most record companies, "it's 
easy to get lost in the shuffle," 
she says. "When you have one 
person [and] all their focus is 
you, it's easy to make so much 
more happen." •••• 
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QUESTIONS 

with VAN MORRISON 



by PAUL SEXTO 



that is out now is not appeal- 
ing. "They're looking for 
something different now, like 
an Eric Roberson or the Re- 
birth. More live instrumenta- 
tion, strong vocals and sub- 
stantive songs." 

After five years of running 




Purpose— whose catalog in- 
cludes output from Tortured 
Soul, Angela Johnson and 
the "25 Strong" soundtrack 
—Littlejohn laments that 
one challenge still remains 
for the indie operator: get- 
ting deserved exposure 
from TV, mainstream radio 
and the press. 

"Online sites like soul 
tracks.com and soulpatrol 
.com, satellite radio and In- 
ternet radio are very support- 
ive," he says. "But we don't 
have the same support of- 
fline. It's difficult to get any 
features or reviews. The 
media needs to let people 
know what's happening in 
this indie scene." 

Littlejohn predicts the 
flow of music will only grow 
stronger. "More quality art- 
ists are going independent," 
he says, "and the music is 
getting better. That's excit- 
ing. That's what keeps us 
encouraged." •••• 



Few long-term recording artists remain as enigmatic as Van Mor- 
rison. The Belfast, !reland-bom creator of countless classic albums 
and songs is notoriously media-wary and prefers to focus his en- 
ergy on a prodigious recording output since leaving the ranks of 
the influential Northern Irish beat band Them in the 1960s. 

More than 36 years after his 1970 breakthrough "Moondance," 
Morrison, 60, continues his tireless exploration of his musical 
heritage. March 7 saw the release of "Pay the Devil" (Lost High- 
way), a collection of a dozen covers of his favorite vintage country 
songs plus three new, complementary compositions. 

On the eve of a performance at Nashville's Ryman Auditorium on 
the album's release day — his first-ever visit to the city — Morrison 
gave Billboard rare insight into his current work and future plans. 

Q: Why make a full-on, old-school country album now? 
A: I have done some country stuff before in the '70s, it just didn't 
come out. But it seems like the right time to put it out, and we're 
having fun. But on "Tupelo Honey" [1971], a couple of songs on 
there were straight country: "When That Evening Sun Goes Down," 
"Starting a New Life" and "Tupelo Honey* itself is very country. 

Q: You cover such artists as Hank Williams and Webb Pierce on "Pay 
the Devil. " Did their music hold a special mystique for you growing up? 

A: No, I was lucky because it was 
in my household. My father had 
the records. He also had jazz 
records and blues and gospel . . . 
I was hearing this music all the 
time when I was a kid. 

1 call it being brainwashed in 
the right way. Also, a lot of my 
friends in the area had various 
music: There was the pop music 
of the day then, people like Louis 
Prima, which was a different take 
on rock'n'roll and rhythm and blues. Johnnie Ray was like the back- 
drop, hearing his music on the radio during that period, and a lot 
of people were playing country then too. We tend to forget there 
wasn't a lot of electric music going on then ... If someone had an 
I electric guitar, that was a major event. 
I 

I Q: Is Hank Williams a particularly significant artist for you? 

I A: He's very important because he influenced not only country peo- 
ple, he influenced a lot of black artists too, which is what a lot of 
people don't realize. 



Q: Why is it that you have never even visited Nashville before? . 
A: It just never came up before, or it came up but it didn't happen. ! 
The thing is, I don't really tour ... I stopped touring for all intents J 
and purposes, in the true sense of the word, in the late 70s. early - 
'80s possibly. I just do gigs now, I average two gigs a week. Only in • 
America do I do more because you can't really do a couple of gigs \ 
there, so I do maybe 10 gigs or something there. 3 

Q: When you playlive.doyoufoelobligatedioplay your best-known songs? ] 
A: Of course you do in certain situations, especially with bigger j 
gigs, [but] I'm not really a big-gig act. [At] some of the larger places j 
outdoors in the summer. I feel obligated to play [hits] ... If you get j 
into introspective blues or something where you're stretching out j 
a bit, large audiences don't respond to this, so you have to give them j 
what they want basically. 

i 

I 

Q: What comes nextforyou? 

A: I 've got unreleased stuff that I 've been mixing for years, it's end- : 
less. . .There'scountrystufTinthat. I might put out some of that 1 
next. But I'm just thinking about this at the minute. I'm just c 
thinking about today, tomorrow, next week. That's as far as I can ] 
go at the minute. •••* J 
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MySpace's Latin Explosion 



Hailed at home as New 
Zealand's most excit- 
ing new band, uncom- 
promising art-punk 
trio Die! Die! Die! aims 
to lock in label and agency deals 
for the United States and Europe 
during its stateside visit around 
South by Southwest time. 

"We've been talking to about 
10 labels," guitarist/ singer An- 
drew Wilson says. "So far, they 
haven't given us exactly what we 
want. "The Auckland-based band 
is self-published and self-man- 
aged, but Wilson says it hopes to 
sign a co- management deal dur- 
ing the March U.S. jaunt 

Die! Die! Die! formed in late 
2003 when Wilson met bassist 
Henry Oliver and had an in- 
tense argument over which 
seminal U.S. hardcore act — 
Black Flag or Minor Threat — 
was more important. 

After building a reputation 
through constant live work, Die! 
Die! Die! released a six-track EP 
on Wellington, New Zealand- 
based independent Capital 
Recordings in April 2005. The 
band also visited the United 
States and Europe that year to 
play shows and to record its self- 
titled debut album with pro- 
ducer Steve Albini in Chicago. 
"Die! Die! Die!" was released 
last August in New Zealand by 
Capital and on Jan. 22 in Aus- 
tralia through Sydney-based 
OK! Relax. 

The band played Australian 
club dates March 2-5 before 
heading to San Francisco for the 
first of a six-week string of U.S. 
shows (March 7-April 19), in- 
cluding the SXSW Australian/ 
New Zealand showcase March 
18 at the Lava Lounge Patio. 

Booked through Sydney- 
based IMC, Die! Die! Die! plans 
to tour Japan and Europe later 
this year. 

—CHRISTIE ELIEZER 



HOT PURSUIT: Belle and 

Sebastian's lead singer and 
songwriter Stuart Murdoch 
considers his band to be a "late- 
blooming" act. Formed 10 
years ago in Glasgow. Scotland, 
Murdoch believes the group is 
only now finding its feet — in- 
deed, he compares Belle and 
Sebastian's current position 
with that of the Rolling Stones 
circa 1969. 

"This may seem extremely 
presumptuous, but a boy has to 
dream," he says. "It seems [the 
Stones] started making some of 
their best records around that 
time. I add [them] to my mental 
list of groups that had been kick- 
ing around for a while but some- 
how still had to make their 
decisive move." 

Belle and Sebastian's Los An- 
geles-recorded. critically ac- 
claimed seventh album, "The 
Life Pursuit," was released by in- 
dependent Rough Trade Feb. 6 
in the United Kingdom and en- 
tered the Official U.K. Charts 
Co. album chart at No. 8 the fol- 
lowing week. Matador issued the 
album Feb. 7 in the United 
States where it entered The Bill- 
board 200 at No. 65. 

In January and February, 
the seven-piece band played a 
17-date U.K. and Ireland tour. 
On Feb. 25 in Toronto, it saw 
the first of 22 North Ameri- 
can gigs, which includes the 
Matador SXSW showcase 
March 15 at Stubb's. In May, 
it kicks off a 17-date European 
tour in Paris followed by June 
shows in Japan, Australia and 
New Zealand. 

Belle and Sebastian's publish- 
ing is through Sony ATV 
London-based Helter Skelter 
handles worldwide booking, ex- 
cluding North America, where 
dates are booked by Ground 
Control in Carrboro, N.C 

—STEVEADAMS 



Part Latina, part Philipina, the singer Miss Issa 
scribes her music as "a combination of R&B and 
Latin music" and records on indie label Soundon- 
Jm Sound Entertainment. You may not have heard 
B of Miss Issa, as I had not, but on myspace.com 
p|l she is mighty popular. Her page has been 
viewed 157,342 times, and she counts 15,808 
users as "friends"— people who sign up to 
send or receive information from her. 

While this degree of popularity is now 
common on MySpace, in the Latin music 
I realm the MySpace phenomenon has 
gone largely unnoticed even as the on- 
line community continues to amass 
Latin musicians in its ranks. 

According to Rostynn Cobarrubias, 
urban coordinator for musk, comedy 
and fashion at MySpace (Latin also 
falls under her purview), as of March 2, 
MySpace has 13,080 Latin music acts— 
a veritable explosion from the 1,000 
Latin acts on MySpace in August. 

On MySpace, most Latin acts also 
place themselves in other musical cat- 
egories, Cobarrubias says. For exam- 
ple, Sony BMG pop trio Reik is under 
Latin, pop and acoustic, which osten- 
sibly opens the door for a broader 
mainstream audience to hear its stuff. 

The more genres an act places on 
its music, the more hits that act will 
get when a search is launched. 
Cobarrubias estimates the over 





whelming majority of Latin MySpace acts are indie artists. Per- 
haps the Latin king of MySpace is Pitbull, who records for 
Indie TVT. According to Cobarrubias, the Miami rapper has 
1.2 million profile views and 163,000 friends. 

Even with all this Latin growth in MySpace, the numbers 
are underwhelming when compared with the site's ap- 
proximately half a million acts (yes, half a million). 
So, how does an act cut through the clutter? 

By December 2005, there were 4.5 million Latin My- 
Space members (again, they identify themselves as 
Latin), with 14,000 new members logging on every 
day. They were split between male (50.2%) 
and female (49.8%), with most falling be- 
tween 14 and 34. 

In other words, there is an audience 
for Latin. The trick is drawing them to 
your site. 

Cobarrubias works with other coor- 
dinators to feature various artists, 
videos and events on the MySpace 
home page. Eight acts and eight 
videos are featured every week. 

Driving people to specific sites falls 
mostly on the artists themselves. 
"Every time they're on the radio or 
[ on TV [and] they invite people to My- 
1 Space, you see a jump in numbers," 
{ I Cobarrubias says, 

k \ M Although MySpace does not cat- 
& \ egorize Latin music by subgenres, 

WL \ U suchasre 9' onal Mexican or tropi- 
\ I cal, such a move is one of her 2006 
V objectives, Cobarrubias says. • ■■■ 
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Gospel Indies Grow 

Slew Of New Independent Labels Pop Up, Plan Releases 




Though mainstream corpora- 
tions have become a major pres- 
ence in Christian music as EM I , 
Warner Bros, and Sony BMG 
have all staked claims on the 
Christian/gospel landscape dur- 
ing the last decade, independ- 
ents manage to still enjoy a share 
of the pie. And even though the 
climate is difficult, new compa- 
nies keep springing up. 

The Crabb Family recently 
launched a new imprint, Clear 
Cool Music, which will issue the 
group's March 28 release. "Blur 
the Lines." Another new venture 
recently bowed in Franklin, Term. , 
Union Street Records, which is 
launching an impressive new 
rock band. Roads to Rome. 

On the gospel side, industry 
veteran Shawn Tate has 
launched Univocal Records. Dis- 
tributed by Central South, the 
label's first release is Malcolm 
Williams and Great Faith's live 



set "Walking in My Destiny." 

An indie already enjoying 
success on the gospel side is Icee 
Records, a Chicago- based com- 
pany that is home to Dr. Charles 
G. Hayes & the Warriors. The 
group took home choir of the 
year honors at this year's Stellar 
Awards. Icee Records' Dianne 
Williams netted the female vo- 
calist of the year award and Icee 
also won in the music video cat- 
egory for Hayes' "The Remix." 

"We were excited that we were 
able to accomplish those three 
wins because we worked very, 
very hard to accomplish our 
goals," says Dr. Charles T. White, 
who heads up Icee Records. 

The choir has been around for 
more than 40 years but enlisted 
producers Percy Bady, DeAndre 
Patterson. Darius Brooks and 
Adrienne B. King to work on its 
Icee debut. The result was one of 
gospel's most-talked-about re- 



leases in 2005. 

Hayes & the Warriors' current 
single. "Love You So," written and 
produced by Grammy Award 
winner Brooks, is being worked 
to gospel and adult R&B stations. 

Prior to starting the label. 
White found success in real es- 
tate and he notes the vast differ- 
ences between the two fields. " 1 
love the record label," he says. 
"Unfortunately, it doesn't make 
the money that real estate makes. 
One can hope that it will grow so 
big that it will take care of itself. " 

White is negotiating with dis- 
tributors and admits that lack of 
strong distribution has hurt the 
label, but he is optimistic about 
Icee's future. They are working 
on a new project by Williams and 
looking to sign additional artists. 

"We are hard-working indi- 
viduals with a common goal," 
White says of his team, which 
includes executive VP Damon 



"D" Stewart. "All of our players 
on this team have the artist's best 
interest in mind." 

SESAC HONORS: Pete Kip- 
ley was named SESAC's song- 
writer of the year during a Feb. 
21 awards dinner in Nashville 
recognizing the organization's 
top writers and publishers in the 
Christian field. Wordspring 
Music, a division ofWord Music 
Publishing, and Kipley's com- 
pany Songs From the Indigo 
Room, were named SESAC's 
Christian publishers of the year. 
In addition to his work with 
MercyMe, Kipley also received 
performance awards for songs 
with Mark Harris and ZoeGirL 
Steve Taylor, Andy Chris man, 
Krystal Meyers, Stellar Kart. Pro- 
ject 86 and Tiffany Arbuckle Lee 
(the latter is better-known as 
Curb artist Plumb) were also 
honored during the event. 
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DONALD FA6EN 
Morph the Cat 

Producer Donald 
Fagen 
Reprise 

Release Date: March 14 
A quarter-century since 
he lit up the airwaves 
with his enduring solo debut, "The Nightfly," 
(and 13 years since its follow-up, 
"Kamakiriad"), Steely Dan co-founder Fagen 
takes his third solo journey with an album 
that only he could conceive: a late-night song 
cycle populated by such characters as a sexy 
airport security screener, a blob-like feline 
presence that hovers over Manhattan, the 
ghost of Ray Charles, an army of thugs who 
overtake the government and a bygone bar 
band (on the irresistible single "H Gang"). 
Unified by Fagen's crisp melodies and lush, 
jazzy pop arrangements, these far-flung 
stories form a cohesive tableau that amounts 
to a musical meditation on the underbelly of 
the urban jungle. It is some of Fagen's finest 
work to date and proof of the good things 
that happen when a great musical mind lets 
his imagination take flight.— PV 
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MATISYAHU 
Youth 

Producers: BHILaswell, 
III Factor, Jimmy 
Douglass 
JDub/Or/Epic 
Release Date: March 7 
Matisyahu does not 
reinvent the wheel, but he connects the dots 
with virtuoso skill on his first major studio 
album following the still-hot "Live at Stubb's." 
The Hasidic reggae singer/rapper is from 
Crown Heights, a dense square mile of 
Brooklyn, NY, shared by thousands of 
orthodox Jews, West Indians and more than 



a few reggae-loving Rastafarians. It is easy to 
hear the give-and-take between Jewish vocal 
tradition, scripture and Rasta iconography in 
Matisyahu's words and music: Opener "Fire 
of Heaven/Altar of Earth" is replete with 
widely, though perhaps differently, 
understood references to Zion and Babylon. 
Themes of exile, hope and redemption 
suffuse this musically varied collection. 
Permeating the songs is the search for life's 
meaning in a dangerous, material world. 
Matisyahu's vehicle for exploration is classic 
reggae, dub and toasting, elevated by his 
Roots Tonic band and his own authoritative, 
richly nuanced delivery.— WR 

WILLIE NELSON 
You Dont Know Me: 
The Songs of Cindy 
Walker 

Producer Fred Foster 
Lost Highway 
Release Date: March 14 
Living legend Willie 
Nelson's latest foray is a tribute to fellow 
Texan Cindy Walker, a Country Music Hall 
of Fame songwriter who penned a string 
of hits for the likes of Bob Wills and His 
Texas Playboys. Ray Charles and Bing 
Crosby. As a teenager, Nelson idolized 
Wills and performed many of his best- 
known hits, including the Walker-written 
"Cherokee Maiden" and "Bubbles in My 
Beer." In addition to those cuts, other 
highlights of this set include the Wills 
staple "Dusty Skies," the Ernest Tubb 
classic "The Warm Red Wine," the Eddy 
Arnold hit "Take Me in Your Arms and Hold 
Me" and the title track made famous by 
Charles. Backed by a fine western swing 
band featuring Texas Playboys veteran 
Johnny Gimble. Nelson has rarely sounded 
more comfortable in his skin.— PV 





NICK L ACHE Y What's 

Left of Me (4:06) 

Producer: Emanuel 
Kirikakou 
Writers: N. Lachey, 
J. Cates, £ Kiriakou, 
L Robbins 
Publisher: not listed 
Jive/Zomba (CD promo) 
Not to be crass, but divorce seems to suit 
Nick Lachey well. Never has he sounded so 
impassioned or more mature. Arguably, the 
studly former boy band singer got the short 
end of the stick in terms of career 
advancement via his marriage with Jessica 
Simpson. She earned A-level fame, including 
her first No. 1 hit. "With You." on Columbia, 
while Lachey's equally formidable output— 
particularly his ballad "This I Swear"— went 
nowhere on Universal. "What's Left of Me" on 
Zomba offers a potent bid to make things 
right. The song is powerfully produced, 
melodically memorable and opulent in lyrical 
pain and regret. "Left" is exceptional; it takes 
one listen to know that Lachey has been 
underestimated for quite some time.— CT 




PEARL JAM World 
Wide Suicide (3:27) 
Producers: PearlJam, 
Adam Kasper 
Writer: £ Vedder 
Publisher: not listed 
J Records (digital 
download) 
The world has changed for the worse 
since Pearl Jam's 2002 Epic swan song. 
"Riot Act," a fact Eddie Vedder affirms on 
the band's self-titled debut for J (due May 
2). Vedder has become increasingly vocal 
about his political opinions in recent 
years, but luckily "World Wide Suicide" is 
not just an anti-Bush tirade. Instead, atop 
a propulsive beat and a thick, three-guitar 
attack, Vedder personalizes his anger that 
the U.S. occupation of Iraq has reached 
the three-year mark. After recognizing a 
fallen soldier's face in an obituary, he 
imagines "medals on a wooden mantle 
next to a handsome face that the 
president took for granted." Rock radio 
should jump on this despite the delicate 
subject matter.— JC 
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VARIOUS ARTISTS 
Dave Chappelle's Block 
Party 

Producers: various 
Rogue Pictures/Geffen 
Release Date: March 14 

□ Those who do not see 
"Dave Chappelle's 
Block Party" in theaters can 
still experience the 
comedian's September 
2004 concert in Brooklyn. 
NY, on this soundtrack. 
Absent without explanation 
is the Fugees reunion that 
stole the show and anything 
by Kanye West. The CD 
does spotlight Dead Prez 
("Hip-Hop"), Talib Kweli 
("The Blast") and Jill Scott 
("Golden"). Kweli and Mos 
Def reteam as Black Star for 
"Definition" and "Born & 
Raised," while Common 
deftly runs through his 
relationship ode. "The 
Light," featuring Erykah 
Badu and Bilal. Also notable 
is the Roots' guitar-laden 
rendition of "You Got Me," 
featuring Scott (the song's 
original vocalist) and Badu 
(who was on the radio 
single). Though the 
performances seem less 
coherent near the end, the 
goal of applauding the 
raw, uncompromised side 
of hip-hop is well 
executed.— CH 

IJ»]J 

DEVO 2.0 
Devo 2.0 

Producer: Gerald V. Casale 
Disney Sound 
Release Date: March 14 
Devo, in conjunction with 
Disney Sound, has recast 
itself with five kids age 10- 
13 as Devo 2.0. Devo's adult 
members play on the entire 
record along with three- 
fifths of the new lineup, and 
the package includes two 
new songs, Devo's first in 
years. Some lyrics have 
been changed, as "Girl U 
Want" becomes "Boy U 
Want" due to singer Nicole 
Stoehr's gender. This 
endeavor works as fun, 
electro pop for the tween 
generation, but it is up for 
debate whether parents will 
view it as a welcome 
change from kids shrieking 
along with pop hits or as a 
stunt to regain relevance by 
a band that used to speak 
out against conformity. 
(More projects like this are 
planned, with the Go-Go's 
up next.)— BT 



ETTA JAMES 
All the Way 

Producers: Sametto James, 
Donto James, Joshua Sklair 
RCA Victor 

Release Date: March 14 
n Several well-known 
mJ artists have reignited 
their careers by covering 
treasured songs from 
generations past. In some 
cases, it works; in others, it 
smacks of desperation. 
James' foray fits into the 
former niche. Still a vital 
concert draw 45 years 
after her signature R&B hit 
"At Last," James bites into 
an interesting cross- 
section of R&B and pop 
standards. Her seasoned 
been-there, done-that 
vocals lend substantive 
shadings to the Sammy 
Cahn/Jimmy Van Heusen 
timeless title track. Prince's 
dynamic "Purple Rain," 
Marvin Gaye's "What's 
Going On" and John 
Lennon's "Imagine." The 
arrangements and musical 
accompaniment accent 
rather than overshadow 
James, who pulls out the 
stops on the Bobby 
Womack-co-written "Stop 
On By." A valuable lesson 
to wannabe singers: You do 
not have to always scream 
and shout to get your 
message across.— GM 

BBHI 

HARD-FI 
Stars of CCTV 

Producers: Richard Archer, 
Wolsey White 

Necessary Records/Atlantic 
Release Date: March 14 

□ Already having hit the 
top of the U.K. album 
chart and snagged a 
nomination for the 
esteemed Mercury Music 
Prize. "Stars of CCTV" is 
that rare British import 
that lives up to the 
advance billing. Led by the 
great "Cash Machine" and 
the brilliant "Unnecessary 
Trouble." the disc has the 
potential to rock the club 
and the frat house with 
equal fervor. Filled with 
left turns, the playing is 
inspired and inspiring: an 
unexpected acoustic 
guitar rhythm here, a 
Breeders-worthy electric 
guitar snort there, a muted 
trumpet and electro beats 
on the lone ballad over 
there. And there are as 
many vocal styles as there 



are musical, with singer 
Richard Archer recalling 
"The Great Escape"-era 
Damon Albarn. America, 
meet your new favorite 
British band.-WO 

JOE SATRIANI 
Super Colossal 

Producers: Mike Fraser, 

Joe Satriani 

Epic 

Release Date: March 14 
n Combining technical 
l*J mastery and pop 
brilliance, Satriani stands out 
as the most lyrical of the old- 
school, rock-guitar heroes. 
His susta in-drenched, 21st- 
century blues tone is 
vigorous and hard-hitting on 
"Super Colossal." a new 
instrumental set packed with 
catchy hooks, driving riffs 
and jaw-dropping solos. 
Whether ripping through a 
finger-picked Jeff Beck 
tribute ("Just Like 
Lightnin' "). Eastern-tinged 
scales ("Redshift Riders") or 
big-hearted power ballads 
("Ten Words"), the virtuoso 
finds moments of pure 
melodic bliss. Emotion often 
wins over technique, even if 
megalomaniac anthems like 
the title track invite cynical 
smiles. While much of the 
album is pumped-up easy 
listening, soulful 
compositions like "The 
Making of Love," which sets 
cosmic volume swells over a 
7/8 beat, make up for the 
"80s-style pyrotechnics. 
Fretboard heroics may be 
anything but cool these 
days, but this six-string 
workout lives up to its 
name.— SP 

MICHAEL STUART 
Back to Da' Barrio 

Producers: Guillermo 
Calderon, Michael Stuart 
Machete Music 
Release Date: March 14 
MM The norm of late in 
Ll Latin music is albums 
with reggaeton versions of 
pop or salsa tracks. Here, 
the reverse is true. On his 
first album with Machete 
after a stint with Universal 
Music Latino. Stuart 
delivers salsa versions of 
reggaeton hits like "Mayor 
Que Yo" and "Pobre 
Diablo." As much as this is a 
ploy, we have to admit it 
works. These are essentially 
dance tracks and putting 
them into another dance 
format continued on >>p60 
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is rhythmically natural as 
well as catchy for the 
listener who already knows 
the songs. It also helps that 
Stuart's salsa is old-school 
aggressive, the percussion 
is in your face, and there is 
a total absence of 
sappiness. "Ella y Yo," 
performed here as a 
soneo-laden duet with Tito 
Rojas. is a throwback to an 
earlier, less slick sound that 
is most welcome for this 
sanitized genre.— LC 



I7KTETT71 

SAMITE 
Embalasasa 

Producer: Samite Mulondo 
Tri/oka 

Release Date: March 14 
MM One does not have to 
LI be proclaimed a 
purveyor of chill music to 
track a superbly chilled-out 
piece of work, and that is 
precisely what Ugandan 
artist Samite has done 
here. A writer of moving, 
seductive melodies, Samite 
is also a fine vocalist and an 
adept kalimba (thumb 
piano) and flute player. The 
ruling vibe of this CD is 
often reminiscent of Vusi 
Mahlasela's laid-back 
material or the dub reggae 
of Augustus Pablo. Tunes 
such as "Olusoka" and 
"Nalubale" blend a keen 
melodic sense and intense, 
intricate percussion, laying 
urgent rhythms beneath 
elliptical flute passages. 
Drums and kalimba are the 
ever-present rhythmic 
heart, while Samite's flute 
reflects a more abstract 
sensibility— PW 
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MARTHA MUNIZZI 
No Limits 

Producer: Noel Hail 
in tegrity/Columbia 
Release Date: March 14 

□ With her last, self- 
marketed release. 
Munizzi remained in or 
near the gospel chart's top 
10 for 77 weeks. 



Expectations are high as 
she makes her first leap to 
the majors, and she does 
not disappoint. In fact, the 
album's 17 songs (nearly all 
written or co-written by 
Munizzi) showcase her 
finest, most inspired work 
to date. While Munizzi 
clearly knows her way 
around a solid, 
gospel/R&B groove tune 
("Jesus Is the Best Thing," 
"You've Been So Good"), it 
is on the abundance of 
transcendent choral 
ballads that she truly soars 
("Forever You're My King," 
"Always Welcome," "Come 
Holy Spirit"). Hit-heavy 
from start to finish, "No 
Limits" should find 
immediate acceptance in 
the sanctuaries as well as 
on the airwaves. Munizzi's 
explosive talent makes her 
the brightest new star in 
the gospel firmament.— GE 
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THE PRETENDERS 
Pirate Radio 

Producers: various 
Sire/Warner Bros./Rhino 
Release Date: March 14 

□ This five-disc 
collection (four CDs, 
one DVD) is a lot of 
Pretenders: 81 tracks 
(nearly one-quarter 
previously unavailable) 
and 19 videos. The group's 
eight studio albums and 
one EP. from 1980 to 2002, 
are well represented, and 
shine the light on fearless 
leader Chrissie Hynde's 
swaggering, yet 
beautifully vulnerable, 
vocals and lyrics. Also 
figuring into the mix are B- 
sides and soundtrack 
moments like "What You 
Gonna Do About It" and 
"Everyday Is Like Sunday," 
originally made famous by 
Small Faces and Morrissey, 
respectively. Typical of 
such a hefty collection, 
hits and classics are 
placed alongside misses. 
That said, do not be 
surprised if you find 



yourself embracing tracks 
from 1999's much 
overlooked "Viva el Amor." 
And 26 years later, 
"Mystery Achievement" 
still stands tall. Like Hynde 
and the other original 
members (drummer 
Martin Chambers, bassist 
Pete Farndon and guitarist 
James Honeyman-Scott), 
it is special.— MP 



NEW & NOTEWORTHY 



GRAND NATIONAL 
Kicking the National Habit 

Producer: Grand National 
Recall 

Release Date: March 14 

□ Out since 2004 
internationally. 
"Kicking the National 
Habit" has, for some 
reason, eluded U.S. release 
until now. Believe the hype: 
The 10-track set is a real 
treat, rewarding repeated 
listens with fun, groove- 
driven tunes. Stylistic 
comparisons to the Police 
are unavoidable due to the 
Sting-ly pitch of Ruppert 
Lyddon's voice and the 
band's penchant for 
zooming bass/reggae-fied 
guitar 

interplay. But 
standouts like 
"Daylight 
Goes." "Talk 
Amongst 
Yourselves" 
and "Drink to 
Moving On" 




ADDITIONAL 
REVIEWS: 

• Dilated 
Peoples, 
"20/20" 
(Capitol) 

• Vltallc, "OK 
Cowboy" (WAS) 

• Hillsong, 
"Songs for 
Communion" 

(Integrity) 



work their 
way into 
heavy 
rotation 
despite that 
reference 
point, while the electro- 
funky "Playing in the 
Distance" and the sample- 
addled "Cherry Tree" nod 
to the long-gone 
Manchester craze of the 
early '90s. This new U.S. 
version features seven 
extra tracks, the most 
essential of which is 
Sasha's deliciously dark 
disco remix of "Talk 
Amongst Yourselves."— JC 
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DANIEL POWTER Bad Day 

(3:53) 

Producers: Michael Froom, 
Jeff Dawson 
Writer: D. Powter 
Publisher: Song 6 (8MQ 
Warner Bros. (CD promo) 
MM Last year, James Blunt 
mMM and Daniel Powter 
exploded across Europe 
with rich debut pop 
singles. Both were then 
released in the United 
States, and by golly, one of 
them actually broke. While 
Blunt enjoys gargantuan 
success with his Billboard 
Hot 100 No. 1 "You're 
Beautiful," Warner Bros, is 
wise enough to smell the 
potential for a second 
chance for the French- 
Canadian Powter as the 
airwaves at last open up to 
more singer/songwriter 
pop. "Bad Day" is an 
instantly memorable song, 
with a hook that lasts and 
lasts and instrumentation 
that sets Powter apart from 
the scores of adolescent 
thrust-rockers currently 
dominating the scene. 
Elegant, timeless pop/rock 
that deserves all the 
success his 2005 classmate 
has reaped.— CT 

FALL OUT BOY A Little 
Less "Sixteen Candles," A 
Little More "Touch Me" 
(2:49) 

Producer: NeilAvron 
Writers: P. Stump, Fall Out 
Boy, P. Wentz 
Publisher: Chicago X 
Softcore (BMI) 
Fueled by Ramen/ts/and 
DefJam (CD promo) 
Pop-punk act Fall Out Boy 
has a knack for mixing 
polished hooks, 
hyperactive guitars and 
clever pop culture 
references. Here, the 
hilarious throwback title, a 
tribute to teen movie 
"Sixteen Candles" and 
Samantha Fox"s 1986 
make-out hit, is more 
exciting than the song 
itself. Calling all teenagers 
suffering from an 
unattainable crush, this 
emo-ish relationship drama 
does little to update the 
uptempo-breakdown- 
uptempo formula, but it 
certainly honors it. The 
quartet rips angsty. I'm-so- 
messed-up confessions 
into catchy riffs and a 
melodic chorus that soars 
despite its deja vu feel. 
However, top 40 radio is a 



long shot this time; "A Little 
Less" is not as infectious as 
"Dance, Dance" and less 
anthemic than "Sugar, 
We're Goin" Down." But 
after two top 10 singles, a 
multiplatinum album and a 
Grammy Award nomination, 
these guys can afford a 
momentary break from 
mainstream success.— SP 

cm 

RAY J What I Need (3:33) 

Producer: Rodney Jerkins 
Writers: R. Jerkins, F Jerkins, 
L Daniels 

Publishers: various 
Sanctuary (CD promo) 

□ "One Wish" was like the 
little brother (Brandy's, 
in fact) you could never get 
rid of, but that radio hit put 
the spotlight back on Ray J 
just as his music career 
seemed to be waning. The 
uptempo follow-up. "What I 
Need," also from his latest 
set "Raydiation," should be 
enough to maintain the 
momentum. Here. Ray J's 
vocals once again seem 
strained (a technique he 
has somehow made his 
own) as he cops another 
plea to the woman he has 
done wrong ("I knew/You 
had quite enough/But I 
feel brand new/And I'm 
fessin' up"). Despite its sap 
factor, "What I Need" will 
likely lap up radio play 
based on the success of 
the first single.— CH 
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BLUE OCTOBER Hate Me 
(6:20) 

Producers: Chuck Reed, 
Justin Furstenfeld 
Writer: J. Furstenfeld 
Publisher: Paris on Paper 
(ASCAP) 

Universal (CD promo) 

□ The last and only time 
Blue October saw any 
Billboard chart action was 
two years ago on adult top 
40 when "Calling You" 
peaked at No. 35. Now the 
Texas rock band is scaling 
the Modern Rock list with 
"Hate Me." Boldly 
addressing a relationship's 
collapse in the face of 
addiction, guitarist/singer 
Justin Furstenfeld 
encourages his former love 
to "Hate me for all the 
things/I didn't do for you." 
His dry-eyed acceptance 
that he has driven his ex 
away and that she has to do 
what it takes to heal gives 



his intense vocal delivery 
(reminiscent of Peter 
Gabriel) even more impact. 
The painfully honest lyrics 
and soaring arrangement 
knock the breath out of 
you. From upcoming album 
"Foiled." due April 4 — CLT 

MATISYAHU Youth (4:18) 

Writers: Matisyahu Miller, 
Josh Werner 
Producer: Bill Laswell 
Publishers: various 
Epic (CD promo) 
On the heels of his surprise 
hit "King Without a Crown," 
which climbed to No. 7 on 
Billboard Radio Monitor's 
Modern Rock chart and 
continues to build top 40 
airplay, Matisyahu readies 
the title track from "Youth," 
his first major release. 
Sounding wildly authentic, 
the frumster MC switches 
from otherworldy chant to 
Brooklyn-meets-Kingston 
flow while his band throws 
in a phat bassline and 
screaming rock guitar solo. 
Lyrically, the bouncy, roots- 
reggae tune examines the 
artist's own tumultous past, 
weaving tales of teenage 
frustration into a 
passionate chorus: "Fan 
the fire for the flame of the 
youth/Got the freedom to 
chose/Better make the 
right move." The single is 
not quite as catchy as 
"King," but it showcases a 
powerful voice that is here 
to stay well beyond the 
novelty of seeing a Hasidic 
Jew rocking and rhyming 
on MTV -SP 



SHERYL CROW ft STING 
Always on Your Side (4:11) 

Producers: John Shanks, 
Sheryl Crow 
Writer: not listed 
Publisher: not listed 
A&M (CD promo) 

□ It seems like any time 
Sheryl Crow or Sting 
gurgle they win a Grammy 
Award. Overtime, their 
efforts have become less 
and less exceptional, making 
the grandiose praise ring 
false. But this pairing is 
noteworthy because the 
tune is actually a beautiful, 
inspired love song, 
unexpectedly fulfilling and 
convincingly shared. It is a 
pleasure to see that these 
two names can still 
showcase moments of 
purity. This song actually has 
the makings of a classic— CT 
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Madonna's 35th No. 1 on 
lot Dane* Club Play, "Sorry." 
alio stands at No, 1 on Hot 
Dane* Single Sales and Hot 
Dane* Airplay, while her 
"Confessions on a Dance 
Floor" leads Top Electronic 
Albums. This marks the 
second time she commands all 
tour charts at once, a feat no 
ther artist has accomplished. 



Ne-Yo's Big Start; Billboard Salutes Independents 



When Ne*Yo delivered his short yet 
charming turn during the Universal 
Music & Video Distribution presenta- 
tion last August at the NARM conven- 
tion. I knew he had star power. Key 
retailers there agreed, and it turns out 



With the DVD release of 
"Walk the Line" sparking that 
film's album, four different 
soundtracks rank among The 
Billboard 200's top 25 (Nos. 
2, 7, 11 and 25). It Is the most 
soundtracks that part of the 
chart has seen since the Aug. 
SO. 2003, Issue. 





Bon Jovi's < 
Sugarland's Jennifer Nettles 
lumps 11-8 on Hot Country 
Songs, the first top 10 on this 
chart for either the band or 
lead singer Jon Bon Jovl, who 
peaked at No. 6B In 1998 as 
Chris LeDoux's guest 
"Bang a Drum. 



vve as 

: 



consumers do, too. as proved by the 
rookie's bow at No. 1 on The Billboard 
200 with the biggest sales week of 2006. 

In a huge chart week, the singer also 
hits No. 1 on Top R&B/Hip-Hop Albums 
while second single "So Sick" reaches 
No. 1 on The Billboard Hot 100. Pop 100 
and Hot Digital Songs (see Between the 

Bullets, page 66). 

The first-week take of 301 ,000 copies 
for "In My Own Words" is the biggest 
week tracked by Nielsen SoundScan 
since Mary J. Blige s "The Breakthrough" 



arrived during Christmas week 2005 with 
an opener of 727,000 copies. 

Island Def (am pulled out all the stops 
for this one. "So Sick," a huge radio hit. 
was withheld from the digital market 
until the album hit stores, and the label 
invoked UMVD's rebate program for de- 
veloping acts to bring the set's sale tag 
to as low as $7.98 at price-driven chains 
Target, Best Buy and Circuit City. 

"We know we're living in and dealing 
with different times, so we're just trying 
different things," Def Jam president 
Shawn "Jay-Z" Carter says. "But. 1 be- 
lieve at the end of the day. it was the music 
that sold this album. 

"I was hoping it would do this well, 
but didn't think it would connect like 
this." Carter says. 

SHADOW BOXING: Despite Ne-Yo's 
fast start and handsome bows by indie- 
distributed rock band Hawthorne 
Heights (No. 3. 1 H.OOOcopies) and a re- 
ligious album by country star Alan Jack- 
son (see Between the Bullets, page 72), 
album sales fall 9.4% shy of the same 
week last year. 

That is the frame when 50 Cent's 
"The Massacre" bowed with 1.1 million, 
the only million-plus week by any album 
in 2005. 



INDEPENDENTS' DAY: To com- 
plement the indie label chart recaps that 
appear in this issue's spotlight on the 
South by Southwest Music and Media 
Conference (see page 45), another 33 re- 
caps appear on billboard.biz. 

Below you will find selected No. Is 
from those recaps. 

In most cases, the top label for each 
category is the same as the one that owns 
that chart's top independent album. For 
example, the No. 1 indie label on the Top 



R&B/Hip-Hop Albums chart is TVT, 
host of the Ying Yang Twins' genre-lead- 
ing album, while Mannheim Steam- 
roller's label American Gramaphone is 
the No. 1 indie company on Top Pop Cat- 
alog Albums. 

For the complete array of indie recaps, 
visit billboard. biz/indiecharts. 

Additional reporting by Anthony 
Colombo in New York and Gail 
Mitchell in Los Angeles. 
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Too Independent Impnnts 


Victory 
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Ving Vang Twins, 1I.SJL United Slate ol Atlanta' (ColliPark/TVT) 




Too Country Albums 


Jason AWean. "Jason AMean" (Broken Bow) 




Hot Country Songs 


Craig Morgan. That's Wial 1 loye About Sunday' (Broken Bow) 




Top latin Albums 


Ramon Ayala Y Sus Bravos Del Norte. "Antotogia De Un Rey" (Freddie) 




Hot Daixe Singles Sates 


The Postal Service. "We Will Become Silnoueltes - (Sub Pop) 




Top Pop Catalog Albums 


Mannheim Steamroller. "Christmas Celebration" (American Gramaphone) 




Top Combined Classical Atoms 


The Mormon Tabernacle Char, love Is Sooken Here" (Mormon Tabernacle Choir) 


Top Iw Albums 


Vanous artists. "Putumavo Presents: New Orleans" (Putumavo) 




Too Contemporary Jau Albums 


Bobby Caldwell. "Meet Island Nights" (Sin-Drome) 
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Top Electronic Albums 


Thsvery Corporation. "Cosmic Game" (Eighteenth Street lounoe) 




Top Huegrass Albums 


Nickel Creek. "Why Shook) the Fire Die?" (Sugar Hill) 




Top Blues Albums 


Deter! MtClinlon. "Cost ol Irving" (New West) 




Too Reggae Albums 


Various artists. "Chosen Few: FJ Documental" (Chosen Few Emerald/Urban Son Office) 


Too Worm Albums 


Various artists. "Putumavo Presents Acoustic Brazil" (Putumavo) 




Too Gospel Albums 


Mississiooi Mass Choir. "Not by Might nor by Power" (Malaco) 





Market Watch 



A Weekly National Music Sales Report 



ed Compiled (torn a national sample ol retail store 
and rack sales reports collected and provided by 



Nielsen 

Sound Scan 
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SINGLES 
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CHANGE 


This Week 


11.001.000 


78,000 


10,369.000 OVERALL UNIT SALES 






Last Week 


11.105.000 


85.000 


11.453.000 Albums 


100,819.000 


97.776.000 


-3.0% 


Change 


-0.9% 


-8.2% 


-9 5% Digital Tracks 


49,998.000 


101.403,000 


102,8% 


This Week Last Year 


12,144.000 


82.000 


6.067.000 Store Singles 


750.000 


628,000 


-16,3% 


Change 


-9.4% 


-4.9% 




151,567,000 


199.807,000 


31.8% 


70.9% T0lal 


Albums w/TEA" 


101,318,800 


107.916,300 


6.5% 



•Includes track equivalent album sales (TEA| with 10 track downloads 

WEEKLY ALBUM SALES " " *■ "* 

35 million unHs 

3„ 1 Digital Tracks Sales 

- 2005 .„„ • 

■ 2006 05 !■ ffliflmMMnnl 

06 (~ 



2005 


7006 CHANGE 


YEAR-TO-DATE SALES BY ALBUM CATEGORY 


Current 62.061.000 
Catalog 38.759.000 


58.974.000 -5.0% 
38.802.000 0.1% 


Deep Catalog 26.656.000 


26.869,000 0.8% 


Current Album Sales 


ns 


62.1 million 




0b, 

Catalog Album Sales 

05 38.8 million 

06 1— — ir-:-*-., ...I 



59.0 million 




SALES BY ALBUM FORMAT 

CD 97.845,000 92,173.000 -5.8% 

Digital 2.097,000 5.141 .000 145.2% 

Cassette 668,000 286.000 -57.2% 

Other 209,000 176.000 -15.8% 



Nielsen SoundScan counts as current only sales with- 
in the first 18 months of an album's release (12 
months for classical and jazz albums). Titles that stay 
in the top half of The Billboard 200, however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 



CHART 
BEAT 



READ FRED BRONSON 

EVERY WEEK AT 
BILLBOARD.COM/FREO 



>>The turnover rate at the 
top of The Billboard Hot 100 
continues to accelerate, as 
Ne-Yo's "So Sick" (Def Jam) 
becomes the seventh single 
in the rock era to )ump 9-1. 
The pace at which new No. 1 
hits are arriving is the fastest 
In eight years. 

>>Fred Bronson also reports 
on the continuing success of 
the ASM label, this time not 
with new acts like the Black 
Eyed Peas and the Pussycat 
Dolls, but label vets Sheryl 
Crow and Sting. Their 
collaboration on "Always on 
Your Side" gives Sting the 
highest new Hot 100 entry of 
his career, including his 
singles with the Police- 
though the margin is as 
narrow as It possibly could be. 
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AlNos 6 and 
11. DVD bow 
ol 'Walk the 
Line." Oscar 
buzz and sale 
pricing push 
gams of 88% 
and 156%. 
respectively. 



Water cooler 
chatter 
regarding his 
unauthorized 
adult video 
may have 
helped live 
set's debut 
(56.000). 
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The only authorized and complete 
histories of Billboard's major 
music charts. 

Only Joel Whitburn's Record Research 
Collection lists every charted artist... every 
charted song and album. ..plus enough chart 
data to satisfy the most stat-hungry fan. 



And these top charters are just for 
starters — browse the complete collection, 
with detailed book descriptions 
and sample pages at: 

w ww.recordresearch.com 
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Ail-Spanish 
album, includ- 
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VvrioTe" cuts 
plus new 
lacks opens 
at 7.000 
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Big & Rich s 
John Rich, 
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7.000 units, 
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Albums 
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Creatively 
reaching 
today's 
teens 
through 
music, 
media, 
movies, 
videogames 
sports and 
online 



July 13, 2006 
Grand Hyatt New York 
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Register by May 17 and save 

www.whatteenswant.ci 



$100 



Learn from teen experts how 
to keep ahead of this fast-paced, 
cutting edge group 

• Find out what's bubbling up from the streets 
into the mainstream, emerging trends and 
the latest buzz 

• Learn how to launch new products using 
teens as marketers 

• Get the inside story on how Hollywood uses 
nontraditional marketing strategies to attract 
teens 

• Hear how to create networked communities that 
enhance your advertising and marketing plans 

• Find out where the wireless revolution is taking 
teen products next 

• Learn how music can make the difference 
in reaching teens 

• Plus, hear from our teen panel, learn from 
teen expert icons and take advantage of great 
networking opportunities 



QUESTIONS? 
646 654 7268 or rortiz@vnubuspubs.com 
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The most popular songs & tracks according 10 autormat aud>ence impressions measured Dy Nielsen Broadcast Data Systems and sates data 
compiled py Nielsen Soundscan Greatest Gamer Digital and Greatest Gamer Airplay are awarded respectively tor the targes] digital sales and airplay 
increases on the chart See Chat Legend tor rules and explanations 2006. VNU Business Media, tnc and Nielsen SoundScan inc All rights reserved 
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Rap act 
scotes first 
toptOonHot 
100 for Virgin 
since Janet 
Jackson's 
Someone 
to Call My 
Lover" in 
October 
2001 



Madonna's 
song at No 
58 becomes 
her sixth No 
1 on Hot 
Singles Sales, 
second only 
to Mariah 
Carey's nine 
chart-toppers 
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BETWEEN THE BULLETS rgcorge d blllb06rd.com 

BRAXTON TOURS, ALBUM GROWS 



The Naked Truth 1 



As R&B upstart Ne-Yo reigns at No. 1 with 
the chart's Hot Shot Debut. Tom Braxton 
shines with Pacesetter stripes on Top R&B/ 
Hip-Hop Albums. 

Rising 62-52 with a 32% 
improvement at core R&B 
stores. Braxton's "Libra" picks 
up steam as she kicks off her 
first tour in 10 years. 
Headlining dates begin 
March 10 in Atlantic City. N.|.. 
wrapping April 3 in Houston. 




"Libra" has seen lukewarm support from 
radio, the best showing a No. 3G peak for 
lead track "Please" on Hot R&B/Hip Hop 
Songs. Even so. the set 
marked Braxton's best debut 
in five years when it opened 
at No. 4 on The Billboard 
200 in October with 114.000 
sold. It has moved 365.000 
to date, according to Nielsen 
SoundScan. 
\ — Raphael George 
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Feb. 28 
Oprah' 
performance 
helps 
harpist s 
first career 
bow: He has 
the Hot Shot 
Debut at No 
13 on Top 
Gospel 
Albums and 
enters Top 
R&B/Hip- 
Hop Albums. 
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gets 29% lift 
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BETWEEN THE BULLETS rgeorge a btllboard.com 

LeTOYA SEEKS NEW DESTINY 



TELL ME WHEN TO GO 



■ . -v - i.t.' mm ■ i vi- ■■■■■■ Wf;- 



E-40 Featuring Keak Da 



I LOVE YOU 

a .rs: ■ R lfsli; i: Wii l t*,M? : 
GEORGIA 

I AM NOT MY HAIR 



Ludacns & Field Mob Featuring Jamie Foxx 
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HUSTLIN' 

THE RUNNERS <W ROBERTS A HARR j JACKSON) 



i : iMf.-.iiN.S SANOERS.O RAMSEVj 




Former Destiny's Child member LeToya breaks 
out on her own with the bow of "Torn" at No. 62 on 
Top R&B/Hip-Hop Songs. Up 60%. the track gath- 
ers 5 million in audience from 45 stations includ- 
ing WVEE Atlanta where it enjoys 
top five airplay. 

LeToya is no rookie to this 
chart. Before her exit from 



Destiny's Child in 2000, the group garnered three 
No. Is including "Bills. Bill. Bills." which spent 
nine weeks on top. Her last album with the 
group. "The Writing's on the Wall." is still its best- 
selling set with 6.2 million moved. 

Her self-titled debut, featuring production by 
(ermaine Dupri and Bryan-Michael Cox. streets 
July 18. — Raphael George 



Data for week of MARCH 18, 2006 For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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BETWEEN THE BULLETS wjessen a blllboerd.com 

JACKSON GOES TO CHURCH 



Alan Jackson's "Precious Memories" takes Hot 
Shot Debut praise at No. 1 on Top Country 
AJbums and Top Christian Albums. It is the 
first time a country artist's set of nonseasonal. 
all-religious songs has debuted atop both lists 
and only the third such title in the history of Top 
Country Albums to reach that list's summit 

Randy Travis peaked at No. 1 on f \l. \N J 
the Christian chart in 2003 with 
"Rise & Shine" in its 35th chart 
week, and Anne Murray and 
LcAnn Rimes scored chart-top- 
ping albums with sets that fea- 



tured a mix of religious and secular songs. 

"Precious Memories'* is mostly hymns, 
camp-meeting classics and traditional 
Southern gospel fare. 

Since Billboard introduced the country 
chart in 1964. it has sported two other No. 1 
Christian titles — Buck Owens & His 
U'KM.N 1 Buckaroos for two weeks with 
"Dust on Mother's Bible" (1966) 
and Charley Pride's Grammy 
Award-winning "Did You Think to 
Pray?" (1971) led for one week. 

— Wade Jessen 
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© CAPITOl 




© 


72 


?3 


14 


COM SOMETHING S GOTTA GIVE 


LeAnn Rtmes 

• ASYLUM CORfl 


19 


© 


20 


22 




DRUNKER THAN ME 


Trent Tomlinson 


20 




1 TOMliriSOR HII [in .> .' IHFJ. v.i i'. L A 'RAOOOl 


© LYRIC STREET 




© 


24 


27 




SIZE MATTERS (SOMEDAY) 


Joe Nichols 

Sa 0WYERSAL SOdtR 


21 


© 


26 


3> 




THE LUCKY ONE 

P GAUIMORE IHIU iB AARRIN B WARM R. J JOYCE 1 


Faith Hill 

0 AARV 'i L " . IYRI. 


22 




25 


.'6 




EVERY TIME 1 HEAR YOUR NAME 


Keith Anderson 

8 ARISTA NASHVILLE 






23 


2S 




LOVE WILL ALWAYS WIN 

A REYNOLDS ■ 0 K.ENNEI1V /• KULkPATRICM 


Garth Brooks A Trisha Yearwood 

PEARL LVR1C STREET 


23 


© 


29 


3-1 




THE SEASHORES OF OLD MEXICO 


George Strail 

© MCA NASi-VILLE 


25 


© 


28 


21 




I'M TAKING THE WHEEL 


SheDalsy 

I nw JTREET 


26 


© 


27 


JO 




1 GOT YOU 

C MORGAN POOONNELL <C MORGAN PO DON HE LI 1 OWENS! 


Craig Morgan 

Hi HI -ii BOW 


27 


© 


M 


M 




LAST DAY OF MY LIFE 


Ptin Vassor 

© ARIL 1A NASHVILLE 


28 


© 


3.' 


31 




LIPSTICK 

1 *W.lrt>. K 1 LA H HAM,! T |H l".V M 'Wll'L I 


Rockie Lynne 

©GO 'i .'!R - n. 


29 




31 


32 




NOT GOING DOWN 

B GALLIMOHE 1 MCGRAA (K SAVIGAR S EJOvtON! 


Jo Dee Messina 

© CURB 


30 





K 

Newcomer 
gets first 
IsfKnl Cllal! 
atrtcc exclu- 
sivetyin 



966.000 
impressions. 



■1 




K. 


11 
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TITLE 

PnOOUCER iSONGWHIIERi 


Artist 

IMPRIMI & NUMBER PHOMOTION LABEL 


i s| 

15 SS 


Sit 


w 


39 




LIFE AIN'T ALWAYS BEAUTIFUL 


Gary Allan 




w 


IN 


42 




POLITICALLY UNCORRECT Grctction Wilson Featuring Merle Haggard 

(, WIISOK . RICH M AHI j-l ' ■! MATilHtfl !! S'i'J*LL B t-| tl!U KL-ON! © tf i) 


32 


•*> 
w 


35 


37 




1 LOVE MY LIFE 

5-il,*.| K1WAL - S.MIIM rM[H|n?.| 


Jamie O'Neal 

• CAPItOL 


33 


t*\ 

si/ 


34 


39 




1 CAN'T UNLOVE YOU 


Kenny Rogers 


34 


W 




. WHEN THE STARS GO BLUE 

' B GAlLIMORE 1 MCGR-VM 0 SMITH ifi AOAWSj 


Tim McGraw 

cum 


35 

35 


W 


37 


II 




IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) flodrwy AtWrtt 

.11. H;i (■: 


39 


VaV 


M 


41 




NEVER MIND ME 

i- h J K ;.H :■ AORLt > t -LNIJV 1 -1 ' n L L-L :-UK 


Big & Rich 

9 WARNER E R i>5 Wfiv. 


37 


w 


11 


R 




HOW BOUT YOU 

J JLIvCt It Lh L niM t I. HKi.il. e B:i'.tHii 


Eric Church 

« CAPITOL 




w 


42 


49 




ON AGAIN TONIGHT 

FHUOHbt IV (jKttN . MtL'-L"l C H Am-'H 


Tntnl Wlllmon 

0 COLUMBIA 


34 


© 


i 


J4 




BRING IT ON HOME 

A IIH.I'JIH": -, 1." 11.1- K Li TiJ'A'H A mn»FAIHn <. ij rtl t :> 1 H r!lti>l 


Little Big Town 

© IQUlt' 


40 




49 


54 




THE LAST OF A DYING BREED 

t s .vii- i r.:sst"T fc:aii"'' [■ mi liam-i 


Neal McCoy 
fit 




/ft 
© 


54 - 




WHY, WHY. WHY 


Billy Currlngton 


42 




" 


33 




TWENTY YEARS AND TWO HUSBANDS AGO 


Lee Ann Womack 

© ■ ■ . 




© 


43 


so 




GOOD TO GO 


John Corbett 

• fUNBOK/CM 


43 




44 56 




WAL-MART PARKING LOT 


Chris Cagle 

• CAPlIOt 




/">s 


51 


59 




1 DON T KNOW WHAT SHE SAID 


Blaine Larsen 

© r .'.vie il'ji. 


■ 


w 


52 


53 




JUST THIS SIDE OF HEAVEN (HAL LELUJAH) 


Hal Ketchum 

© AS'LLV Zv,*3 






47 


St 




THAT'S HOW THEY DO IT IN DIXIE Hank Wttants Jr. WW. 

.'■"Villr. ; ' ' Vf r- If..- . f.-^ V MAIN. 


Gtelchen WUson Fig i Rcl. & Van Zart 

as- Li as 


4, 


w 


56 






FAVORITE STATE OF MIND 


Josh Gracin 






J6 


46 




BRAND NEW GIRLFRIEND 

. Milan i MINOR 5 AllMAND J STHUi 


Stovo Holy 




VP 


SO 






YEE HAW 

J fl'TCHEY IJ 0WE1 C BUtHAHO K MAflVEi.ll 


Jake Owen 

© 1 


51 


w 


E 


1 




AIN'T WHAT IT USEO TO BE 


Megan Mulllns 

L'= :'f. p':v/ 




63 


50 


51 




1 STILL MISS SOMEONE Martina Mc&rido With Dolly Parton 

M MCBRIOt U CASH R CASH JB ) ffi Rt* 


50 


EM 


49 


52 




DON'T FORGET TO REMEMBER ME 


Carrie Underwood 

© AHI'-.!1 1R!,IA 'iisH'.iLLt 


49 


© 




55 




DRINKIN SONGS & OTHER LOGIC 


Clint Black 

© (QU.IV 


« 


© 


a 




I'VE GOT FRIENDS THAT DO 

Si Ga.LlMtW : MUiHAVft [I SWllH H UtAlfiftA, v fiwttiK k A'ftHHCi 


Tim McGraw 

iy.;iaA..i curs 


5. 


ST 


40 


49 




IF 1 DON'T MAKE IT BACK 


Tracy Lawrence 


42 








. s: = ".:l I . iAsno io viUWH H lONf j 


© iR- 




© 






FINDIN A GOOD MAN 


Danielle Peck 


51 




J STilvEfl i , 5T.7,'F.H S n Wil'llH [ «.?[ jE.i 




ss 


S3 


K) 




THIS TIME AROUND 

MwiCLURf ■-■-<■- ■., i:v.i:in.'. .iAi„\:iri : la-iapa p HDiiERi 


Cross Canadian Ragweed 

€» UNI'i E "5AL r.0jT» 




ESQ 


5b 


43 




I'LL DIE TRYIN 

J MEBANn iSBOOAIHJ J HOVERl 


Lonestar 
rj 


43 
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Chart Rjyik ARTISTTw . am ■ . t St of. 



Living In Fast Forward bma(94 7) 
Your Man mc* huhhui (76.7) 

What Hurts TUtj Most ltuc street (87.3) 
Tonight I Wanna Cry witch (92.8) 

She Don't Tell Me To i:uiumb.*(9i 7» 

o Says You Can l Go Home ilumciBI 7) 

Nobody Bui Me warneh bads (65 5) 
Get Drunk And Be Somebody show 006(83.2) 
Cneatln ka(87 3) 



See chifrt leosnn hi wJh mi WH^Ktm MBS mdioles r-ttenlly 

Chart Rank ART18T/TtTfa\AHft(ScoiBi 



Believe amsta kasmviue (78 B) 
The Dollar ina|B6 6) 
Nobody Gonna Tell Me What To Do couimbia(77.8) 
Why anoH-EM bow 1 76.9? 
Seltle For A Slowdown capitol (87,8) 
Something's Gotta Give astuw-cuh (75 0) 
Size Matters (Someday) uwvebsai south ($2 2) 
The Lucky One wahheh bms (77.4) 

Love Will Always Win ltwc strut (79.4) 

The Seashores Of OM Mexico mca mashville (85 0) 




1? I Got You momk sow (83 3) 

14 Lasl Day 01 My Life arista masmviui 196.41 
16 

17 

IB Politically Uncorrect Enc(7B.1) 

19 I Love My Life cahiol 180.3) 

21 I Can t Unlove You capttu (90.3 

22 II You're Going Through Hell cum (75.0) 
The Last 01 A Dying Breed S03 musk (82 .6) 

24 Wat-Marl Parking Lot CAmoi 1 78. 7) 

25 I Don t Know What She Said i*a(75.1) 



Don't miss another important 

Visit www.BillboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 



BillboarclRadioMonitor.com 



HOT COUNTRY SONGS: 123 country stations are electronicalry monitored by 
Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week Atrpower award- 
ed to songs appearing In the top 20 on both the BOS Airplay and Audience charts 
for the first time with increases in both detections and audience. © 2006 VNU 
Bjs,ness Media. Inc. All tigrils reserved. 

HITPREDICTOR: Ci 2006. Promosquad and HilPredlcior are trademarks ol Trunk 
Fast LLC 

ALL CHARTS: See Chart Legend for rules and explanations. 



CHESNEY MOVES 'FAST FORWARD' TO NO. 1 



The seemingly unstoppable Kenny Chesney 
gets his ninth No. 1 with the ch<art's second- 
fattest gain. 4.4 million audience impressions, 
for "Living in Fast Forward." The song hops 3- 
1 in its 18th chart week. 

With Nielsen BDS detecting spins at all 125 
stations on this chart's panel. Chcsney's single 
chronicles the fast living that comes with being 
a "hillbilly rock star out of control." It collects 
35.7 million impressions during the tracking 
week and is the second single and first chart- 




Data for week of MARCH 18, 2006 I For chart reprints call 646.654.4633 



topper from "The Road and the Radio." Lead 
single "Who You'd Be Today" peaked at No. 2. 
a position it held for five weeks while trying to 
unseat Keith Urban's "Better Life" and Dierks 
Bentlcy's "Come a Little Closer." Chesney 
most recently lopped the chart with "Anything 
but Mine." which spent two weeks at the sum- 
mit starting in the April 23. 2005. issue. The la- 
bel plans to service "Summertime" as the third 
single from "Road" in early April. 

— Wade jesstn 



Go to www.billboard.biz for complete chart data i 73 



HOT LATIN SONGS: A p.vvH ol tot MtoM (29 LMm pop, 1? tropical, 16 Latin rhytrvn 52 i agonal Mexican) are electronic/illy monitored 24 hours a day. 7 days a week. £ 2006 VNU Business Media, inc 
AM nghts reserved TOP LATIN ALBUMS: See Chans Legend toe rules and explanations 0 2006. VNU Business Media. Inc and Nielsen SoundScan Inc All rights reserved 
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TITLE Artist 

PRODUCER iSOTGWRITERi MM PROMOTION LABEL 


,1 


1 1 1 11 


KlflOMPE Daddy Yankee . 

HJE3 ■.< irMSERRAU tU URBA S USHER iR AVAL A. v CABRERA) EL CARTEL 1NTER$C0P{ 


2 


2 


3 




LLAME PA VERTE Wfsin A Yandet 

LUMY TUNES (HrlSIN.YANDELl MACHETE 


i 


3 


3 


2 




ELLA Y YO Avenlura Featuring Don Omar 

."-[■ . I.AI.T-: .', . .IViHijl. i il'.lOS' PREMIUM LATIN 


i 


4 


4 


4 




CONTRA VIENTO Y MAREA Intocable 

R Wdto: a IMftltEi* 'J E MURGtA U i ARNIAQ4 1 EMI L«1IN 


2 


o 


11 


M 




MACHUCANDO Daddy Yankee 

.jV IHHho H i-Ali, f [iAVILA EL CAR IE I INTF RSIrfiPE 


5 


o 


9 


11 




NOCHE DE SEXO Wlsin & Yandel Featuring Aventura 

,A \IN ■-'.!■(. I, 3i',l, .>.[[[. MACHETE 


1 


o 


n 


19 




ALGO DE Ml Coniunlo Prlmavera 

J GLILLEN {0 VILLARREAL) FCNOVlSA 


7 


o 


7 


12 




LO QUE ME GUSTA A Ml Juanes 


7 


9 


S 


i 




RAKATA Wtsin & Yandet 

LUNY TUNES MMVMMU MASllO'iV MAI.it: 1 1 


2 


10 


• 


» 




HA NA NA (DULCE NINA) A.B. Quintanllla III Presents Kumbia Kings 

A8QWKIAMUA "CK" MAflTINEi '■ > ; I." 1 EMI LATIN 


1 


11 


13 


II 




CUENTALE Ivy Queen 

fl MERGE ttAfl 10 iM i CESANIE) LA CALLE UNr.lSION 


3 


G 


17 


14 




UN BESO Aventura 

L SANTOS A SANTAS * SANTOS I Pii-MIUM .'TIN 


12 


G 


20 


15 




COMO SI NO NOS HUBIERAMOS AMAOO Laura Pauslnl 

C.VALU IL PAUSlNI CHEOPE L TRISTAN DAhif.ll WARNER L AT ISA 


12 


14 


12 


6 




VEN BAILALO Angel & Khrtz 

J TORRES |A RIVERA C CSXON J TORRES* LUAR'MvP ,'MACHETE 


1 




21 


23 




NO HAY NADIE Hector "El Father* Featuring Yomo & Victor Manuelle 

H OELGAfJO if ic . n i GOLD STAR ,'MACHETE 


15 


*bv 


14 


?? 




SI YO FUERA TU AMOR Alacranes Musical 

■■ qfi.M it q HaiHA 1 . UNIV.SI0N 


14 


17 


|| 






MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, WWn, ttndll & Htetor 

LUNY TUNES LUNY TUNES R AtALA WIS H v*S0E. H DELS ADO) MAS FLOW /MACHCTE 


1 


18 


8 


8 




CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG) Voltto Featuring Cale 13 

HESTY . FlAV'jS H >'■-.» il > PA0ILL6 " i.J.T.'t :■ bL". iHI. <» • • S 1 Plf ■ l-il'INY HVIi NOW 1 


1 


19 


16 


17 




PERO TE VAS A ARREPENT1R K Paz De La Sierra With Jose Manuel Zamacona 

*.-CAi St .<■ SitHHA " DISA 


14 




27 


14 




LIBERTAD tvy Queen 

R WHCENAMO (M.lftSANTE 1 LA CAUE . UNIviSiON 


211 


21 


15 


20 




NUESTRO AMOR RBD 

A AVI LA (R '.',_,<i EMI LATIN 


i 




.3 


30 




ALIADO DEL TIEMPO Mariano Barba 

V BURBA <M BARBA;. THREE SOUND 


22 


@ 


a 


33 




TE ECHO DE MENOS Chayanne 

■ »! V - Jfl .CPOWE I - *• . : - S0N> BUG NOATt 


23 


O 


24 


M 




ESO EHH...II Alexis & Fldo 

- 1 ■ All ■ ir: SONY 8M& NORTE 


7 






?S 




QUE VIDA LA MIA Relk 













Norteho 
group s 13th 
lop 10 nil on 
triis chart. 
AJbumbows 
at Mo. 82 on 
foe II board 

200. its 
second 
appearance 
in the top hall 
ol that chart. 



Juanes' track 

Hie best score 
Oscar lor 

Mounbm 0 - 1 ' 



Artist's first 
entry on this 
chart. Song 
was previously 
recorded by 
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TITLE 

PRODUCER ISQKGWRITERl 


Artist 

MPMn HMNIKM L*e!L 


3i 


26 


II 


21 


TE HE QUERIDO, TE HE LLORADO 

R MERCENARY iM I ^ESAHTEl 


Ivy Queen 


10 


>air 






1 IICTjll POR UNA MUJER 
RilTTllM S KRYS I M.CHAN E TORRESi 


Luis Fonsi 

LK ,'ERSA. l a- s: 


27 


28 


22 


27 




DE CONTRABANDO 


Jennl Rivera 


22 












© 


37 


3> 




DIA DE ENERO 

e vieiflAt; r l utNDt; is f^!>3ara«; n i 


Shakira 
EPIC .'SONY BUG NORTE 


a 


30 


2t! 


3t 




PARA QUE REGRESES 

: E P t J -i SAMIn-:; FLORE:. 


El Chapo De Sinaloa 


2B 


31 


30 


25 




LAGRIMILLAS TONTAS 

l 1 - ^ - ■■ ■.- a;.. a; i a*. 


Grupo Montez De Durango 


16 


© 


34 


41 




ANGEL 

i ROAUGOS* rG CMAMBfRS « WILLIAMS i 


Yuridia 

SSVi 9Mij h;:nif 


32 




13 






QUE ME ALCANCE LA VIDA 

A BAOLRimO |L GARCIA. N SCMAJRIS) 


Sin Bandera 

Sr.'Ki' SMG M 


33 


© 


36 


37 




BAILANDO 

"ij* MIL- : . A '.'il Ttjfi . ■ "i;ana.ji 


Yaga & Machie Featuring Nina Sky 


11 


30 


35 


34 




SENOR LOCUTOR 

UN TIGRES Of L NORTE DHJ 10SCAN0) 


LOS Tigres Del Norta 


M 








. AUN HAY ALGO 

C LARA M 01 CARLO (C LARA K SORtXOfF) 


RBD 

:W' LA-IS 


36 


© 


33 






SIN TU AMOR 


Christian Castro 

. S >i*:-. LA' 


37 


© 


to 


to 




SEDUCCION 

ESTEfAM i.ESTEfANO.J L PAGAN i 


Thalia 

EMI LATIN 


■ 


39 


31 


31 




QUE VOY A HACER CON Ml AMOR 

A BAOUEIHD . :: M0NR[ i 1 DRFiE.AS 


Alejandro Fernandez 

S Z W' BMG SQflTE 


3! 


© 






DIAMOND GIRL 


KMW 


It 








:■ FA'.'tl J CHAN :A. .nMVrS.iA . A QTAKtl A 






© 


47 


43 




ATHEVETE TE, TE! 

1 r*TdKA 1 1HA» S |H fMi.'- 


Calla 13 

WMllB HON .-aMGMOflTE 


31 


© 






PERDICION 


La SA Estacioo 


« 


G 


42 


44 




ACOMPANAME A ESTAR SOLO 

T TORRES R AR.^Sii, 


RiCSfuO Arjcna 


7 


44 


32 


36 




NO TE APARTES DE Ml 

1 MM A UtLLO (R CARLOS E CARLOS. L OOM Ei ESCULAR. 




23 




« 






TE EXTRANO 

v I'll i i'l '.■ H'«;«a m Hiu, !l V- . s, 


Xtrsnw 


13 


46 


33 


35 




ENSENAME A OLVIDAR 


Graclela Bellran 


21 












G 






UNA CONFUSION 

R ■WuTMflll lAMOIIAI (M sanodvali 


Lu 


• 2 


© 


46 


50 




COMO UNA MARIPOSA 

'."* Lli-ltP :: .'A^i. A LLA'i' >« i V WUNtl* G0ME2i 


Diana Reyes 

MOSIMO JNlVIHSAt LATINO 


H 


© 


c 


a 




PENSANDO EN Tl 

G GARCIA ia 


Beta Y Sus Cananos 

□ ISA 


13 










LO QUE SON LAS COSAS 


Anals 


50 
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5 u 



ARTIST 

IMPRINT t RAWatR DISTRIBUTING LABEL (PRlCEl 
sWl DADDY YANKEE Barrio Fino. En Directo 
BBS a CARTEL 001 rttilNTERSCOIt .13 m CD.OVDj + 
CONJUNTO PRIM AVER A Algo De Mi 

FOWQVISA 3S»Sft'U6 [\i M) * 



2 3 
4 5 



RBD 



Nuestro Amor 



□ 1 



££ ARTIST Title £ gg 

US iVftlNT & NUMBER I DISTRIBUTING LABEL (PRICE) 3 

VOZ A VOZ En Presencia Del Futuro Hjlj 

11 

O n 



JOSE ALFREDO JIMENEZ La Hisloria Del Ray 



LAURA PAUSlNI 



Escucha Atento 



DON OMAR Da Hitman Presenis Reggaeton Latino 

VI MACHETE tWSBSOVUMRG |13 9S| I 
WISIN * YANDEL Pal Mundo 



A.B QUINTAN! L_- III PRESENTS KUMBIA KINGS 



o 

r 
e 



11 

G 



Amor 
Rebelde rj) 



ANDREA BOCELLI 

I SJGARVENEW^SIC CP6MA LSt'i'ERSA^ LAONJ .18 1)8 
RBD 

I 1MI LAH3 ;'!:32 H- ^ 

RAKIM > KEN-Y Masleipiece Nuestra Obra Uaeslra 
JUANE5 
ANA GABRIEL 



K-PAZ DE LA SIERRA 



Ml Sangre ^ 



Mlstoria Do Una Relna 



REGGAETON NINOS Reggaeton Ninos Vol. 1 

□Tragi""' ' 



13 10 10 

14 12 14 

15 13 12 
18 16 19 
17 17 30 

25 21 

U 17 

15 8 



| uHCtSttTStl !>Mil0MllBaMeM9l 

WT4lltCT12WWLttll5WHIAII»0ICWiCt 
ROCIO DURCAL Amor Eterno 



RAMON AVALA Y SOS BflAVOS 0£L N0R7E Arlciosia De OB Re/ 



3 2 
12 
11 



@ 
34 

as 

36 
37 
38 
39 

G 

41 



LUIS FONSI 



Mas Capaces Que Nunca 
Paso A Paso 



AKWID JAE-P 



Still Kickin' It 



G 



20 

21 19 16 



SHAKIRA Fijaclon Oral Vol t A 

I t-F-tL: 9jroc,5:v- hom • ■■ '>r . n 

RICARDO ARJONA Adentro 

ALACRANES MUSICAL Simplemente Lo Mejor 



ELCHICH1CUILOTE 



La Pluma Negra 



© 
© 



SELENA ANA BARBARA 



GRUPO EXTERMWAD0R Anwa Con Los Hoevos En La Mano 



Bay Dllerente 



VARI005 ARTISTS Rreno Lo Nuesm A La Muaca Lalina 200S 



1 

2 
32 
33 
11 

23 



ANA GABRIEL 



Dos Amorss Un Amante 



VICENTE FERNANDEZ 

| SOAW 8MG H0H1E 96495 lUHit 



Mis Duelos 



VARIOUS ARTISTS 



Top Latino Lh 
GRUPO MONTH DE DURANGO Lot Si«« Exlot: Ligivnlu IsntM 

S 



AVENTURA Gods Project 

f-ti l.'l|.'.' . "Til, h;l. : . 3.1.1,1 ij'fj >.;;.i---: ■ . 

GRACIELA BELTRAN Ranchensimas Con Banda 



JENNI RIVERA Parrandera, Rebelde Y Atrevida q ^ 

it 



51 
52 
53 



■ 

62 
63 

© 

65 

G 



S= ARTIST Title t s| 

Sj| MPIUHI * NUMBER I DISiniBUTING LA8EL [FWI 21 EE 

REYLI En La Luna SbV 

B| tl)«YBM6NO»11 94.14,15 94, MM 

LOS TIGRES DEL NORTE 20 Norlenas Famosas . 

HB fONOWlSA 3S14BOUG 111 9B) ^B^| 

Mrniix u 

I.. . -.3H-; 3^.3: H33I ^^^B 
VARIOUS ARTISTS Hittona Musical Del Paarto Duranguenw 2 n 



LOS TEMERARIOS 



I LA ARR0LLAD0RA BANDA EL LIM0N U On Can Da U Mem 



VARIOUS ARTISTS 



La Me|or Colecclon 

31 

5 



VICENTE FERNANDEZ Tesoros De Coleccion 



f3:,vl3j„.:l 

7 



Hasta El Fin 



GRUPO BRYNOIS 
RBD 



La Mejor Coleccion 



Tour Generacion: RBD En Vivo 



LUIS MIGUEL 



ISABELA 

OISA ;?o?33 in 



Grandes Exitos I 
Complolamente Tuya 



GRUPO MONTEZ DE DURANGO V Sigue La Mala Dando 



LOS RIELEROS DEL NORTE 



icsHOF.:::"— :: : :;■,:: 



At« Muelas Que Senclli 



VARIOUS ARTISTS Lu 20 SenciBos Del Am Y Sua ViOai 



20 Rieles De Oro 
30 Reggaeton Superhits 2006 ^ 

5 



LOS ORIGINALES DE SAN JUAN El Tequilero 
L.. •' :•<:■ :i CO'il "...i Pi">: I 
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■ 


n 


SONG TO SAY GOOOBYE 

PLACUO ELf v*ron 


8 


7 


DENTRO ALLA SCATOLA 
MAKIO HONDO VIRGIN 


7 


9 


WAKE UP 

HHJWTDUFf -:..i/.uur n\ :.■:-■(■]■. 


S 


27 


TE AMO CORAZON 


9 


.['.' 


JUST LET THE SUN 

:> '1 


10 




SVEGLIARSI LA MATTINA 

UKO ASSOLUTO UNIWR50 



UNITED KINGDOM - 
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■ - (.iMr.i ei. — 
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(THE OFFICIAL UK CHARTS CO 1 MARCH 5 TOOI 
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ii 


(MEDIA CONTROL) 


MARCH r, 1MB 


i 


ITS CHICO TIME 

CHICO SONY BMG 


1 


1 


LOVE GENERATION 

BOS SWCLAR FT GARY PINE *'ELLOtV PROOjCFIGN 


a 


„ FW BEEP 

THE PUSSYCAT OOLLS Ft WILL 1 AH AAM INTERSECT 


2 


2 


1 BELONG TO YOU 

EROS RAMA220TTI ANASTACIA ARKH.A 


3 


2 


PUT YOUR RECORDS ON 

CORINHE BAILEY RAE GOOD GROOVE EMI 


» 


1 


ICH BIN ICH (WIR SIND WIR) 

RQSENSTOLE ISLAND 






SORRY 

MADONNA '.VAINER BR05 


4 


8 


HAPPY BIRTHDAY 

FEIRSYOS NTERSCORE 


■ 


IB 


NO TOMORROW 

ORSON MERCURY 


9 


EH 


SORRY 

MADONNA WARNER BROS 


6 


3 


THUNDER IN MY HEART AGAIN 
MEEK FT LEO 1AYER APPOLO'TREE Z AM 


S 


• 


DING 

tEEEO DOWNBEAI rtXRNER MUSIC 


7 


m 


SEWN 

THE FEELING ISLAND 


* 


s 


RUN IT! 

CHRIS BROWN FT JUELI SANIANA 


jrvE.'IOMBA 


8 


s 


NASTY GIRL 

THE NOTORIOUS BAG BAO BOY.'ATLANTIC 


8 


7 


BIG CITY LIFE 

MATTXFI1 ■ J ' Fj'f 


e 


HEY 


DONT BOTHER 
SKAX1RA FF I 


a 


lE'.V 


UH MAMMA 

EXNARCO 


10 




RUN m 

CHRIS BROWN FT. JUEU SAHTANA JFVE-'ZOMBA 


10 


6 


1001 ARABIAN NIGHTS 

CHIPI JNIYEREAl 












AUSTRALIA 








CANADA □ 

nifilTfil Clfcirci ec 
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ISOUNOSCAN] MARCH 11. IDtl 
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2 


FLAUNT ITI 

TV ROCK SONY BUG 


1 


1 


YOU'RE BEAUTIFUL 

JAMES BUWT C USTARO ATLANTIC 'WARNER 


2 


1 


LOVE GENERATION 

BOB SINCLAH FT GARY PtHE VFLLO'.V F'RDDJCT.CS 


2 


t 


STUPID GIRLS 

PIIK LAfACE 5 Oh ' BMC MUSK 




1 


RUN IT! 

Cam MW FT JUtU BANTAM JIVE'iOMBA 


» 


3 


SORRY 
MADONNA iVARHER 




4 


GOODBYE MY LOVER 

JAMES BEAINT ATvXNT Z 


4 


,i.'. 


ALWAYS ON YOUR SIDE 

IHEimCBOW i STING ASM VtRSCOPE.'UWVEflSAL 


S 


»EW 


L.O.V.E 

AXHLEE SIMFSOH GEFFEH 


8 


6 


TEMPERATURE 
SEAN»*IA I'P A'iASTIC WARNE3 




e 


PUMP IT 

THE BLACK EYED PEAS AIM lNTEflSCO p E 


a 


7 


DANCE, DANCE 

EMltNTWY FUELED 9Y liL AND UNIVERSAL 




7 


WATCHING YOU 
ROGUE TRADERS COLUMBIA 


■ 


•f'.'j 


80 SICK 

MC-rO DEE .*W UKI'-lfSAL 




40 


YOU RAISE ME UP 

WESTLIFE S RECORDS 


8 


4 


HUNG UP 

MADONNA WARNER 




10 


WHEN I'M GONE 
EMINEM INFFBSCOPE 


9 


iE'.V 


BEEP 

THE PUSSTCAT OOLIS FT WILLIAM 


10 


9 


FAR AWAY 

NACKEXJACK ROADRUNNER 


10 


S 


CHECK ON IT 

■EYOKE FT. SUM THUG CDLuMBIAj'SONY BMG MUSIC 










SPAIN 








BRAZI 
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(PROMUSICAE/NEOIAI MARCH B. JNOB 




THIS 
WEEK 


3s 


ISUCESSO MAOAZIME) 


MARCH B. 1O0B 


i 


IE','. 


SORRY 

MIOOHNA WARNER BROS 




i 


OJ MARLBORO 

BEM FUNK (AASIl SOM UVflf 




2 


NEW 


DON'T STOP TILL YOU GET ENOUGH 

MICHAEL JACKSON EPIC 


2 


3 


BANDA CALYPSO 

VOL B MD 


3 


1 


VISIONARY - THE VIDEO SINGLES 
MICHAEL JACKSON SONY SMG 


3 


4 


ANA CAROLINA/SEU JORGE 
AAM > JOHGC SONY BMG 


4 


MEW 


FLY 

BLIND GUARDIAN WARNER 


4 


27 


RBD 

WIISTM AMOR EMI 


S 


HEW 


HOY TOCA SER FEUZ 

MANGO Ot 01 OHO 


5 


cm 


JOTA QUEST 


6 


NEW 


A RAS OE SUELO 

OBX CAPITOL 


6 


7 


VARIOUS ARTISTS 

BUMMER ELETRQHITS TTZ I SOU UVRE 


7 


CM 


SONG TO SAY GOODBYE 

PLACEBO FlEvX-a 


mm 


2 


VARIOUS ARTISTS 

SAMBAS LNBIDU 2DM • RIO UE JA 


mm SOM BMG 


a 


2 


HUNG UP 

MADONNA '.VARNFR BROS 


o 


s 


VARIOUS ARTISTS 
RSMLOE - EOtCAO BRA4IL EMI 


9 


a 


FIRST DAY OF MY LIFE 
MELANIE C REO GIRL RECORDS 


e 


EVi 


ALCIONE 

1WVEU8 SOM LIVRE 


10 


i 


JEALOUSY 

MARTIN SOLVEIG DEFECTEO 


10 


8 


U2 

HOW TO DUMAMTLE AH ATOMIC BOMB ILTO EO) UNIVERSAL 



Ii Si 

1 NEW 


INIELSER SOUNDSCAN INTERNATIONAL) MARCH IB ZOO* 

NO TOMMORROW 
ORSON MERCURY 


2 


.£'.'. 


SO SICK 
NE-ro BCf jam 


3 


i' 


SORRY (ALBUM VERSION) 
MADONNA MMH BROS 


4 


4 


PUMP IT 

THE BLACK EYED PEAS 'IV NF : R 5C0F': 


8 


2 


PUT YOUR RECORDS ON 
CORINNE BAJAET RAE 6CO0 GROOYEtMl 


8 


6 


BEEP 

THE PUSSYCAT DOLLS FT WILLIAM ASM NTERSCOPE 


7 


6 


TOUCH THE SKY 

KANYE WEST FT. UJPE FIASCO ROC-A -FELLA DEF JAM 


8 


3 


THUNDER IN MY HEART AGAIN 
MECK FEATURING LEO SAYER 


0 


8 


BECAUSE OF YOU 

KELLY CLARKSQN RCA 


10 


7 


SEWN (RADIO EDIT) 
THE FEEINK ISLAND 


11 


9 


CHECK ON IT 

BETOHCE FT SIM THUS COLUMBIA 


12 


10 


HUNG UP (ALBUM VERSION) 


13 


11 


NASTY GIRL 

THE NOTORIOUS B 1 G HAD HO. XI AV : 


14 


12 


SUGAR, WE RE GOIN DOWN 

FALL OUT BOY FUELEO S' RAMEN. ISLAND 


IB 


15 


STUPID GIRLS 

PINK LAfACE'ECAABA 


18 


.LA 


PUT YOUR RECORDS ON 

CORINNE BAILEY RAE SC-OO 


17 


14 


GOLD DIGGER (EXPUCIT ALBUM VERSION) 
XANYF WEST FT JAMIE FOKX ^OF 1 FELL A OFF JAM 


18 


11 


WHEN THE SUN GOES DOWN 

ARCTIC MONKEYS DOMINO 


19 


17 


RUN IT! 

CNF S BFOAN . .l ;OME* 


20 


19 


BETTER TOGETHER 

JACK JOHNSON JACK JOHNSL'V SPL SRFIRE UNIVERSAL 










FLANDERS 1 1 

SINUI FS ~^ 




LAST 1 
WEEK 
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IPROMUVIi MARCH B. MOI 
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1 


EL MUNDO BAILANDO 
l&ll KREZ APR 


2 


2 


JE T ADORE 

HAtt RYAN . J flfij-i-ii 




S 


PROFILE 

AAYE STYLES V * ' 


4 


4 


WONDERLAND 

LA SAKHRA ARS 


• 


6 


CRAZY 

BARB AAA DM T«UR 






SPRING 

OPUJIHAflTSTJDIO 100 


2 


22 


ANDREA BOCELLI 

AMORS -'i 'l- ;:■! t 


3 


1 


KELLY CLARKSON 

BflEAKAWAT ' i:: . If. 


4 


3 


JAMES BLUNT 

CHASING TIME: THE BEDLAM SESSIONS 'tVASNEfl 


S 


8 


MADONNA 

CONFESSIONS OH A DANCE FLOOR •'. ; " '.: - BHOS 



ii 


II 


SWEDEN— H 

SINGLES 




1 


DO WHAT YOU'RE TOLD 

SHASTUIH HCA 




i,; ,\ 


THAT'S THE WAY MY HEART GOES 

MAfllE SERHEHOLT J.TPnCHROME 




4 


CHIPZ IN BLACK (WHO YOU GONNA CALL) 

CH'PI 2E "GEISl JNIVERS*. 




26 


LOSING 

TAJUOA NWEtOHE 


mm 


3 


DET GAR BRA NU 
PETTtD UNIVERSU 

■MBT." l'i" ! : BHH 


2 


NEW 

1 


MAGNUS UGGLA 

ETT BEDARAKDE BARK AV SM TTD CI POL 


THE KNIFE 

SILENT SHOUT RABID 


3 


3 


CHRISTER SJOGREN 
KIND CREOU NMO 


4 


1 


JAMES BLUNT 
BACA TO BE 01AM A' . AM if. 


8 


14 


SUPERTRAMP 

MTSOSPtCTACLE: IUPERTRAMP ANTHOLOGY UNIvfPl.AL 



IRELAND ll 


II 


II 


IIRMACHART TRACK) MARCH 3. ZODB 
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1 


JUMBO BREAKFAST ROLL 

PAT SHORTT SONY BMG 


2 


NEW 


BEEP 

THE PUSSYCAT OOLLS FT WILE I AM ASM IF.TERSCOA>E 


3 


NEW 


IT'S CHICO TIME 

CHICO SONY BMG 


4 


2 


THAT S MY GOAL 
SHAYNE WARD SYCO SONY SMO 


8 


4 


RUN IT! 

CHRIS BROWN FT JUEU SAHTANA JIVE EOMBA 




' 


JOHNNY CASH 

RING OF Rflf • THE LEBEHD OF COLUMBIA UMTV 






RODRIQO Y GABRIELA 

WnMOO V GABRIELA RUGYWQRKS 




3 


ARCTIC MONKEYS 

MHEEIB PCOfU SJFF 1 AM. THKTS WHAT 1 M HOT OOMiNC 


4 


4 


JACK JOHNSON 

IN BETWEEN DREAMS JAC8 IQIIBItOH flRUSHFIRE.'UNIVERSAL 


8 


EM 


CORINNE BAILEY RAE 
COMMIE BAJEEY RAE GOOD GROOVEVEMI 



NEW ZEALAND 



SINGLES 
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ii 


IRECORO PUBLICATIONS LTD | MARCH B. 10B8 


M 




RUN IT! 

CHRIS BROWN FT JUELE SXNTXhX .IF. L 


X 


3 


LOVE GENERATION 

BOS SINCLAA FT CXRi FINE . ' - 




4 


FAR AWAY 

NICAELBACK RGADRl.'NSEF 


4 


8 


DOWN TIME 
KARADHNA DAWNRAIO 


S 


7 


UGLY 

SUGABA8ES ISLAND 




2 


■■■■^■^^□■■■nBMMMV 

JAMES BLUNT 

SACK TO BEDLAM ATLANTIC 


2 


1 


JACK JOHNSON & FRIENDS 








3 


4 


JOHNNY CASH 

RING OF FIHE ■ THE LEGEND OF . Ul. ".' • ,.i M . 


4 


3 


FAT FREDDYS OROP 

BASED OH A TRUE STORY THE DROP RHYT«v'ET MOO 


8 


S 


ARCTIC MONKEYS 

WHATEVER PEOPLE SAY I AM. THKTS WHAT I'M HOT DOMlNO 



ARGENTINA O 
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ii 


ICARIFI MARCH S. Flint 


1 


i 


RICARDO ARJONA 

ADENTRO SONY BMG 


2 


2 


ANDRES CALAMARO 
EL REGRESO 


3 


i 


MADONNA 

CONFtSSMHS ON A DANCE FlOOR •', -= M - BROS 


4 


8 


U2 

HOW TO OKSMAMTIE AN ATOMIC BOMB UBSJBMBVA 


8 


3 


IL DIVO 

ANCOM SYCO SONY BMG 


a 


4 


JAMES BLUNT 

BACK TO BETJLAM ATLANTIC 


7 


•FV 


THE ROLLING STONES 

A BIGGER BANG VIRGIN 


a 


e 


JOAQUIN SABINA 

XLIYIO DE LUTO SONY BV'G 


9 


,F.' 


U2 

'■I- HE V T .- UK' . IVIII 


10 


n 


THE ROLLING STONES 
FORTY LICKS VIRGIN 
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IURDCMAHTS ARE COMPILED SY BILLBOARD FROM IRE HA1IQUAL SINGLES AND ALBUM 
SALE1 CHARTS OE 10 EUROPEAN COUNTRIES MARCH 0 2001 
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SORRY 


2 


3 


LOVE GENERATION 

■OS SBKLM Ft SJADT PINE VELEC* PRODUCTION 


3 


2 


RUN ITI 

> BROWN ET IUELZ SARTANA J VE.'ZDMBA 


4 


NEW 


IT'S CHICO TIME 

CHOI SONY BMa 


5 


5 


1 BELONG TO YOU 

E1DS RAMAEZOTTI ANASTACIA '■ n . i 


6 


6 


BAILfl MORENA 

ZUCCHERO -■ ML- ~- -1 


7 


IE'/ 


BEEP 

THE PUSSYCAT DOLLS n WILL 1 AM ASM INTERSCOPE 


8 


NEW 


TOUS CE5 MOTS 

NASHYA FT SMARTZ1 1 


9 


8 


PUT YOUR RECORDS ON 
COHINNE BAILEE HAS GOOD GROOVL EMI 


10 


n 


LE PAPA PINCOUIN 
PIGLOO NTERACTIONS 


11 


4 


NASTY GIRL 

THE NOTORIOUS BIG BAD (SC V AT^AS'iC 


12 
13 


13 
9 


ICH BIN ICH (VVIR SIND WIR) 

ROSENSTOU ISLAND 

HUNG UP 

MADONNA WARNER BROS 


14 


11 


LA BOULETTE 

OIAMS CAPITOL 


15 




HAPPY BIRTHDAY 
EUPSTDf IHIERSCOPE 








AIRIIMS 1 





ii 




MARCH 1, JBU 


1 


| 


JAMES BLUNT 

BACK TO iEDUUt ATLANTl Z 


2 


2 


MADONNA 

i;qu<< ON » RAKCE FLOOR WARNER BROS 


: 


r 


KELLY CLARKSON 

BREAKAWAY RCA 




5 


KATIE MELUA 
PIECE BY MICE ORAMATICO 


5 


3 


ARCTIC MONKEYS 

WHATEVER. PlOW SAT 1 AM THAT"! WHAT tM HOT DOMINO 


8 


10 


EROS RAMAZZOTTI 
cmm» ArnKtm aruxa 


7 


4 


JACK JOHNSON 
in between dreams ;ack 


a 


e 


JACK JOHNSON & FRIENDS 

SING A LOWS tWO UlLUUKt^URMMM 6E0ME JACK ■C-iNSOU eJRUSHflSt UNIvJHSAi 


9 


3 


DEUTSCHLAND SUCHT D. SUPERSTAR 

UMSMSHANSA 


10 


*f 


CORINNE BAILEY RAE 

COW HUE SAJLET RAE ■ ID & c DC VE [H 


n 


IE I' 


ANDREA BOCELLI 
AMORE FC.YDOR 


12 


w 


XAVIER NAIDOO 
TELEGRAM* rulR 1 N* [>K RECORDS 


13 


11 


ROBBIE WILLIAMS 
INTENSIVE CARE . i 


14 


Ii 


NEIL DIAMOND 

11 SONQI COLUMBIA 


15 


n 


THE BLACK EYED PEAS 
MONKEY MtlNEU INTERSCOPE 




RADIO AIRPLAY JL 




§E 


RADIO AIRPLAY INFORMATION FROM IT EUROPEAN COUNTRIES AS MONITORED AND 
TAIL ATE D BY NIELSEN MUSIC CONTROL 

MARCH 1. ZOM 






SORRY 

MADONNA WARNER BROS 




< 


ADVERTISING SPACE 
ROBIII WILLIAMS CHRYSALIS 




. 


STICKWITU 

THE PUSSYCAT DOUB < 4U 'INTERSCOPE 




3 


RUN IT 

CHRIS BROWN JIVE JOUBA 




4 


TALK 

COL CLAY if-.: . > : hhv 




3 


PUMP IT 

iw black rrn hm aam interscoce 




6 


CHECK ON IT 

BETOHCE FT SLIM -.RIG : 


• 


14 


SO SICK 

Nt-TO UNIVERSAL 


• 


7 


BE WITHOUT YOU 

MART J SLICE SEfff K 


10 


t1 


STUPID GIRLS 

Ml l Af AC£. AfllSTA 


« 


12 


BECAUSE OF YOU 
KELLY CLARKSON HCA 


12 


It 


PUT YOUR RECORDS ON 
CORINNE IAILIY RAE GOOD GROOVE: EMI 


,3 


9 


NASTY GIRL 

THE NOTORIOUS Bl.fi BAD <- ■ .'.'.;\in 


14 


15 


PUSH THE BUTTON 

SUGKBABfS 




II 


DON T BOTHER 

SHAAIRA (PIC 
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ARTIST 

TITLE HpfflSTI S NUMBER : NSTflMUl ■ 




1 1 56 


KB MICHAEL BUBLE 
QQS its 


■ 


o 


an 


ELVIS COSTELLO WITH TE(L P.'LTROPOLE ORKEST 

MY FLAME BURRS BLUE : ■ - - j l LS vERSL. CLASSICS CROUP 






3 


20 


CHRIS BOTTI 

TO LOVE AGAIN THE OUSTS COLUMB .'■ "SOS SON* MUSIC ft 






3 


15 


MICHAEL BUBLE 

SBIMWIWraBCTEAlRE'-- : WUWAAHEH BROS • 






4 


23 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

ATOLRM8IE HALL THELONIG'JS SSI'S' BLUE NOTE 




o 


6 


13 


VARIOUS ARTISTS 

OUR HEW ORLEANS IBM A BENEFIT ALBUM EE:: JEM :r.)i ft A H S L u H« . 






S 


21 


□ IANNE REEVES 

GOOD NIGHT AND GOOD LUCA .SOUROTRACAi CENCOHO 1*11 ."50" ECiCORD 


J 


m 


7 


75 


CHRIS BOTTI 

WHEN l FALL IH LOVE EL.jVHlA 9EBEZ SUN* MUS'C B 


• 




■ 


77 


MADELEINE PEVROUX 

CARELESS LOVE - v ^ - 1 i ■ -J 




© 


E 


a 


STEVE TYRELL 

THE OISHET STANDARDS A'A.I . .Nf'^t.Uil 






9 


6 


LOUIS ARMSTRONG 

THE DEFIHITTVE COLLECTION HI- : VERVE Chbe-S LLEE 0EY993 UME 




■ 


10 


4 


CHICK COREA 

THE ULTIMATE ADVENTURE S: a-TEn - : i r "Rj 




■ 


11 


gg 


DIANA KRALL 

THE GIRL IH THE OTHER ROOM VEfiYE 0CTB26VG 0 


• 




12 




STEVE TYRELL 
SONGS Of SINATRA '-.!.:>.■ f 




:: 




VARIOUS ARTISTS 

-•llEUMAEQ F'RESENTS RE A OR -CARS 




,8 


13 


2 


ANDREW HILL 

TIME LINES BILE '10': J? '"C 




© 


E 


a 


CYRUS CHESTNUT 

BEMIMt CHESTNUT TELARC JAZZ B3E-JA IELARE 


j 


T8 


14 


4 


HIROMI 

SSSMEi TELARC JAZZ B3631 TELARC y 




© 




CHRIS POTTER 

undergrrure 






24 


30 


RENEE OLSTEAD 

RENEE OLSTEAD * 1 : ■ E - 




21 


18 


4 


CHARLIE HUNTER TRIO 
CORPSROPOEIS - Ma: -i DECI 








DR. JOHN AND THE LOWER 911 

SIPPLANA HERICANC lEPI B.UE NOTE AEBBT 








23 


IS 


21 


JOHN COLTRANE 

ONE DOWN ONE CP LIVE AT THE HALF NOTE '■' ' . .. 




24 


17 


13 


DIANA KRALL FEATURING THE CLAYTON HAMILTON JA22 ORCHESTRA 

CHRISTMAS SOHGS . : J .! n ( 


• 


2. 


19 


24 


WYNTON MARSALIS 

UVE AT THE HOUSE 0* TRIBES *iuE Ml'E 7'tJE 





ii ii II 



Sl3 5S§^ ARTIST 
S* 3> *o TITLE ■','»■* 



NUMBER I DiSTRiBUTING L»Bf I 



1 




3 


Kl ANNA N ET RE BKO ROLANDO VILLAZON 

BS3 VIOL ETTA SELEC1CAIS FRIW LA TRAVLLTA . Ef'S YT.lRiA. LLAc^lCS Crt^ 


o 


2 
6 


23 
73 


ANDRE RIEU 

"HE FLYING DUTCHMAN 

TO-YO MA WITH ROMA SINFONIETTA ORCHESTRA IMORRICOHEI 

TO TC MA PLATS ENNKI FAORFuCONE -LEO CULSSEX S34S4S0NY IRAQ NLVSTEETWOPACS B 




4 


4 


ROLANDO VILLAZON 

OPERA RECITAL t . N I. lLS :.il : U " • :■. IHULL 


•> 


TO 


K 


YO-YO MA THE SILK ROAD ENSEMBLE 

SAA PUD JOtAWEYS BSYCNO THE HCniON '. . 


o 


8 


24 


JOSHUA BELL/BERLIN PHILHARMONIC (THOMAS) 

TCHAIKOVSKY: VEOLIH CONCERTO S^EJV CLASSICAL 9JB3J SONY BUG LU5TERIA0PXS 




3 


23 


RENEE FLEMING 

SACRED SONGS .'I'CCA : ^ . _'. . E : . El LEE- : i ^->JE 




7 


T6 


ANDRE RIEU 

TUSCANY DE'IDN 7*31 




6 


25 


CECILIA BARTOLI 

OPERA PRMSITA 3EECA COS! M .'IU ! J;L CLAS:iE : C-ROUE 


© 


15 


99 


YO-YO MA WITH AMSTERDAM BAROQUE ORCHESTRA IKOOPMAN) 

VIVALD'S CELLO Mn> E.JS-.n i ..^ w , |,-i . ■ .- jkk - 




11 


3 


YUNDI LI 

VIENNA RECITAL EEE.Ii-JO mMlEE^i. E.^-.-ii - ■ , K i ■ . 


12 


13 


II 


ANDRE RIEU 

KEW TEAR S H LIENBA 


© 


18 


82 


MORMON TABERNACLE CHOIR 
PEACE LIKE A NEVER MORMON TAGERNAC.E CHOIR BIBS 


© 


RE- EH I AT 


JAMES GALWAV 

WINGS OP SONG DC ED3CEA rUMPUSA! CLASSICS GROUP 


© 




ANGELA GHEORGHIU 

PUCCJNt OPERA ARIAS EL'i CUSSiCE 5T^;.s -YE:. 


E 






9 




DAWN UPSHAW & ANDALUCIAN DOGS 

GOIIJOV ATRE SERIO FOLKSONGS : i ' ; r" T.il-l E , IE S GRElP 


■ 


19 


22 


HILARY HAHN NATALIE ZHU 

MOZART VIOLIN SONATAS . .. l.E:"" .'ir. [-•': E - bE.ijEl 


,a 


16 


I 


EVGENY KISSIN JAMES LEVINE 

8CHIKBERE PIANO MUSIC FOR FDUE Hai.r- 




12 


8 


SOUNDTRACK 


© 


24 


?' 


BHYN TERFEL LONDON SYMPHONY (WORDSWORTH) 
SIMPLE CtFTS HE DLL' 7 . ElMvE °')A| . L - ■ " l>E.| - 


© 




ANGELA GHEORGHIU 


© 


25 


4 


THE ENGLISH CONCERT 1 MANZE) 

MOEART VIOLIN CONCEREOS Elfl Ell A ELS i-.'. r.' . . - Vi. E : 


23 


2! 


16 


JANINE JANSEN 

VIVALDI THE FOUR SEASONS : = : JL - 


24 


22 


71 


BRYN TERFEL PAUL GROVES YING HUANG 

BOGER WATERS: CA IRA EENi ElL-EiLji E-G43j EE'.i -:M. EllE r ERWCRKS 


2, 


14 


M 


THE SIXTEEN (CHRISTOPHERS) 

RENAISSANCE MUSIC FOR INNER PEACE EiLECA DCHS3I UIBVERSAE CLASSICS GRxAJP 



CONTEMPORARY JAZZ 



ARTIST 

S NUMBER DISTRIBUTING LABEL 
HERBIE HANCOCK 



El 



POSSIBILITIES HEAR. -u,NCOE« "C013 u E C * L R 



JAMIE CULLUM 

CATCHIHG THUS YERL'E FO 



I BE LA FLECK & THE FLECKTONES 

| WKIBIMBSItJURP CCvUMBIA Ef6E'E SPILT MUSE B 
KIRK WHALUM 



J 



O El 

: 



WHALUM PIRfORMS THE MBTfACE S' 



NRtWPEJVOUS y\? 



4 6 
6 11 

5 8 



KENNY G 

THE ESSENTIAL KENNY G L 



ISTA ;54b; rmg 



i mmirmvoLtimhtUQiKFC i^ittWMUSC 



O 

10 

© 



INCOGNITO 

ELEVEN NARADA JAEi 31 BO" 'NARADA 



BRIAN CULBERTSON 

ITS OR TONIGHT ORE 0OAS3S-VG 



15 95 

12 13 68 

13 14 28 

14 13 2 
16 .1 



KENNY G 

AT LAST THE DUETS A 



NAJEE 

1ST PTSKtl OP YISW Hi APE I.' 



NICK COLIONNE 

KEEPER' IT COOL NLP.LE E ~: 



VARIOUS ARTISTS 

WE GEE A KICK OUT Of AAU VERVE OCfEOE YG 



,8 



: 



16 3 

i2 e 

18 19 

19 38 

21 24 

20 30 
23 38 

17 14 

22 15 
25 2 



STREETWIZE 

STREETWI2E DOES ORE j 



RICK BRAUN 

YOURS TRULY ART1IEN tOOH 



LIZZ WRIGHT 

PBBEAJBKBB) WBH AWAKE VERVE FORECAS' EW5 r - EC 
KIM WATERS 



VARIOUS ARTISTS 



KENNY G 

THI GREATEST HOLIDAY CLASSICS ARISTA f723AiRUG 



VARIOUS ARTISTS 

AO TEARS A CHARLIE BROWN CHRISTMAS ■'! ; ' h ■ 



VARIOUS ARTISTS 

SMOOTH JAZZ DOES THE OPVAS S-ANACHIE 5t3Z 



CLASSICAL CROSSOVER 
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15 
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58 
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17 
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44 
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20 


10 
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11 




10 
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12 


11 


25 
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1 1 
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,4 


14 


25 


18 


1! 


n 
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18 


•x 




16 


37 
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20 


96 




25 


100 


22 


11 


53 
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24 


21 


13 


25 


23 


25 



ARTIST 

TITLE IM PRINT A NUMBER | DISTRIBUTING, LABEL 

Kl ANDREA BOCELLI 

BSj* M,)n - 

IL DIVO 

AHCO*tA COuWrjiA -691, %Q\-f MU5IC 

IL DIVO 



ANDREA BOCELLI 

AM OB SUGAR '.jNiMUSIC UMi'ERSAL LATINO 

JOHN WILLIAMS YO-YO MA ITZHAK PERLMAN 

MEMOIRS Of A GEISHA I50UWITRACK I - r,. .1 :j,T6 ^WY fjVij ^ Wi^ffAWK^- 



ANDREA BOCELLI 



IVtRSAl CLASSICS GftQuP 



SOUNDTRACK 

PM( A PflEJUOJCt DECCA BUWJO UNIVERSAL CLASSICS GROUR 



SARAH BRIGHTMAN 

Er«i:'iiiT>r.-F'i-Hw: r-€"*l 

CHLOE 

WALKING IN THE AIR MANHATTAN 42161 



am. 1 >n j mnatami 1 1 f 1 1 ■ ir 



MORMON TABERNACLE CHOIR 

LOVE IS SPOKEN HERE -. ■■. ■ ■ ■ 



SISSEL 

iSHi PApIAIIISI ■: - : - 

THE IRISH TENORS 

SACBEO A SPIRITUAL KlUHSEr rV -■;■!? »8» 

IL DIVO 

THE CHRISTMAS COLLECTION ,■ i . M^i- -nr.. Lli - C 

THE CELTIC TENORS 

IKMilWUI MI TELARC 80667 
BOND 

EXPLOSIVE THE KSTQf BONO Fife :;i ^Ni-iiv.ilisaL CLASSICS GWLTUP'B 
AMICI FOREVER 

3EFINIC ■ ■ ■. 

TIM JANIS 

COASTAL AMIHICA ' 



. ;;1. j f. EMUI II : 



HAYLEY WESTENRA 

fUW DECCA OQIASS LtMvtBSAL CLASSICS l>WI>i,p 
RON AN TYNAN 

TOMAN DECCA 003961' UNIVERSAL CLASSICS GROUP 

SARAH BRIGHTMAN 

LIVE FROM LAI VELUU :>f MQ STUDIO 5 "M1 ANGEL 



RUSSELL WATSON 

AMORE y'JStCA DECCA amUZ UNIVERSAL CLASSICS GROUP 
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CHARTS 




Sates data compiled from a compreheswe poof of U S music merchants by 
SourxtScan. Sales data for R&ahq>-hop retail charts is compiled by Nielsen 
SoundScan from a r\attonaJ subset ol core stores that specialize m those genres. 

(jf) Albums with the greatest sales gains this week. 



Where included, this award t n rJ c — % the title 
with the chart's largest unit increase. 



I Whom included, this award Indicates the title with 
' the chart's biggest percentage growth. 



Indicates album entered top 100 ot The Billboard 200 
and has been removed from Meatseekers chart. 



PRICING CONFIGURATION 

CD/Cassette prices are suggested ust or equivalent prices, which are protected 
from wholesale pnces. t> after price indicates album only available on DualDtsc. 
CD/DVD alter price indicates CD DVD combo only available. ° DualDisc avail- 
able + CD DVD combo available * indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts 



RADIO AIRPLAY SINGLES CHARTS 

Compiled from a national sample ot data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number ot gross audience impressions, comput- 
ed by cross-referencing exact times of airplay with Arortron listener data. The 
exceptions are the Rhythmic Top 40. Adult Top 40. Adult Contemporary. Modem 
Rock and Adult R&B charts, which are ranked by total detections 

A) Songs showing an increase m audience (or detections) 
over the previous week, regardless ol chart movemonL 

RECURRENT RULES 

Songs are removed from the Hot 1 00 and Hot 1 00 Airplay charts srouttamousty 
I they have been on the Hot 100 tor more than 20 weeks and rank below 50. Songs 
are removed from the Hot R4B Hip-Hop Songs and Hot R&B Hip-Hop Airplay charts 
simultaneously rl they have been on the Hot R&B Hip-Hop Singles & Tracks lor more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously it they have been on the Pop 100 for more than 30 
weeks and rank below 30. TrDes are removed from Hot Country Songs if they have 
been on the chart for more than 20 weeks and rank below 15 in detections or audi- 
ence, provided that they are not still gaining enough audience points lo buset Songs 
are removed from the Adult Top 40. Adult Contemporary. Adult R&B, and Hot Dance 
Airplay charts rl they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 
weeks and bctow 10. 

SINGLES SALES CHARTS 

The top selling singles compiled from a national sample ol retail store, mass 
merchant and internet sales reports collected, compiled, and provided by 
Ni else n SoundScan. For R&B Hip-Hop Singles Sates, sales data rs rompled 
from a national subset panel ot core RS&Hip-Hop stores by Nielsen Soundscan. 
# Singles with the greatest sales gains. 



9 CD single available © Digital Download available. O DVD single available. 
O Vinyl Maxi-Stngle available © Vmyl Single available O CD Maxi-Single 
available Configurations are not included on all singles charts 

HITPREDICTOR 

J*f Indicates title earned H«Pred*ctor status in thai particular format based on 
rssserch data provided by Prornosquad Songs are blind tested online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1-5 scale, final results are based on 
weighted positives. Songs with a score of 65 or more (75 or more for country) are 
judged lo have Hit Potential; although that benchmark number can fluctuate per 
formal based on the strength of available music. For a complete and updated Hat 
of current songs with Hit Potential, commentary, polls and more, please visit 
www hrtpredictor.com 

DANCE CLUB PLAY 

Compiled from a national sample of reports from dub DJs 

9) Titles with the greatest dub play increase over the previous week. 

hvm El ■ I * 3 : • m ■ -Vi l M 



# Recording Industry Assn. Ot Amenca (RIAA) certification for net shipment of 
500,000 albums (Gold) ■ RIAA certification for net shipment 

for 1 million units (Platinum) RIAA certification for net shipment of 10 mitton 
unite (Diamond) Numeral within Platinum or Diamond symbol indicates album s 
mutb-piatJnum level For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and: 
or tapes Certification for net shipments of 100,000 units (Pro). L" Certificabon 
of 200.000 units (Platlno). ■>:■ Certification of 400.000 units (Multl-Ptatlno) 

SINGLES CHARTS 

• RIAA certification for 100,000 paid dowrSoeds (Gold) ■ RIAA certification tor 
900,009 paid downloads (Platinum) Numeral within platinum symbol indicates song's 
rruifSptabnurn level RIAA cerflkabon for net shipment of 500,000 singles (Gold). 



• RIAA gold certification for net shipment of 25.000 units for video singles. 
RIAA gold certification tor net shipment of 50.000 units tor shortform or 

lOrtgform videos B RIAA platinum certification tor net shipment of 50,000 units 
tor video singles RIAA platinum certification lor sales of 100.000 units tor 
shortform or tongform videos. 

DVD SALES VHS SALES VIDEO RENTALS 

# RIAA gold certification lor net shipment of 50.000 units or St million in sales at 
luggeetod retail pnce. ■ RIAA platinum certification for sales ot 1 00.000 units or S2 
million in sales at suggested retail price IRMA gold certification for a minimum 
sate of 125,000 units or a dollar volume of S9 million at retail for theatrically released 
programs: or of at least 25.000 units and SI mifion at suggested retail for non-the- 
atrical titles. IRMA platinum certification tor a minimum sale of 250,000 units or a 
dotar volume ot $18 million at retail tor theatncalry released programs, and of at 
least 50,000 units and S2 million at suggested retail tor norv theatrical titles. 
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ARTIST £ 

TITU atfRINt S NUMBER .' OtSTRISUTINO LABEL 1 PRICE, S 
JOHNNY CASH n 
BBS KM 16 MEET UTS I'VOT.LKW -U^AUi »T«UWl»UHt a 13S7S9) 
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10 


MICHAEL BUBLE 

MICHAH BUflU - 


ABJ't 1 WARNER BROS MS 9B> ^ 


o 


36 


136 


JOHNNY CASH n 
J0W4NY CASH AT fOSOH PWStW JGIO Ol.JkfU [VcH,l . F , tmi,MX UV« 1 1 * I . m 


7 


4 


719 


AC DC 

MCSM lutCI L:G*CV EP:C BC'?07- SDM VJilC I " 3 5 5 1 D ▼ 




2 


110 


BON JOVI n 

CROSS ROAD MESCURY i260!3:UME |1B M'H S8| 


O 


8 


M 


SHERYL CROW 

THf VERT UST 0' SHE ATI CP 


OWAiMOO'SPfiNTERSCOPE 116.98) ^ ' 
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373 


TIM MCGRAW 

GREATEST HITS i 7WS 


!•.(*■■« Ml 




42 
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JOHNNY CASH raj 

IW ESS£KTWJ0Ht«r CASH il.-ii v "MTU- '..v,^,|. ■,.■<.[ . r(- M I J ,;%IM!| 


? 


S 


171 


KEITH URBAN a 

UOlOEH flO»C 


,0 


9 


m 


PINK FLOYD 

[SAP* SDE OF IHE MOW CAHTDL 46001" I '8 Sft'10 SS| ♦ 


rj) Q 


JOHNNY CASH m 

SUPER HITS LEGADV C0LUME S iU*5HVUf] WIMWtmiW | 9 98 5.981 H 


12 
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DANE COOK * 

HARMFUL t SWALLOWED CQH;D* CENTRAL WIT ilfi .98 Z3 dvj- ♦ 


13 




SM 


BOB SEGER & THE SILVER BULLET BAND a 

GREATEST HITS C *P(T0L 3D3-5-S |I6 53| 
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1 IS 


STEVIE WONDER m 

rut ornmiiVE collection v iT".v, 1 :. •■•.■•i >j- '.-,-<, 




II 


70 


LYNYRD SKYNYRD 


1I2??9.UME |ia(K,'12H| 
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CREEDENCE CLEARWATER REVIVAL n 

CHRONIC Ll THE M GREAtltT HITS : M,'- ■ • WW. 1 : 'IK ' ! ih ™ 
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II 


632 


JOURNEY 

JOURNEYS GREAltSI HITS 
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II 
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COLDPLAY n 

A RUSH OF 11000 TD THE HEAD E'^T'JL *0SOI* i1B 96- 1 1 98) 


19 


10 


277 


THE BEATLES . 

1 APPIE 2932'j C«PII0L HS.W'IZMl ▼ 


20 
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ga 


QUEEN g 

GREATEST HITS H0UVWDO0 Hilttl [IMIrll Ml 


o 




149 


THE BEACH BOYS g 

n« VERT SESI OF TW REACH ROTS SOUNDS OF SUMMER CAPITOl .'li 96) * 
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SAM COOKE 

P0PTSI* - Ql I LElifXD '9-.' 


96i ab«.l: T'ijij; 


23 


ii 


47 


ORIGINAL BROADWAY CAST RECORDING a* 

WKKED HECCA SROSD'AilY 0C:i-B2 UNrVCTSAL CLASSICS GROUP ■ 18 98l Da 
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JOHNNY CASH 
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JACK JOHNSON 

OS AND ON JACK JOHNSON 0 


^SOW.XJMSffi (18 981 


26 


17 


310 


NORAH JONES ^ 
COME AWAT WITH ME 3LUt H0U 3!0Sf 1 1 T 951 * 


27 


11 


163 


JACK JOHNSON fa 

BHUSHtiRI FAIRTTUES ENJUY ifeOW/LWRIl OS.Ml 


28 


17 


130 


GREEN DAY pa 

INTERNATIONAL SUMflHIIS' ' V- - ',t 1- -f- 0' ! ' J . 


29 
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159 


RASCAL FLATTS n 

MELT LYRIC sTHEE' r&SDJI HQLLVrtGG3 >1B 58 i; 59.. 


do 


3' 


S37 


TOM PETTY AND THE HEARTBREAKERS - 

GREATEST HITS W >' id ' ■ ▼ 


3, 


a 


131 


LED ZEPPELIN 


a aa nmiw muM amnric *tunx wwa (UNA Lvl 


32 


14 


111 


JOSH GROBAN n 

ClOSEB Mi SC?F,l; ; [ l!M=- .■..'.q-,:q [-■■:■ ...... . 




30 


740 


METALLIC A _ 

METAL LICA ELEKTRA Bill] - AG j" J 94 * 1 98 1 ™ ' 


34 


33 


121 


50 CENT n 

SET MCH OR Oil THTIN SXA01 AFTERWATH 153:* J- IliTERSC^E 1 13 9t<S.9S| ■■ 


36 


26 


m 


JIMI HENDRIX n 

I.D-t'«HU IH74I17 !I«BIS1UI J^WWI^mWt'lt'fJt 1'-.. "Ill ■ ;. M •■ . *i, ^ 


36 


11 


205 


BON JOVI 

SirmRT WHEN WET MEHCUfW IN0IR CUt 1 H ?8 6 991 A * 


37 


3? 


J3 


KELLY CLARKSON n 

THANKFUL RCA 6SIS9 RMO <I9 9* ■ 


38 
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gg 


NtCKELBACK n 

IHE LONG R0 Aa " ' .: -<>. 




34 


1M 


COLDPLAY n 

MM&WTU\wfm* ioie: caiv-.:. ,n i 


40 


33 


91 


EAGLES n 

THE VERY B.SST0T ■ : 'HMifilC MARKETING T3971 <!S 98 1 


o 






LIONEL RICHIE B 

IHE OEfttKTTVE COLLECTION M 1' : d>l U, i:i I 


© 






AL GREEN n 

ClilATEST Hits Ml THE il G»t STUFF 3C400. C *PH0L I' 1 19* * M 
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KID ROCK 

COOKTHV* tUV *j ft» 


18.17 981 ^ 
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ELTON JOHN n 

GREATEST HITS 1 970 I*M HOCKET'UTV 063-1 7MJMf (IS Bfl] 
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THE BEST 0* IM t»M SLA 


D UanWUH i18 96 \2 38 1 
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LEANN RIMES 

GRf ATEST HITS HIKfl 
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BEYONCE n 

□ AHtlROLSlt IN LJ« 


48 
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45 


LUTHER VANDROSS a> 

GREATEST HITS L*3*0 [1 ' tt « IONV MUSIC |14 98'3 9B.i 
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KID ROCK . 

OEVU iVITHBUT A CAUSE TOP DOG LAVA 83119" AG l'.2 .9*'1».M| ™ 


50 




121 


THE BLACK EYED PEAS n 

ELEPHUM l&M IIO^'B'j-I IN t : ^.-.L lift MB i*M i 





TOP POP CATALOG: Catalog Alliums are 2 year old titles ihai have fallen below No. 
100 on The Billboard 200 or re-isrsues ot older albums Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums TOP INTERNET: Reflects physical albums ordered through internet mer- 
chants, based on data collected by Nielsen SoundScan Catalog titles are included 
TOP DIGITAL: Release sold as a compiele album bundle through digital download 
services BILLBOARD. BIZ CHART: See Chart Legend for rules and explanations. 
B 2006. VNU Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved 
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JAMES BLUNT 
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Back To Bedlam 
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In My Own Words 
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Live At StuMrs 
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High School Musical 
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KT TUNSTALL 
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CARRIE UNDERWOOD 
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In Between Dreams 
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SOUNDTRACK 


.', iU rhe .. ; ■■ 


ii 




13 






ALAN JACKSON 


Precious Memories 






14 






SHERYL CROW 


WikHlower 






16 


20 


4 


THE FRAY 

EWC .SOlO MUSIC 


How To Save A Life 










II 




WEEKS 1 

M CHI 


ARTIST Title 

IMPRINT & NUMBER OISIRIBUIIME* LABEL 


ii 




1 


t 


6 


Kl SOUNDTRACK 


Hi:;t> Sd MMh 1 


2 


■ 


2 


1 


4 


JACK JOHNSON 


: r ii. i"i v. H;: r mu '..ri..' ki 




3 


e 


i 


ANDREA BOCELLI Amore 

SUOR'DECCA OQHeSAJNIVERSAl CLASSICS GROUP 






4 


4 


6 


BARRY MANILOW 
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TOP 

DVD SALES 




nMivM una * HUMBtfl iprice' 



Principal Performers 



Rosano DawsonTaye Dtg-gs n-n 



RENT (FULL SCREEN SPECIAL EDITION) 



ULTIMATE AVENGERS: THE MOVIE 

't "OWE iVUHUlrWfjT ■ .' H ^ ■ t 'j jij). 



Rosano DawsoaTaye Digg: 



TOP „ ,. 

HEATSEEKERS 



ARTIST 

5 -r '. 1 UI:>'H ■' urn: 

KI the fray 

Efflj: ■ ■ 1 ■ f MUSK tit 98) 

rhett miller 



■ Hi.'.'- H.'--'U ■ ■■■■ ■ - ■■■ - . v ^ - i 1 - 



GREY S ANATOMY: SEASON ONE 



Ellen PompTO'Painck Dempsey 



DOMINO (WIDESCREEN) 



hiv, u:-;i, i, 



Keira Knigfitley Mickey Rourke 



SHANNON BROWN 

WA.BHER BROS (MSHU1UE) mnwR* ( 



? SAW II (WIDESCREEN) 

LtQHS SATE HOME tHTEBTAINMEMT 18859 |?B 



Donme 'A'ahlaerg Tabn 3e 



STUART LITTLE 3: THE CALL OF THE WILD 




2 ZATHURA (SPECIAL EDITION) 
SAW II (FULL SCREEN) 



Jonan Bobo Tim Bobbins 



Donme WafilDerQ ToDin Befl 



NORTH COUNTRY (WIDESCREEN) 



Cha/lize Theron. Frances McDormand 



NORTH COUNTRY (FULL SCREEN) 
THE WEATHER MAN (WIDSCREENi 



OWtai Theroa Frances McDormand 



WALLACE & GROMIT: THE CURSE OF THE WERE-RABBIT (WIDESCREEN) 



THE WEATHER MAN (FULL SCREEN) 

PARAMOUNT HOME ENTERTAINMENT 16J64 (?9 9S| 



Nicolas Cage/Hope Davis 



DOMINO (FULL SCREEN) 



m; •ni."]! • '.'irk-. R- ./•.!= ■ 



3 WAITING: UNRATED AND RAW (WIDESCREEN 2 DISC EDITION) Ry3n Rpyr -.. ri , t y in - F - n; 



BECAUSE OF WINN-DIXIE 



3 DOOM: UNRATED EXTENDED (WIDESCREEN) 



a JUST LIKE HEAVEN (WIDESCREEN) 
2 PP — 



Trie Rock/Karl Urban HjHj 
Reese WiTherspooii.Mark Rurfato 



t EN'EP'*IN»t*ir BjE'I* ,'H-T* n:V{ [VLB'tir-VlM «i 36-6 93 ■ 



Gwyneth Paltrow.'Jake Gyitenhaa' 



MADEA'S FAMILY REUNION 



3 WALLACE AND GROMIT: THE CURSE OF THE WERE-RABBIT (FULL SCREEN) Animated jflfl 



4 TIM BURTON'S CORPSE BRIDE (WIDESCREEN) 
t(J CRASH (WIDESCREEN) 



Don Cneadie. Watt Oilton 




Title | 

How To Save A Life 



The Believer 



The Melody And The Energetic Nature Of Volume 



Masterpiece: Nuestra Obra Maestra 



Extreme Behavior 



Histona De Una Reina 



Chaotic Resolvo 



Reggaeton Nmos Vol 1 



THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

BUENA VISTA 86108S W»i.l DISNEV |7 H) 



Baby Einstein: Lullaby Classics 



Nicolas Cage'Hope Davis fl|l 



The Secret Life Of ... 



BULLET FOR MY VALENTINE 



THE DEREK THUCKS BAND 

COLUMBIA tun SOI* MUSIC (18 98) 
SAY ANYTHING 



Songlirtes 



Is A Real Boy 



Othor People's Lives 



Everything Is 



Speak For Yourself 



La Historia Del Principe 



Tyler Parry 



RAMON AYALA Y SUS BRAVOS DEL NORTE 



Antologia Do Un Rey 



6550(1! ?s CD DVOi 



La Voz De Un Angel 



19 W COTJVDj t 



Ironia 



ALACRANES MUSICAL 

















it 
i 




i 

ss 


TITLE 

LAati'Dis'Biamm; LABEL A NUMBER 
PI REQUIEM FOR A DREAM 


i 


1 

■ 


2 


E 


1 


GO DIEGO GO' THE GREAT DINOSAUR RESCUE 


3 


6 


IS 


20000 LEAGUES UNftTfl THE SEA (SPECIAL EOmOH 




■ 

H 


4 


3 


» 


SHREK 2 












5 


E 


1 


SPOUGEBOB SOUAREPANTS LOST IN TIME 




• 


S 


2 


S3 


SHARK TALE 




H 


7 


S 


3 


MY LTTLE PONY: PBINCESS PROMENADE 




s 


8 




57 


SCOOBY D00 2: MONSTERS UNLEASHED 




n 


m 

10 


8 

11 


a 

23 


IHE LORD OF IK ANGS 1HE FBilMSW OF TW AK 






DORA THE EXPlOBEft SUPER BABIES 




m 


11 


14 


2 


PARTY TIME WITH MAX AND RUBY 






12 
13 


12 


15 
6 


AUSTIN POWERS IN GOLOMEMBER 




ret. 


GREASE IANNIVERSARY EDITIONl 




- 


14 


18 


« 


DORA THE EXPLORER BIG SISTER DORA 




HIi 


1. 


16 


14 


■CAM HC M BCK A FWtB CALUK ALL EMMS 




M 


16 


: 


S 


THE WORLD IS NOT ENOUGH 




IM 

MX 


w 


9 


id 


BARNEY LET S GO TO THE FARM 

HtT 20117 tl 2 98l 




4' 


1 


BAMBI II 

WAITD1SNIY flULNAVlSlA 3S2*8l?9M> 




I 




13 


29 


BEAN 

UNIVERSAL S'JCM.S 6T0JS 9 96. 




°r, H 


20 


rnoVAS THE TIT* PLjM H00FWFOATHOMA9 »T0t1 




X- 

M 


■ 






DORA THE EXPLORER DORA SAVE THE DAY 


22 


19 


17 


THE LORD OF THE RINGS RETURN (IE THE KING 




n 13 

M 
• 


■ 

24 


c 

21 


JJ 


RUSH HOUR 2 


THOMAS S FRIENDS S00OH CELEBRATION 


2, 


15 


22 


BAMBI (SPECIAL EDITION) 

WAIT OlSNrr. BUEMA VISTA 34316 (19 9B| 



TOP 

VIDEO RENTALS 



. Bjj 

Is «ss§ 



ii 



TITLE 

,6EL OiStRIAUTlUG LA»EL 

SAW II 

. ■'.j ^l-[ »:V( EN-EP-AF.AUTIE 



NORTH COUNTRY 



8 
S 

10 



Simple-monte Lo Me-|or 



3 5 

2 3 



6 2 

7 3 



FLIGHTPLAN 



JUST LIKE HEAVEN 



26 


19 


36 


AQUALUNG ^ ^ ^ ^ > S1(a „ 9e M tnM)t 






GRUPO exterminador Ahor 0 Coo Lo. Hlhwo. En La M.no 




27 


11 


VOZ A V02 En Presencia Del Fliiuio 


■ 


22 


10 


S°L^t E ™fuA,.,.«.,«S<>«Y»o S , C ,„,„ Change I. All 


■ 


20 


3 


LAURA PAUSINI Esoucha Alenlo 


■ 


29 


14 


SotPOWn^HiTlOM.. ,1-9.! *" ""»»"<"' To Wo,shi P 


32 


23 


2 


BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR A New Beglnning 


■ 


21 


S 


«°"Ts° W 7°! 5D Momingwood 






34 


29 


33 


NICHOLE NORDEMAM Braye 


39 


37 


32 


™.T?Sn F .°"?» EP wi " h °° m ">•*-'• 



37 32 



JEFF MAJORS 



Sacred Chapter 6 



Colour The Small One 



WAITING 

LIONS GATE NOME ENTEIfAiWtNl 




top VIDEO GAME 
RENTALS 



|S title 

3s *o • a 

bb n ps? " sroR ' $ Ficm MaiT bou "° 3 

PS2 NEED FOR SPEED MOST V/ANTED 
XBOX: EA SPORTS FIGHT NIGHT ROUND 3 i 
PS2: STAR WARS BATTLEFRONT II i 

Ll.li:--...'. : IT: • '.* i " "AIKUENT 

PS2: 25 TO LIFE 

XBOX: NEED FOR SPEED: MOST WANTED I 



X360 EA SPORTS NIGHT ROUND 3 
JX360: FULL AUTO 
5 g PS2: WWE SMACKDOWM VS. RAW 2006 

6 



38 


33 


16 


CLAP YOUR HANDS SAY YEAH 

ClU VIII t- MAflf.ES ■■<.. ■IJ- -.-L-.f ■ <!,•, 


Clap Your Hands Say Yeah 


39 


HEW 


AKWID JAE-P 

UMV SIGN 11 C T 37 UG i'J 9tl 


Still k.Cixin It 




35 


30 


SUf JAN STEVENS 

AS^-V-lIC Mf'i 0M- .15 98 1 


Illinois 


41 


NEW 


EL CHICHICU1LOTE 

LiDf=ijs gsosoe 113 sb. 


La Pluma Negra 


: 


2B 


18 


THE ACADEMY IS 

fueled »v ramei. ci mm 


Almost Here 




9a 


5 


INDIA 

SW UHIUiSIOnt Ui(!4M| 


Soy Dllerente 




31 


3 


THE SUBWAYS 


Young For Eternity 


■ 


43 


'Til 


NATALIE GRANT 

CURB 78860 |17 f8) 


Awaken 


■ 


40 


6 


ANA GABRIEL 

tw , A^ ■, j, , ,., 


Dos Amores Un Amante 




34 


4 


JIM GAFF1GAN 

MM. UCii ili 9f 


Beyond The Pale 


48 


4b 


37 


LEE LA JAMES 


A Change Is Gonna Come 






RISE AGAINST 


Siren Song Ot The Counter Culture 


50 


30 


15 


VICENTE FERNANDEZ 

SOU* BMG NORIE 96895 (14 98) 4 


Mis Duetos 



PS2 EA SPORTS ARENA FOOTBALL 



I 



BREAKING & ENTERING 

Independently released in 2004, Say Anything's ". Is a Real Boy" finally lands on the 
Top Heatseekers chart at No. 17. thanks to help from a new partnership with J Records. 
Discover developing artists making their Inaugural Billboard chart runs each week in 
Breaking 4 Entering on billboard.com. 



I The best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200 if a Heatseekers title reaches that level, it and the ad's subsequent albums are immediately ineligible to appear on the 

I Heatseekers chad See Chart Legend lo* rules and explanations I 2006. VNU Business Media, Inc and N«elsen SoundScan Inc 
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• Ted Cohen. SVP Digital Development ana Distribution, EMI 

• Lauren Cole, President, Cole Media 

• Scott Oebson, VP of Licensing A Publishing, Zinay 

• Emily Delia Maggtora. Vice President Nielsen Interactive Entertainment 

• Thomas Fdlger. CEO and Partner, tawrnoblle LLC - Germany 

• Mark Fitzgerald, Managing Director. MX Telecom 

■ Enc Goldberg. Managing Director, Crossover Technologies 

• Aaron Henry. Decade Mobile 

• Eran Hertzmarm, Director, New Markets Development and 
Product Management, Adarrvre) 

• John Huffman. Founder A CEO. Fkrty vision 

• Shallendra Jain, CEO. Adarmnd 

• Peter Lebow. CEO. Instant Films TV 

• Jim Marts, SVP. Carrier He/ebons and Industry Development nvQutw 

• Jon Maron, Worldwide Dir. Marketing, LG Intocomm 

• Seamus McAteer. Chief Product Architect Senior Analyst M. Metrics 

• Ntfial Merita, CEO A Co-Founder. IPSHI 

• Scott Mills. CFO, BET 

• John Muhter. Group Manager. Java ME Product 

• Paul Palmiert, Venture Partner, Acta Wireless 
•Al Ramadan. SVPMooHeS Devices. Adobe 

• Mike Ramke, Wee President Marketing A Business Development Modeo 

• Stan Hens, Partner; Mania Partners 

• Meeral Roy, Managing Director A CEO. Hungarna Mobile - India 

• Stefan Rust, Vice President, Sun Microsystems Mobile/Chairman, 
Mobile Entertainment Forum. Atea- Pacific 

• Paul Seaman. Co-founder A COO. MobiTV 

• Adam Sexton, VP Marketing A Product Managment, Groove Mobile 

• Larry Shapiro, EVP. Business Development and Operations, 
watt Dtsney internet Group 

• Neil Sharma, Group Manager, Microsoft 

• JorJi Sherman Jatac. Pwiopaf. Voyager Capital 

■ Dan Shugroe. Sr. Product Marketing Mgr.. Technology Platforms, Nokia 

• Ralph Simon, Chairman, Mobile Entertainment Forum, Americas 

• Anthony SWnetleW. Pounder A CEO. USA Wlroless/TJecade Mobile 

■ Jim StraKjht .VP Wireless Data Products A Bus. Oev, Verizon 

• M Stratlon, VP of Business Development Turner 
Broadcasting System, he 

• Neil Sbolher. Research Director tor Mobile Devices, The MFD Group 

■ Rob Tercsk. Co-founder, Multimedia Networks, LLC 

■ Lack Wlngate, President, Media Dev. & Chief Content Dffloer, 
Melryrnonster, he 

■ Ryan Wuerch. Chairman of Board A CEO, Motncity 
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MECCA is a proud part of 

The most important 
technology event 
of the year! 

April 5-7, 2006 

Las Vegas Hilton Center 

Las Vegas, NV 
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For ad placement call 1-800-223-7524 or write Jeff Serrette at classifiedscibillboard.com or fax 646-654-4798/99 



HELP WANTED 



DUPLICATION/REPLICATION 



VNU Business Media publishes over 44 business publications, stages over 60 trade shows and 70 conferences and operates more than ISO busi- 
ness-to-business electronic products. We operate around the globe, covering some of the most powerful industries in the world in entertain- 
ment, marketing, media ana travel. Some of our brands include Billboard, Aawcek, The Hollywood Reporter, National jeweler and Architecture 

We currently have rewarding career opportunity for experienced Sales professionals to join Billboard. 

Account Manager, Digital Media 

This New York based position will oversee all Billboard online accounts, ensure effective and efficient turn-around of RFP's to field sellers, 
proactivcly push Billboard online programs to sellers and interactive agencies, keep sales team up-to-date on Billboard.com extensions (VOD. 
mobile, e-commerce) and applications. 

The Account Manager will function as a "daily specialist" for the field-force and make face-to-face calls (solo or jointly). Maintain and grow 
business relationships with top decision makers at interactive agencies through in-person meetings, phone and e-mail contact 

Develop ideas for special Billboard print issues and Btllboard.com by identifying and developing business opportunities, events and pro- 
grams that occur in and around "music-platformed" clients. 

Generate weekly report on sales activities and prospects for the upcoming 90 days. 

Create customized powcrpoint presentations for key client meetings. 

Education/ Experience/ Skills: 

College graduate strongly preferred. A! least two years solid advertising sales ex peri erne with online and integrated media sairs required. 
Must nave robust understanding of online advertising market. Strong knowledge of interactive sales 'tools. RFP deliverables, strategy) a 
must. 

Please email resume and cover letter including salary requirements to: bfuitonfl) vnubusinessmedia.com . Please visit our website- www.vnubusi- 
nessmedia.com 

Senior Event Sales Associate 

This New York based position will work with the Director of Sponsorships to generate new sales revenue for Billboard Events. 
We are seeking someone who is a strong sales person with proven success in making major sales presentations, developing 
agreements and executing sponsor deliverables, and cultivating relationships with high-level clients. 

Qualified candidates must have 3 to 5 years of sales experiences, preferably in the event or music industry. A college degree in 
a relevant area of study is required. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and Las 
Vegas. 

Event Sales Associate 

This NY based position will work with the Director of Sponsorships to generate new sponsorship revenue. Must have profes- 
sional telephone selling skills. Making a large volume of telephone prospecting calls is a MUST 

We are seeking someone who has excellent phone/presentations skills and the ability to develop relationships. Candidates will 
need 1-2 years of sales experience in the event or music industry. A college degree in a relevant area of study is required. Travel 
required in the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas. 

Please send resume and a cover letter mdicating which position you are interested in and including salary requirements to: 
Email: entertainrecruit® vnubuspubs .com. 

Only candidates selected for interviews will be contacted. No phone calls or agencies please. 
VNU Business Media offers a competitive salary with excellent benefits. VNU is an equal 
opportunity employer. 
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OUR PRICES NUKE THE COMPETITION 




Odds On Blow-Out Discounts! 



Include i on-dtsc priming, full-color printed 
booklet, barcode and cello wrapping. 

100 250 500 1,000 2.S00 
COS CDS COS CDS COS 

>299*499 ^699 s-\,099 ^,999 




Toll- Free 877-ODDS ON 1 @B0 ; 



NEED CDs? 

the choice ts 

CRYSTALCLEAR Ll 



BUSINESS 
OPPORTUNITIES 



ARTIST/LABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLDWIDE 
NEED VIDEOS? 
«1>webdrvrlopmrnl.cotn 
NEWS VIDEOS MUSIC 
PRIZES & CASKS 
c- radiobiz.com 



1000 Promo CD Part • 5599/ 
1000 DVDt *SM99f 

1 -BDO 0B0-O073 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light. Call 917-538-3444. 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people ere raising their prices, we 
are stashing ours. Major label CD's, cassettes 
and LP's as low as 50L Your choice from the 
most extensive listings available. 
For free catalog call (609) 890-6000. 
Fax (659)890-0247 or write 
Scorpio Mule, Inc. 
P.O.Box A Trenton, NJ Q8B91-OO20 
1nnir.1eo9lom11@tol.eom 



DO YOU LOVE MUSIC? 



o 



wamer music group 

Attorney 

Wamer Music Group has a new opportunity for an 
Attorney with strong Music Industry experience. 



You will negotiate artist deals, contract terms, 
and focus cm a variety of new business initia- 
tives. Great working environment! 

Significant experience in music, trademark and 
copyright law. with strong understanding of 
royalty, licensing and various promotional 
agreements Is required. The successful candi- 
date must have a JD or equivalent, Min 3-5 
years of post-bar experience in a combination 
of law firm and corporate settings and must be 
admitted to New York or California state bar. 
Position in California. 

We offer a competitive compensation and ex- 
cellent benefits. Please forward resume to: 
Dwfglrt.BvtlcyeWMG.09ni 
EOE 



STATE UNIVERSITY OF NEW YORK, COLLEGE AT ONEONTA 
ASSISTANT PROFESSOR OF MUSIC 

The College at Oneontia invites applications for a tenure-track position at the rank 
of Assistant Professor in the Department of Music. The position begins with the 
Fall 2006 semester. For a full position description, please visit: http://www.oneon- 
ta.edu/aclministrarion/humanresources/ernployment.asp. Send application letter, 
resume, copies of graduate transcripts (official at time of appointment), and 
names, addresses, and phone numbers of three professional references to: Dr. 
Robert Barstow. Chair, Search Committee, Music Department, Box Bl. #1060-0, 
SUNY Oneonta. 115A Fine Arts Building. Oneonta, NY 13820-4015. 
Email :barstors@ oneonta.edu SUNY Oneonta is an EEO/AA/ADA employer. 
•Women, minorities, and persons with disabilities are encouraged to apply. 



NOTICES/ANNOUNCEMENTS 



LICENSING MUSIC AND MORE! 

SAVVY SENIOR LEVEL NEGOTIATOR - J-4 
YEARS EXPERIENCE IN LICENSING MUSIC. 

CLIPS ETC. FOR ESTABLISHED RIGHTS 
CLEARANCE SERVICE. WE LICENSE MUSIC 
TV & FILM CLIPS, PHOTOS. CELEBRITIES 
ETC SMALL COMPANY. INTERESTING JOB 
HEALTH BENEFITS. FAX RESUME TO: 

BZ/Rights at 212-924-252S or email to 
bzj&bzrigbts.com 



I I MU9CRUU DSTO8UTON I MMKETHO, U C. KY 
IS! 

|K«i| WANTS YOU OH OUR TEAM! 



CD IMPORT POP & ROCK BUYEI 



3 years c* «tpenarK* & a Wb*XV nawswng u*» islcry 
n t» crttrlamtni ndus*y 



reach oven 200,000 

RESPONSIVE R EAD E R S 
■VIRY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 
1-SOO-Z23-7B24 
O R 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395T 
Billboard musician.org 
l-80d-223-7524 

Reach all the movers & shakers every week through 
the pages of Billboard 
a force In the music/entertainment 
industry for over 700 years 




Volunteers 

Needed 

If you will be in the Miami 
area April 11-11 and would 
like to volunteer for the 
Billboard Latin Music ; 
Conference & Awards, 
please contact: 
Courtney Marks 
cmarksur billboard.com 
646.654.4652 
For more information \isit: 
www.billboardevenls.corr 
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Sotheby's 

INTERNATIONAL REALTY 



Southern California Properties 






PROMONTORY ESTATE $5,250,000 

BHPO. Drop dead views! Gated & pvt entertainer's 
estate on 1+ acre lot. 2guest hse. 2pls. 3fpi. grmt 
kit, 3bd * ofc / 3ba ♦ 2 half bas, gym, 

Lehmkuhl/Uotiard 310 275 8686 



I 1 



STUNNING NEW MEDIT S4.495.000 

Malibu Gated quality 1-sty bit in 2003 Irg Hat pad 
overlooking ocean 5bd+det gst hs Hi ceil thru, all 
rms lead to Irg lawn, inf pool. spa. 

MelmdaKddeil 310 724 7000 



WWW.1067CORSICA.COM $4,195,000 

Pacific Patisades Elegant 1 story CT country w' 
classic lines & details 3bd. ofc, lib, grmt kit opens 
to fr, fdr & yrd w/pl Good entertaining 

James Responds* 3)0 454.0080 



2690 BARRYMORE DRIVE $3,795,000 

Malibu Romantic estate 5bd/5ba 5 fpl over 11 
acres This post & beam home while extremely 
private has amazing views 

Low/ Jim & Carol Shogren 310.481 6262 



GRAND SCALE VILLA $3,499,000 

Los Fefiz. Remodeled drive on estate w/old 
Hollywood glamour & "movie star* luxury. 4boV 
4 5ba. media/fam rm Hg yd w/pool & spa + pergola 
Caner/Otand 310 205.0305 



"'• " '•-'^^ff -^-J 
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PVT CELEBRITY COMPOUND $3,450,000 

Lake Hollywood Elegantly restored 1939 classic 
Paul Williams Colonial perfectly sited on nearly 
3.4 of an acre w/lush grounds, pool & views 

Posin'Bonk 310 839.8500 



235 TILDEN AVENUE $3,295,000 

Westwood, English Tudor by Perci Lewis Architect, 
renovated, gourmet kit w/Viking & Subzero. 4bd/ 
3 5ba, den, formal din rm, all systems upgaded. 

Sandra Off 310 724 7000 



2661 ABERDEEN AVENUE $3,200,000 

Los Feliz Modernist Mid Cent showcase time. 
5bdi'4 5ba 4500$qft featunng a dramatic pool/spa 
as a centerpiece Grmt kit, media rm. Colisted 

Boni Bryant 323.665 1700 




8514 HILLSIDE AVENUE $2,900,000 

Sunset Strip Hip & stylish renovated contemp 
w/jet-ltnervus 4bd/4,5ba. App4300sqft Exquisite 
spa-tike mstr suite, grand LR. chefs kit 

HfcaMa»as3f0705.0305 



PACIFIC VIEW RANCH $2,800,000 

Ojai Panaramic scenic views of vast mntn ranges 
S ocean to Channel islands + ■ 45 acres, 3bd gst 
hs Bit 02, equestnan facilities 

UanHWKnapp 310 724 7000 




WALLACE NEFF ESTATE $2,795,000 

Los Feliz. Reduced Wallace Neftestatew/dntwnto 
ocean vus. Restored & updtd 3bd suites, den. media 
rm Resort-like pool/spa www 1946gramercy com 
Boni Bryant 323 665. 1 700 



OPEN 1-4 03/12/06 



2192 BANYAN DRIVE $2,549,000 

Brentwood Elegantbtendoftrad+modw/sweepinf 
vuws 4bd, fam+den Expansive remodel w/ fines; 
finished Grmt kitchen, large yard 

Michael Greenwaid 310.4816262 



^^^^ 




REDONE TRAD'L W/ POOL $2,299,000 

Los Feliz. 2 story entry w/ loggia huge LR w' fpl + 
Fr drs to pi VBdng kit 4bd/4.5ba. Rumpus rm w/ 
fpl + wet bar. Elevator + 3car grg. 

Carter/Orland 310 205.0305 



LARGE VIEW HOME $1,849,000 

Mar Vista Fantastic redone 4bd'4 , 5ba contemp at 
the top of MV Hill, spacious rooms, newty Indscap 
yard. spa. a perfect 10 

Kirshner/O'Bnen 310 260.8230 



2505 KENILWORTH AVENUE $1 ,375,000 

Silver Lake. Beautifully uptd contemporary English 
2 story Moreno Highlands, Chefs kit. frml dinrtiv, 
3bd/2 5ba www 2505kenitworth com 

Kirk & Karen 323.665.1700 



VENICE ARCHITECTURAL $1.298,XK) 

Venice Unique arch'l 3bd/2 5ba twhm w/ loft, 
soanng ceilings, fpl, open granite kit. rftp deck w/ 
360 degree vws, dose to Abbot Kinney. 

Marny Was/on 310.260 8200 



OPEN 1-4 03/12/06 




6477 ZUMA VIEW PLACE #127 $1,295,000 

Malibu Lovely 3bd/2.5ba townhome w/sunken 
spa & 2 fpl. marble firs, & granite countertops 
Decorator touches throughout. 

Witts /Jacobsen 310 454 0080 



1124 N. OGDEN DRIVE $1,295,000 

West Hwd Charming CA Bungalow 4-plex, 
remodeled front 2 units, back upper & lower units 
w/ original charm, great own/use or 1031 exch. 

Solo Scott 310 260 8200 



15515 W.SUNSET BLVD #207 $629,000 

Pacific Palisades. Sophisticated single-story living, 
blcny.lvg area overlooking ocean & mntn vus 
2boV1 75ba Remodl'd bath & kit. Fpl, inside w/d. 

Tanya Memo// 310.481 4382 



51 28 MOUNT ROYAL $789,000 

Eagle Rock Vintage sun-filled 3bd/2ba California 
craftsman North of Colorado Lrg liv rm w/fpJ. frml 
dm rm ,gmt kit +huge grassy rear yd. 

Posrn.'Bon* 310 839.8500 



Beverly Hills I Brentwood | Camarillo | Hollywood Beach | Los Alamos | Los Feliz | Los Olivos | Malibu I Montecito | Pacific Palisades 
Palm Desert | Palm Springs I Pasadena I Santa Barbara I Santa Monica I Santa Ynez I Sunset Strip | Westlake Village 



NOW MANUFACTURING DVD'S IN-HOUSE call fou octaus 

^^Mk 4h 4k ^™ 0^ AaWVV A A I>u lade; I i alar booklet & 

fl| Villi *-* fill ' <*>'<» CD label UomtxM toady 

fl WW Package: f/# JiWW Ufa,, i*w*ii, 0 *, *h, lr <kw, a t> 

Ul ■ Jfcjfcjfc J| . a jk a AA huludci tolai booklet K 

1 000 p5Sig.: $ 1 099.00 ggs&&g^» 
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1,000 CDs 

in full-color jackets for just 



D.J. VINYL PROMO 

IOO 12" vmn S799.00 A^wwir*.: ii.3o« 
500 12" vimtl 31,279.00 monota $710.00 

1000 12" VINYL SI, BB3. QQ nOKDf* S1319.00 
mum INOUOE WHITE JACKET •/ HOiE • HMTERING • Full PROCESSING ■ 
IESI PRESSIHGS • 2 (0L0R UflitS Istcxk brxkoiounrj) •SHJIIMKWRiP •0UICK 1UHN AROUKI) 
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U( (OH OUR fSif KOCHURII 



Rainbo Records co*ovd< vinyl* cassette 

1 738 Berkeley St. • Santa Monica, CA 90404 '(310) S29-347& 
Fan: (3 10) 8 28-876 S • www.minborecordvcom • in fo@r»i nbonrcordi.com 



REAL ANALOG MASTERING 

No "Plug-ins" 
Listen to our samples 
RAP. ROCK, R&B. DANCE. 
LATIN, REGGETON, 
tremendosmusic.com 

718-793-0966 



BILLBOARD 
CLASSIFIEDS 

www.billboaxd.com 

for more info call: 800-223-7S24 



PUBLICATIONS 



COMPLETE 
DIRECTORY 
OF MUSIC 
INDUSTRY 
CONTACTS 



B.llt»ard 



musici 




ONLY $15.95 - 

IncludM shipping ($18.95 overseas) 
Includes: • City-by-city club directory • Tape/disc services • A&R directory • Music 
services directory • Music industry websites • PlUS-Exclusive: Why 4 is Still Fab: 
40 years after the Beatles, foursomes are still the heart of rock 'n'rolh And much more! 

ORDER BY PHONE: 800-526-2706 A6MGCU 
OR ORDER ONLINE: www.orderbillboard.com 



Call today for 
yoor tree catalog! ' 

1-800-468-9353 

www.discmakers.com/bb 



> DISC MAKERS 



HAVE A 
POSITION 
TO FILL? 
WANT TO 
REACH HIGHLY 

QUALIFIED 
PEOPLE FAST? 

LOOK 
NO 
FURTHER 
CALL 




1 800-223-7524 
OR CALL 
ARKADY FRIDMAN 
646-654-4636 



ADAM GROSS 
646-654-4691 

JEFF SERRETTE 
646-654-4697 

OR EMAIL US AT 

classifieds@billboard.com 




- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES- 

- DVD SERVICES 

FOR SALE - 

- PROMOTION & 
MARKETING SERVICES - 

- MUSIC DISTRIBUTORS - 

-AUCTIONS - 

- RECORDING STUDIOS - 

- REAL ESTATE - 

- INVESTORS WANTED - 

- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 

- STORE SUPPLIES - 

- FIXTURES - 

- CD STORAGE CABINETS - 

- DISPLAY UNITS - 
- PUBLICITY PHOTOS - 

- INTERNET/WEBSITE 

SERVICES - 
-BUSINESS SERVICES - 
- MUSIC INSTRUCTION - 



- BUSINESS 
OPPORTUNITIES - 

- COMPUTER/SOFTWARE - 

- MUSIC MERCHANDISE - 

- T-SHIRTS - 

- EMPLOYMENT 

SERVICES - 
PROFESSIONAL SERVICES 

- DJ SERVICES - 

- FINANCIAL SERVICES - 

- LEGAL SERVICES - 

- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

-COLLECTABLE - 

- PUBLICATIONS - 

- TALENT - 

- SONGWRITERS - 

- SONGS FOR SALE - 
- OEALERS WANTED - 

- RETAILERS WANTED - 

- WANTED TO BUY - 



- CONCERT INFO - 

-VENUES - 

- NOTICES/ 
ANNOUNCEMENTS - 

- VIDEO - 

- MUSIC VIDEO - 

- POSITION WANTED - 

- LISTENING STATIONS - 

- FOR LEASE - 

- DISTRIBUTION NEEDED - 

- EDUCATION OPPORTUNITY - 

- HELP WANTED - 

- MASTERING - 

- AUDIO SUPPLIES - 

- ROYALTY PAYMENT - 

- PRINTING - 

- MUSIC PRODUCTION - 

- METAMUSIC - 

- STAGE HYPNOTIST - 

- CD FAIRS & FESTIVALS - 

- MUSIC WEBSITES - 

- NEW PRODUCTS - 

- DOMAIN NAMES - 



84 I MARCH 18, 2006 



Milep sts 

COMPILED BY SARAH HAN shanciblllboard.com 

Mali's AM Farka Toure Dies 

Blues singer and guitarist Ali Farka Toure, one of Africa's best-known musi- 
cians, died in his sleep March 7 at his Mali home after a long fight with bone 
cancer. He was believed to be in his late 60s. 

According to "The Rough Guide to World 
Music," Toure was born into a family of noble 
origins. As a youth, he learned to play nu- 
merous traditional stringed instruments be- 
fore picking up the guitar. In time, he 
developed a unique rhythmic picking style, 
which, along with his nasal, lonesome- 
sounding vocals, earned him comparisons to 
American bluesman John Lee Hooker. 

Toure became one of the most interna- 
tionally successful West-African musicians. 
According to his current label. World Circuit/ 
Nonesuch, he "transposed the traditional 
music of his native north Mali and single-handedly brought the style known 
as desert blues to an international audience." 

Tour6 emerged on the global scene with a bluesy, self-titled 1988 release on 
Island's Mango label, which also was the recording home of his countryman 
Salif Keita. The two would become world music stars along with another Malian 
contemporary, Mory Kante. 

After moving to the Hannibal label, Toure won a best world music album 
Grammy Award for his 1994 album "Talking Timbuktu," recorded with Texas 
guitarist Ry Cooder. The album debuted at No. 1 on Billboard's Top World 
Music chart and held that position for 16 weeks. His prior Hannibal release, 
"The Source." topped the same chart for nine weeks. 

Toure's World Circuit recording with countryman Toumani Diabate, "In 
the Heart of the Moon," won Toure a second Grammy last month for best tra- 
ditional world music album. 

Touri* had just finished work on a new solo album when he died, accord- 
ing to World Circuit. 

In recent years, music had largely taken a back seat to Tourers life as a farmer 
dedicated to improving conditions in his native Niafunke region. He was such 
a revered figure in his homeland that he also served as the region's mayor. 

"He will be buried in the village where he was born, Niafunke," Malian state 
radio reported. 

Toure is survived by three wives, 1 1 children and numerous grandchildren. 

— Sarah Han with reporting by Reuters 
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I mllll BOY: Miles Dylan to Erika 
and Gregg Barron, Feb. 26 in New 
York. Father is director of licensing 
at Cherry Lane Music Publishing. 

ifl^IH Anthony Burger, 44, of a 

heart attack suffered Feb. 22 while 
playing piano on a Gaither 
Homecoming Caribbean cruise. 

Burger was an award-winning 
gospel pianist long associated with 
the performing groups of gospel 
music giant Bill Gaither. 

Born in Cleveland, Tenn., Burger 
joined gospel quartet the Kingsmen 
while still in his teens. For 10 years, 
from 1980 to 1989, Burger was voted a 
top-five gospel pianist by the readers 



of The Singing News magazine. The 
honor was eventually referred to as the 
Anthony Burger Award. 

Burger performed in various 
settings, from small country churches 
to sold-out arenas and concert halls. 
He played at the White House and at 
several Billy Graham Crusades. 

After leaving the Kingsmen to 
embark on a solo career, Burger began 
performing with Gaither's groups, 
including the Gaither Vocal Band, the 
Gaither Trio and the Gaither 
Homecoming Friends. 

Burger is survived by his wife 
LuAnn; sons A| and Austin; daughter 
Lori; parents Richard and Jean; and 
brothers Randy and Clinton. 



FOR THE RECORD 

A report in the March 11 issue headlined "Yahoo's China Problem" requires 
several clarifications. The article should have been datelined Taipei, Taiwan. 
In addition, Yahoo China is not a wholly owned subsidiary of U.S. -based 
Internet portal Yahoo. Rather, Yahoo owns 40% of alibaba.com, which owns 
and operates Yahoo China. Yahoo's purchase of its stake in Alibaba was 
completed in October. 

In the Feb. 25 issue, the wrong photo ran with a story headlined "Sony 
BMG Is Tops in Brazil." The photo depicts model Ana Carolina da Fonseca 
not Sony BMG recording artist Ana Carolina. 
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From left. 
Jerome Levy of 
Media Entertainment 
Strategy Advisors, 
Carolyn Blenstock of 
Carlm America and Mark 
Jacobson of Greenburg 
Traurig mingle at the T 
closing cocktail reception 
sponsored by Loeb & Loeb 
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The music industry's 
most influential 
decision-makers 
and entrepreneurs 
exchanged ideas 
and information 
March 2 during 
Billboard's fifth 
annual Music & 
Money Symposium 
at the St. Regis in 
New York. 

(Photos: Gary Gershoff/ 
Wirelmage.com) 





^ JohnT. 
Frankenheimer of 

Loeb & Loeb moderated 
i in-depth discussion of hot 
Y bps for venture capitalists 

during the "Money Changes 
Everything" panel. From left are 
panelist Erik Brooks of ABRY 
Frankenheirner and panelists Jerry 
Gold of FTI Consulting and Bruce 
Rauner of GTCR Golder Rauner 
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Billboard business editor 
Brian Garrity pauses to take a 
picture with his panelists before they 
discussed how business trends m media 
entertainment and technology will affect labels and 
publishers m 2006. From left are Harold Vogef of Vogel 
Capital Management. Duncan Raid of ingenious. John 
Rudolph of Music Analytics. Gamty. Rkh Greenfield of Pati 
Research and Hilary Rosen of Berman Rosen Global Strategies 
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THE NUMBERS DON'T ADD UP 
Does the five-track EP have a future in the music business? 

Universal Music Group is ruminating on the idea of using 
mini-albums to introduce baby bands, multiple sources say. 
Company execs have been kicking the tires on the possi- 
bility in meetings with top artist reps, a management source 
briefed on the matter adds. 
But the plan, which has been gestating in its current form 
for the better part of eight months, has yet to receive formal 
backing from the recorded music giant due to cost concerns. 
And unless executives can figure out a way to make EPs generate 
profits more in line with full-album sales, the idea may likely wither 
on the vine, label sources caution. 

The concept of releasing shorter albums, especially from developing 
artists, has been long discussed in industry circles. But label and distribution 
sources note that the EP business, as it currently stands, is "lousy." These sources 
say that manufacturing, production and marketing costs for artists are the same under the five- 
track model as they would be for a full album. The only things that change are the margins. And with the bulk of music 
sales still rooted in CDs, a digital-only approach is not considered an option at this point. Some execs also are uncom- 
fortable with the prospect of sacrificing future full-album sales to an introductory product featuring many of the same 
songs. "It's all in the numbers," says one source close to UMG. "Right now, they don't work." 



LIFE IS SWEET 

Def Jam Recordings president/CEO Shawn "Jay-Z" 
Carter is riding high these days. In this issue, newcomer 
Ne-Yo delivers a trifecta: His debut album, "In My Own 
Words," opens at No. 1 on The Billboard 200, with 
301,000 copies sold, while his single, "So Sick," tops 
The Billboard Hot 100 and Pop 100. 

Jay-Z tells Track that there are more success stories on 
the way. He points to Rihanna's current single, "SOS," and 
forthcoming album ("A Girl Like Me"), which he calls "a 
total maturation" from her last one. He is also excited 
about the new Roots album, due in September via new 
imprint Def Jam Left. 

As for Nas, Jay-Z says the artist is "trying to get his foun- 
dations before he lets anyone into the studio." That said, 
Jay-Z and Nas will go into the studio together in the com- 
ing days to look at the shape of the album. "We'll 
figure out what we're going to do," Jay-Z says. 

ELPREMIO, PT.1 

Tejano/pop singer Jennifer Pena showed up 
at the El Premio ASCAP Latin Music Awards 
March 7 in Los Angeles with her boyfriend, 
singer/songwriter Obie Bermudez. 

Bermudez. who won an award for his 
song "Todo El Ano," is working on an up- 
coming album forTelevisa/EMI, due this 
summer. He has also been helping 
Pefia with her music affairs. 

Bermudez's manager, David 
Maldonado, is helping manage 
Pefla's career and Bermudez has 
been assisting with her song- 
writing skills. "It's something 
I've always wanted to do," a ra- 
diant Pefia tells Track. Pefia 
will release an album on Uni- 
vision Records later this year. 
While songs are still being 
chosen, Track is confident that 
some of Pena's own compositions 
will make the cut. 

ELPREMIO, PT. 2 
Rlcardo Arjona, winner of the 
ASCAP Latin Heritage award, 
handed out at the El Premto 
ASCAP Latin Music Awards, is 
set to kick off his worldwide 
tour in support of his album 
"Adentro." The tour will 
launch in Mexico in May, and 
will travel throughout Latin 
America. It will come to the 
United States in August. 




FIVE YEARS OLDER 
R&B singer/songwriter Case is 
making up for lost time. It has 
been five years since the former 
Def Jam artist's last album, "Open 
Letter," which featured the No. 1 R&B 
hit "Missing You." Now, he plans to issue 
two new albums this year through Indigo 
Blue, an independent label operated by his 
manager, Blue Williams. The first album, The 
Rose Experience," is due in June, with "Turns 
Me On" as the first single. The second disc- 
still untitled— Is scheduled for a November 
release. Indigo Blue is distributed by 
Navarre. Case recently wrapped the Ladles 
Night Out tour with fellow contemporary 
soulsters Jagged Edge, Ginuwine and 
Donell Jones. 



NORDOFF-ROBBINS GOES WEST 

No rubber chicken, vows Larry Einbund, who along with 
Bill Vuylsteke, his partner at Provident Financial Man- 
agement, is launching a West Coast chapter of Nord- 
off-Robbins Music Therapy. The London-based 
organization is well-known for its annual Silver Clef 
ceremony, which raises money to help autistic chil- 
dren and adults as well as others with a variety of 
disabilities who may respond to music therapy. 

The pair, along with Headplay CEO Glen 
Ward and Robertson Taylor Insurance Brokers 
founder Willie Robertson, are hosting a 
March 22 event in Los Angeles to drum 
up awareness for the charity. 

Einbund wants to keep the fund- 
raising events unique. "In London, 
they have horse races and soccer 
games. We don"t want to do ban- 
quets where you get rubber chicken 
and spend $10,000 on a table." 
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EDITED BY SARAH HAN 

RECORD COMPANIES: Wind-up Entertainment in 

New York names Jim Cooperman COO/executive VP of 
business and legal affairs. He was executive VP of busi- 
ness and legal affairs. 

Warner Music International in London elevates Eric 
Daugan to VP of digital marketing. He was director of 
digital business development at Warner Music France 
Warner Music France names Julie Demarlgny director of 
digital business. She was GM of global digital business 
at Sony BMG France 

Concord Music Group in Los Angeles ups Margi Cheske 
to senior VP of marketing. She was VP of marketing. 

Roadrunner Records in New York promotes Ray Garcia 
to VP of business and legal affairs. He was senior direc- 
tor of business affairs. Roadrunner also ups Jamie 
Roberts to VP of media and artist relations. She was sen- 
ior director of media and artist relations. 

Curb Records in Nashville promotes April Rider to VP 
of promotion. She was director of national promotion. 

Artemis Gospel Records in Nashville names Benita 
Bellamy-Richardson VP of national radio promotions. 
She was label manager of reggae and catalog at 
Sanctuary Records Group 

Zomba Label Group in New York promotes Max 
Nichols to VP of video production. He was senior direc- 
tor of video production. 

Category 5 Records in Nashville names Courtney 
Grimes Southwest regional promotion manager. She 
was senior editor at Gibson Guitar 




PUBLISHING: Warner/Chappell Music in New York 
promotes Jane Dyball to senior VP of international legal 
and business affairs. She is based in London. Dyball was 
senior VP of European legal and business affairs. 

Sony/ATV Music Publishing Nashville names Abbey 
Burkhalter manager of creative services. She was pro- 
fessional manager at Blacktop Music Group. 

DIGITAL: Napster in Los Angeles promotes Dana M. 
Harris to VP of corporate communications and public 
relations. She was director of corporate communications. 

Send submissions to shan opblllboard.com. 



GOOD WORKS 



FAMILY FUN IN NYC 

The T| Martell Foundation Family Day, recently held at New 
York's Roseland Ballroom, raised a record $332,669. Honor- 
ing Columbia Records president Steve Greenberg, the an- 
nual event attracted more than 1,200 people, including 
Columbia artists the Jonas Brothers, Tiffany Evans and Frankie 
I as well as "Sopranos" star James Gandolfini. 

KIDS IN NEED 

John Varvatos' fourth annual Stuart House Benefit takes 
place March 19 at the Varvatos boutique on Melrose Avenue 
in West Hollywood. Varvatos spokesman Chris Cornell of 
Audioslave is scheduled to perform. The afternoon event will 
raise funds and awareness for the Stuart House, a Rape Treat- 
ment Center at the Santa Monica UCLA Medical Center that 
helps child victims. 
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IF IT'S THE DEVILS 



MUSIC, SATAN 
MUST BE 
AWFULLY PROUD. 

In download the greatest collection of independent music ever assembled, from blues to hip hop to indie rock, go to 
emiisk.com. Download lilies lor just 23 cents and it all works with your it'od ' player. And now receive 50 free songs 
that you keep forever just for checking out Ihe site. Visit cMusic and tell friends, the devil's music made you do it. 

GET 50 FREE SONGS FOR CHECKING OUT EMUSIC.COM/HOOKER 




emusic 

#1 Site for Independent Music 
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1HE #1 CAST ALBUM IN NEW YORK 




SOUNDTRACK TO THE HIT BROADWAY MUSICAL 

FEATURES #1 SONGS BY THE 4 SEASONS INCLUDING: 

RAG DOLL 'WALK LIKE A MAN « BIG 6IBLS DON'T CRY » SHERRY • DECEMBER, 1963 (OH, WHAT * NIGHT) 

THE STORY OF FRANKIE VALLI AND THE 4 SEASONS 



